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About this report
Scope
This Report, which is the sixth annual document published by Telecinco, aims to
report on the Group’s Corporate Responsibility commitments and refers to the
period 1 January to 31 December 2010. This is the third year the report has been
submitted to an external auditor for verification.
The Report covers the operations of the Telecinco
Group in Spain since these operations are
the most significant and representative of the
business, with the limitation explained below:
As is explained in the chapter on the Telecinco
Group, Sociedad General de Televisión Cuatro,
S.A.U.(hereinafter Sogecuatro), the manager
of the free television channel “Cuatro” has
formed part of the Telecinco Group since 28
December. The data provided throughout this
2010 Corporate Responsibility Report relate
to the Telecinco Group prior to the addition of
Sogecuatro, as the inclusion of figures related to
companies added at the end of the year would
not be representative of the development of the
business. Consolidated information on the new
Group will be contained in the 2011 Report.
The 2010 Corporate Responsibility Report,
as in previous editions, is made available
to stakeholders in a web-enabled format
at Telecinco’s website (www.telecinco.es/
inversores/es), in Spanish and English.

terms of Profile, Management Approaches and
Performance Indicators and has been submitted
for external review.
Report Application Level

A+

Report Externally Assured
Same as requirement
for Level B

Management Approach
Disclosures for each
Indicator Category

A

B+

B

Report Externally Assured
Report on all criteria
listed for Level C plus:
1.2
3.9-3.13
4.5-4.13, 4.16- 4.17

C+

C

Report on each core G3
and Sector Supplement*
Indicator with due
regard to the Materiality
Principle by either: 
a) reporting on the
Indicator or
b) explaining the reason
for its omission.

Management Approach
Disclosures for each
Indicator Category

Management Approach
Disclosures for each
Indicator Category

Report Externally Assured
Report on:
1.1
2.1-2.10
3.1-3.8, 3.10- 3.12

Output

G3 Profile
Disclosures

Not Required

Output

G3 Management
Approach
Disclosures

Report on a minimun
of 10 Performance
Indicators, including at
least one from eacho
one: Economic, Social
and Environmental
Output

G3 Performance
Indicators &
Sector Supplement
Performance
Indicators

Standard Disclosures
* Sector supplement in final version

International Standards
This Corporate Responsibility Report has been
prepared following the Sustainability Reporting
Guidelines published by the Global Reporting
Initiative, version 3.0, known as G3.
Telecinco considers, and has received external
review on the issue, that the Report fulfils the
requirements of G3· Level A+ which means
that it complies with G3 level A specifications in

Indicator Table sets out the pages and level
of coverage afforded to the requirements,
management approaches and indicators. If the
key performance indicators have been omitted,
an explanation is provided, taking into account
the principle of materiality in each case.
For 2010 progress has been made on the reporting
process, in an attempt to cover not only the key
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indicators but also any additional indicators
of the G3 Guidelines. The aim is to gradually
respond to all the issues raised through these
indicators.

Preparation of the Report
The preparation of this report was coordinated
with Corporate General Management and the
involvement of several areas that were asked to
provide information and that validated the final
information included in the Report. These areas
are: Antena Division, New Business, Division,
Content Production Division, Cinema & Rights
Acquisition Division, Technologies Division,
HR and Services Division, Communications and
External Relations Division, Financial Division,
Investor Relations Management, Internal
Audit Management, Institutional Relations
Management and Publiespaña service operations
and sales management.

Significant changes and reporting
basis

contribution as well as 22% of the shares of
Digital+. The changes in the consolidation scope
are set out in the chapter on the Telecinco Group
of this report and in the Annual Accounts.
The information in this report is completed
through that contained in the Annual Corporate
Governance Report and the Annual Accounts.

On-going dialogue
Telecinco favours the engagement of
stakeholders and appreciates their comments,
concerns and information requirements. For such
purposes and in order to obtain feedback on the
issues addressed in this report or others that
are considered relevant from a sustainability
viewpoint, there is a specific communication
channel which they can use:

Corporate General Management
Carretera de Fuencarral a Alcobendas, 4
28049- Madrid
rc@telecinco.es

As mentioned previously, towards the end
of the reporting period, Sogecuatro and its
subsidiaries were added to the Telecinco Group
together with the 22% acquired of the share
capital of DTS Distribuidora de Televisión Digital
SA (hereinafter Digital +). The combination of
the two leading television channels required
the validation of the Spanish Competition
Authorities (CNC), as it entailed concentration
of the industry from a competition viewpoint,
particularly taking into account that Telecinco
was acquiring 22% of Digital+, the leading pay
television operator in Spain. The transaction was
finally cleared by the CNC on 10 November 2010,
and 100% of the shares of Sogecuatro were
acquired on 28 December through a non-capital
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Letter from the Chairman
and Chief Executives Officers
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Alejandro Echevarría
Chairman

2010 saw the start of a new chapter in the history of
the Spanish audiovisual sector where Telecinco was
perhaps the main protagonist as we celebrated our
20th anniversary in April and in December completed
the acquisition of 100% of Cuatro and 22% of Digital
+- as a result of which we are in a solid position
which would have been unthinkable but is possible
today thanks to the impeccable management of our
organisation in the last few years.
In 2020 we also experienced the digital switchover
and the resulting increase in the number of new
channels while the entry into effect of the General Law
on Audiovisual Communication had a major impact,
basic to the survival of a large section of the private
sector, such as the removal of advertising from public
television - in exchange for a 3% subsidiary from
private operators – or the restructuring of television
advertising management.
With respect to the company’s financial year, we can
once again let the numbers speak for themselves:
our commercial channels were leaders in terms
of audience figures with a 14.6% annual share,
almost 3 points ahead of our immediate competitor,
turnover showing a net profit of €70.55 million and
profitability, with EBITDA of 26.7%. These are the
parameters used by a private television company to
measure performance and through which we have
evidenced our professional efficiency in each business
area. We currently have the best range of content on
Telecinco, Cuatro, LaSiete, Factoría de Ficción, Boing

and Divinity; we establish effective synergies with our
Internet portals telecinco.es, cuatro.com and divinity.
es; and leave a distinctive mark on the national and
international film industry through the production
company Telecinco Cinema.
Our renewed commitment to corporate governance
and responsibility came to fruition. In 2010 the
Observatory for Corporate Social Responsibility
classified us as the leading IBEX Company in this
area for the second consecutive year and we were
also ranked one of the top 100 most sustainable
companies in the world according to the Global 100
Sustainable Performance Leader prepared annually by
the US consulting firm CDR Analytics.
Fortunately we are in a privileged position to take
on 2011, thanks to the effort and excellence of
management. We will go on working and striving to
provide the best content offering to all kinds of viewers
and ensuring that we are an essential showcase for
advertisers. We will continue to be the listed company
in the media industry offering the best shareholder
return. We have set ourselves very high standards but
we trust in the capacity of our team to continue taking
up new challenges that strengthen our leadership
position.
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Letter from the Chairman and Chief Executes Officers

Paolo Vasile
Chief Executive Officer

Despite it all, the year 2010 was a success. It was
basically a year of major changes which Telecinco
has been able to assimilate and leverage, once again
evidencing its capacity to adapt.
It was effectively a year of major changes, starting
with the digital switchover and the launch of the new
digital offering, followed by the amendment of the new
audiovisual regulatory framework and the resulting
disappearance of advertising on TVE and ending
with the integration of Cuatro and the acquisition of
22% of Digital +. Moreover, there was the permanent
threat hanging over general television posed by the
increasingly predominant presence of the use of new
technologies, mainly the Internet.
Starting at the end, the year 2010, far from living up
to such ominous expectations, again evidenced the
public’s preference for television as its main form
of entertainment through a substantial increase in
television consumption exceeding historical records.
2010 was, as we said, a year of major commitments
and structural growth. We acquired Cuatro following
an exemplary process from all perspectives, giving
rise to an unprecedented corporate operation in
television history in Spain that turned us into the
top audiovisual company in the country and one of
the leading companies in Europe. In practice, this
transaction resulted in the largest and most varied
television offering in Spain, with a general television
leader, an original channel, Cuatro, two specific fiction
and entertainment offerings, FDF and LaSiete and two
new channels Boing and Divinity, turning it into the
sector leader for many more years to come.
The fight for viewers has had its difficulties. The usual
aggressiveness of the struggle has been made more
interesting by the presence of a competitor, TVE,
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that saw its position reinforced by the possibility of
consolidating its programmes with the advantage
offered by the elimination of advertising breaks. This
factor has not had the least impact on its procurement
budget which is the highest by far in the sector and is
financed through public funds and the contribution of
private operators (3% of our gross revenues).
Telecinco again evidenced its ability to make the most
of a bad situation and for the second consecutive year
was the most watched commercial television channel
in all programming blocks throughout the day while
its ability to attract enabled it to grow its average
to 14.6%, almost three points higher than its main
competitor, Antena3. This difference persists if we
look at the “commercial target”.
In addition, our definitive commitment to “digital
channels” came to fruition in September 2009, on
schedule, enabling us to end 2010 in a solid position.
Therefore if we consider the audience by group, taking
into account accumulated audience numbers in all
the channels managed (Telecinco, LaSiete, FDF and
Boing), the share obtained (17.7%) differed by almost
two points with respect to our immediate competitor
and again consolidated our position as the leading
commercial television group.
We were also leaders on the Internet thanks to the
major quantitative and qualitative leap that we were
able to make in 2010 and that will continue to have
a short and medium- term impact, bearing out our
commitment to new technologies.
We trust to be able to continue to fulfil our commitments
in 2011.
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Giuseppe Tringali
Chief Executive Officer

2010 was a decisive year for the audiovisual industry
and in particular, for the Publiespaña group. It
was the year in which advertising was definitively
eliminated from Spanish public television and we
were able to satisfactorily verify that investment
continued in television and Telecinco obtained more
than 35% of it.
This decisive change was accompanied by two of the
most awaited events by the industry in the last few
years: the definitive digital switchover and the entry
into effect of the new General Law on Audio-visual
Communication. This new legislation has introduced
major changes in relation to advertising, enabling us
to reinvent our offering of special initiatives tailored
to our customers and explore new lines of business
for Publiespaña such as product placement, which will
undoubtedly offer a good return.
It has been a demanding scenario, strongly marked by
audience fragmentation, where Telecinco maintained
its position through the constant and gradual growth
of its LaSiete and Factoría de Ficción thematic offering,
and the launch of Boing, a new children’s channel. This
wealth of inter-complementary channels has been key
to our growth of 30.2% in turnover compared with
2009, with a market share of 32.1%.

20 Digital + channels and the Digital + subscriber
magazine and the Cuatro webpage.
However, if there is one event which we should
specifically remember this year, this was the formation
of the leading audio-visual communications group
in Spain and one of the most noteworthy in Europe,
following the integration of Cuatro and the acquisition
of 22% of Digital+ by Telecinco. This transaction would
not have been possible without the legal framework
that allowed it However, it would have been impossible
without our shareholders’ confidence in this project.
The good audience ratings, turnover and management
of the last few years ensured that the deal would go
ahead.
We therefore take on 2011 from a new perspective:
we have more channels, we offer more and better
profiles, we have a leading free television offering, we
have more technical resources in the pay and Internet
market and in particular, we have the best team. This
new perspective calls for greater accountability to the
company, to shareholders and to the market. We are
aware that success is not a gift but a daily achievement.

The most important sporting event in Spain in the
last few years contributed to this figure, namely
Spain’s World Cup victory in South Africa, which
was broadcast by Telecinco. This was a remarkable
achievement which we feel proud of and an economic
challenge that Publiespaña successfully leveraged.
At Publimedia Gestión we also improved the figures
for our main lines of business: pay television, Internet
and outdoor digital, and at the year end, more than
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The Telecinco Group
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The Telecinco Group consists of a group of companies
engaged in business related to the audiovisual
sector. Its main line of business is the use of
advertising slots in the television channels which it
operates.
GESTEVISION TELECINCO, S.A. (hereinafter Telecinco) was incorpo
rated in Madrid on 10 March 1989 and its registered office is located
at Carretera de Fuencarral a Alcobendas, nº 4, 28049 Madrid.
Telecinco’s corporate objects consist of the indirect management
of the Public Television Service in accordance with the terms and
conditions of the concession awarded by central government. The
Company carried out all the necessary investments and complied with
applicable regulations for the digital switchover. It has also completed
the necessary administrative formalities to transform its concession
into a 15 year licence to provide audiovisual communication services,
which may be automatically extended for the same period provided that
the requirements of Article 29 of Law 7/2010, (General Audiovisual
Communications Law) are met.
Following the cessation of all terrestrial analogue television
transmission on 3 April 2010 (the “Analogue blackout”) Telecinco
had access to a nationwide digital multiple which increased by one
additional channel the total of four channels managed by the channel.
Telecinco is the parent of a group of companies that make up the
Telecinco Group, and operate in the audiovisual sector in Spain and
other countries. Telecinco is therefore required to prepare consolidated
annual accounts, which also include investments in associates, in
addition to its own individual annual accounts.
The main group companies are those in which the direct or indirect
interest in the share capital is more than 50% and there is effective
control. The table below sets out an overview of the Group’s principal
activities.
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Telecinco Group
Its principal activity is the operation of advertising slots in the television channels that it operates
(Telecinco, Siete, Factoria de Ficción and Boing).

companies included
ATLAS
PAIS VASCO
100%

PUBLIMEDIA
100%
ATLAS
MEDIA
100%

DIGITAL +
22%
CONECTA
CINCO
100%

MI CARTERA
MEDIA
100%
ATLAS
ESPAÑA
100%

GESTEVISION
TELECINCO

PRODUCCIONES
MANDARINA
MEDIACINCO
CARTERA
75%

30%

LA FABRICA
DE LA TELE
30%

APROK
IMAGEN
3%

PUBLIESPAÑA
100%

EDAM
COOP.
33%

GRUPO
EDITORIAL
100%

SOGECUATRO
100%

PREMIERE
50%

PEGASO TV
43,7%
BIGBANG
MEDIA
30%

COMERADISA
10%
12

TELECINCO
CINEMA
100%

FACTORIA
DE FICCIÓN
100%

SOGECABLE
EDITORIAL
100%

SOGECABLE
MEDIA
100%

CINTV
100%
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Dependent companies
and % interest
Conecta 5 (100%)

Atlas España (100%)

Core business
Exploitation of audiovisual content on the Internet and development of the
channel’s multi-media Internet offering.
Multimedia news agency that offers content on video, audio and photographic
format and all carrier media, from conventional television to Internet. It is in
turn made up of three companies:
A
 tlas Media SAU, focusing on the Agency’s audiovisual offering.
A
 gencia de Televisión Latino-Americana de Servicios y Noticias País
Vasco SAU, devoted to journalism.
M
 iCartera Media SAU, that develops economic-financial formats and content.

MediaCinco Cartera (75%)

Administrative, management and advisory and investment services in relation
to securities and stocks and shares.

Grupo Editorial (100%)

Complementary activities to television broadcasting (acquisition and
exploitation of rights, artistic performance, promotion of shows, etc).

Telecinco Cinema (100%)

Film production and television broadcasting services and intermediary
services on audiovisual rights markets.
Exploitation of advertising slots on the Telecinco Group’s channels.

Publiespaña (100%)

Made up of:
P
 ublimedia Gestión SAU Marketing of the advertising offering in all types of
media (TV, radio, press and the internet).

Factoría de Ficción (100%)

Production and distribution of all kinds of audiovisual programmes and
products and on all technical carrier media, own or third parties, and in
particular, television programmes and their structure and / or total or partial
integration in television channels.

Sociedad General de
Televisión Cuatro S.A.
(100%)

Indirectly manages the public television service in accordance with the terms
and conditions of the administrative concession which it holds. It comprises
the following companies:
C
 ompañía Independiente de Noticias de Televisión, SLU, devoted to
the production and marketing of television news channel in the official
languages of Spain.
S
 ogecable Media, S.L.U. manages the marketing of advertising of
the audiovisual supports of CUATRO, Sogescable’s theme channels on
DIGITAL+ and the magazine DIGITAL+..
S
 ogecable Editorial, S.L.U. Its corporate objects include, inter alia,
complementary activities to the exploitation of a television channel (such
as the acquisition and exploitation of rights of both phonograms and
audiovisual recordings, artistic performance, show promotion and the
publication, production, distribution and marketing of publications and
graphic materials).
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Changes in the consolidation scope in the year ended 31 December 2010
Company

14

Reasons for change

Sociedad General de
Televisión Cuatro, SAU
(Sogecuatro)

100% of the shares were acquired in Sociedad General de Televisión Cuatro,
S.A.U. through a non-cash contribution (17, 34% of Telecinco Paid-in Capital).
This company also owns the following companies:
C
 ompañía Independiente de Noticias de Televisión, SLU
S
 ogecable Media, S.L.U.
S
 ogecable Editorial, S.L.U.

DTS, Distribuidora de
Televisión Digital SAU

A 22% interest was acquired in DTS, Distribuidora de Televisión Digital, SAU,
which includes the pay television business of the Sogecable Group, for €487,988
thousand.

Producciones
Mandarina SL

During the first quarter of 2010 there was a temporary increase in the interest held
in Producciones Mandarina, S.L. in order to include a new shareholder. In that same
period Telecinco recovered its original 30% interest in that company.

Advanced Media SAU

Dissolution and liquidation of Advanced Media, S.A.U. wholly owned by
Publiespaña, S.A.U.

Publieci Televisión SA

Sale of the 50% interest of Publiespaña S.A.U. in the company with a sales value of
€185 thousand, equivalent to the company’s equity at the transaction date.
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Set out below are Associates, understood as those entities where Telecicno has the capacity to
exercisesignificant influence (assuming that there is an interest of at least 20%), without direct or joint
control.
Direct interest through Telecinco
Company

2010

2009

Premiere Megaplex, S.A.
C/ Enrique Jardiel Poncela, 4
28016 Madrid

50%

50%

Operation of cinemas.

43,7%

35%

Company through which the investment in
Caribevisión Network, a Spanish-speaking television
channel broadcasting on the East coast of the USA
and in Puerto Rico is channelled.

Bigbang Media, S.L.
C/ Almagro,3
28010 Madrid

30%

30%

Production and distribution of all kinds of
audiovisual programmes and products and on any
type of technical carrier media.

DTS, Distribuidora de
Televisión Digital, S.A. (*)
Avda de los Artesanos, 6
28760 Tres Cantos, Madrid

22%

-

Pegaso Televisión Inc.
1401 Brickell Avenue –Ste 500
Miami, Florida

Activity

Implementation, development and marketing of a
digital platform for the broadcasting of coded digital
pay television by satellite and other.

(*) First added at 31/12/2010.
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Indirect interest through Agencia de Televisión Latino-Americana de Servicios y Noticias
España, S.A.U.
Company

2010

2009

Activity

Aprok Imagen S.L.
C/ Martínez Corrochano, 3
28007 Madrid

3%

3%

News agency.

Producciones Mandarina, S.L.
C/ María Tubau, 3
28050 Madrid

30%

27%

Creation and development of audiovisual content
and its production and commercial exploitation.

La Fabrica de la Tele, S.L.
C/ Angel Gavinet, 18
28007 Madrid

30%

30%

Creation and development of audiovisual content
and its production and commercial exploitation.

Indirect interest through Publiespaña, S.A.U.
Company
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2010

2009

Activity

Publieci Televisión, S.A.
C/ Hermosilla, 112
28009 Madrid

-

50%

Sale of products and services aimed at end
consumer.

Publimedia Gestión SAU
Carretera de Fuencarral a
Alcobendas 4
28049 Madrid

100%

100%

Marketing of the advertising offering in all types of
media (TV, radio, press and the internet).
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Interest interest through Mediacinco Cartera, S.L.
Company
Edam Acquisition Holding I
Coöperatief U.A.
Flevolaan 41 a
1411 KC Naarden, Ámsterdam

2010

33%

2009

33%

Activity
Holding company that owns the investment in the
Endemol group which is devoted to the production
and exploitation of television content and other
audiovisual platforms.

None of the above companies is listed on a stock exchange.
In all cases, the investees have received the pertinent communications from the parent, in accordance with the
Spanish Companies Act 2010, and there are no commitments which could trigger contingencies with respect to such
companies.
Note: The companies’ business names are as follows: Gestevisión Telecinco, S.A. (Telecinco); Grupo Editorial Tele5,
SAU (Grupo Editorial); Agencia de Televisión Latino-Americana de Servicios y Noticias España, SAU (Atlas España);
Telecinco Cinema, SAU (Telecinco Cinema); Mediacinco Cartera S.L. (Mediacinco Cartera); Conecta 5 Telecinco, SAU
(Conecta 5); Publiespaña, SAU (Publiespaña); Publimedia Gestión SAU (Publimedia Gestión).
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Telecinco Organisation Chart
chairman
A. Echevarría

GENERAL SECRETARY
M. Rodríguez
Legal Counsel

CM TELEVISION
BUSINESS

AM Internal Audit (A. Mosquera)
AM Institutional Relations (M. del Río)

P. Vasile
COMMUNICATIONS
& EXTERNAL RELATIONS DIVISION
M. Drago

AM Document
Management
J. Rodríguez

M. Villanueva

AM Content
Strategy
J. M. Iglesias

telecinco and dtt
division

new business
division

content
production division

television & rights
acquisition division

P. Marco

J. Mª Bautista

L. Baltanás

G. Barrois

 M Marketing
A
J. L. López Cuenllas
AM FDF Channel
R. López Palomar
AM Channel 7 Director
S. Sans
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GM
contenT

A
 M Marketing
J. C. de Ory
A
 M Multiplatform
A. Mª Bueno
A
 M Explotation
Marketing
L. Barrós

M Programme Production
B. Toscano
AM Entertainment
Production
O. Flórez
AM Fiction Programmes
D. Martínez
AM Fiction Production
M. J. Sánchez-Biezma
AM New Projects
E. Sánchez
AM Production
Coordination
X.M. Barreira

GM Telecinco Cinema
A. Agustín
AM Project Development
J. Tuca
GM Telecinco Cinema
M. Sánchez-Ballesteros
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C.D. advertising
Business
G. Tringali

Asistant Manager, General Manager
D. Quintana
AM Investor Relations
L. A. Giammatteo
AM Mediacinco Portfolio
J. A. Moreno

GM MANAGEMENT
& OPERATIONS
M. Musolino

technologies
division

HR & SERVICES
DIVISION

ECONOMIC-FINANCE
DIVISION

E. Fernández

L. Expósito

J. Uría

 M Studies & Infrastructures
A
M. García Sagospe
AM Systems maintenance
engineering
M. Caldés
AM Editing, graphics & AS
J. L. Díaz Dávila
AM IT development
J. Martín

A
 M Industrial Relations &
Remuneration
F. Piñera
A
 M Procurement and GS
M. Montiel

M Coordination & Specials
Projects
A. Santamaría
AM Management Control
F. J. Ascorve
AM Admin. Telecinco Group
F. Sanz
AM Admin. Publiespaña Group
A. Suárez
AM Consolidation, Reporting and
Investees
T. Reyes
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Main performance indicators

ECONOMIC HIGHLIGHTS

2010

Total net revenue

855.061

Operating revenue

219.441

Profit/ net revenue

25,7%

Adjusted EBITDA
Adjusted EBITDA/ net revenue

228.070
26,7%

Net profit 1

70.545

Net financial position

28.051

Origin- based tax paid (€ euros)

25.190

Government financial assistance 2 (€)
Community donations 3

3.760.627
269.765

Content generating producers

30

Programmes generated

93

Contracts for the acquisition of third-party production

35

Investment in third-party production 4 (€ million)

66,1

Investment in Fiction Production 4 (€ million)

53,6

Investment in Co-production 4 (€ million)

25,2

Technical investment 4 (€ million)

10,1

Advertising efficiency ratio 5

181

Average ratings
Advertiser number 6
Web access number 7
Daily web user average 7

18,30%
620
284.074.939
520.379

1. To distribute to shareholders of dominant society
2. Thist refers to the economic assistance received for film coproduction activities
3. Scope: Telecinco, Publiespaña and Atlas España
4. Figures not audited externally
5. Advertising efficiency ratio prepared by ‘’INFOADEX’’ for all Telecinco Group channels
6. Advertiser numbers for all Telecinco Group channels
7. Source: Oficina de la Justificación de la Difusión (OJD)
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SOCIAL DIMENSION

2010

Broadcasting hours

8.760

Programmes with a social content (broadcast numbers)
Assignment of advertising slots supporting social causes (€)
Employee numbers (annual average)
Investment in training (€)
Hours of training per employee 8

356
483.400
1.104
248.992
10,53

Training actions in skills

21

Transversal training actions

36

Employees with performance assessment

environmental DIMENSION
Paper consumption (kg)
Printer toner and cartridge consumption (unidades)
Battery consumption (kg)
Waste generated (kg)
Water consumption (m3)
Electricity consumption (kWh)
Diesel consumption (litros)
Propane gas consumption (kg)
Natural gas consumption (MWh)
Greenhouse gas emissions (Tn)

24%

2010
22.806
653
2.543
129.367
27.011
16.558.509
1.750
12.425
408
8.475,7

8. Only the training hours of employees on the payroll were taken into account (training received by personnel
working through temporary employment companies was not borne in mind)
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THE AUDIOVISUAL BUSINESS
Telecinco ended the year of its 20th anniversary with a solid lead in commercial
television audience ratings and embarked on a new era as the leading audiovisual
communications group in Spain and one of the largest in Europe following the
integration of Cuatro and the acquisition of 22% of Digital +.

Total day 2010

Prime Time 2010

14,6
11,7

14,4
11,0
7,0

6,6

With a 14.6% total day audience share, it once
again presented the leading television offering
among commercial operators and was 2.9 points
ahead of its immediate competitor, Antena 3, which
registered the greatest decline of all television
channels compared with 2009 (-3 points), leaving
its share at 11.7%. Telecinco, for its part, was
the commercial channel showing the greatest
resistance to fragmentation, down only 0.5% on
the previous year.
The channel ended this year of transition marked
by the end of advertising on TVE, the definitive
roll-out of TDT in Spain and the completion of the
transaction with the Prisa group. It embarked on
this new scenario in a unique position thanks to
its management model and strength of content
throughout all programming blocks.

11,8

11,5
7,2

7,2

This is borne out by the fact that Telecinco overtook
the second commercial television channel in all
blocks. Particularly noteworthy is the difference in
relation to primetime viewing where its audience
share amounted to 14.4%, 2.9 points more than
Antena 3 (which registered its worst historical
performance with an 11.8% share).
Moreover, the channel has been the commercial
television target reference for the last seven years in
Spain. A total day audience share of 14.9%, which
at prime time stands at 14.3%, confirmed that
the channel has the greatest advertising appeal for
advertisers, differentiating itself markedly from its
immediate competitor.
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Target Comercial 2010 Total Day

Target Comercial 2010 Prime Time

14,9
11,9

14,3
8,9

8,6

8,2

Telecinco fiction, a benchmark for the
audiovisual industry in Spain
Passion that engulfs us, situations that make us
laugh, lives that move us, cases that disturb us
and stories that touch us are some of the emotions
that Telecinco’s fiction offering triggered and
which distinguished it as the Spanish audiovisual
industry benchmark, bringing together the most
successful comedy series of the year -“Aída” and
“La que se avecina”- premiering one of the biggest
hits -“Tierra de Lobos”- offering the longest running
series in Spain -“Hospital Central”- and climbing to
the top of the third party series production ranking
with the “C.S.I.” saga.
An impossible love, unmentionable secrets
revealed, adventure and betrayals, are the
ingredients that consolidated the premiering of
“Tierra de Lobos” as one of the most successful
series. The final chapter of its first season reached
a historical record in terms of audience share and
viewers with an average of 3,358,000 viewers,
representing a share of 18%. The series, which was
gradually watched by a growing number of viewers
and accumulated an average 15.8% audience share
and 2,828,000 viewers, was highly successful on
the Internet and social network, with more than
32,000 fans on Facebook.
Comedy was one of Telecinco’s strengths in
seducing the audience throughout the year during
24
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which viewers again expressed their confidence
and interest in the misadventures of the neighbours
of the two most visited television neighbourhoods:
Esperanza Sur and Montepinar¸ housing the stars
of “Aída” – the most popular comedy series in
Spain with an average of 3,181,000 viewers and
a 17.2% audience share in 2010- and “La que se
avecina”, the surrealism of which has attracted
an average of 2,239,000 viewers, representing a
15.2% share.
Together with these series, the channel maintained
its commercial leadership on Monday nights with
episodes of “C.S.I. Las Vegas”, “C.S.I. Miami” and
“C.S.I. Nueva York”, whose almost three million
fans have validated the forensic scientist saga
as the most successful foreign series in Spain in
2010.
In addition to its weekly offering, Telecino stood
out in fiction thanks to the broadcasting of the most
watched TV movies of the year: “Felipe y Letizia”,
which had the most viewers in the channel’s history
with an average for the two episodes of 4,637,000
viewers and a 22.6% audience share; “La Duquesa”,
second in the ranking with an average of 4,186,000
and a 22.1% share; “EL pacto”, third in the table
with an average of 3,769,000 viewers and a 20.2%
share and “Alfonso, el príncipe maldito”, with
2,897,000 viewers and a 17.3% share.
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Reality shows and Telecinco’s own production,
star prime time offering
The most popular TV reality shows and
Telecinco’s own production -“Gran Hermano”,
“Supervivientes”, “MQB: más que baile” and “Las
joyas de la corona”-; and society talk shows such
as “Sálvame Deluxe” and “La Noria” were, together
with fiction and tv movies, the most successful
offering with viewers during prime time on all
commercial channels..
With respect to reality television, Telecinco again
set itself apart with a new edition of its greatest
exponent in Spain, the “Gran Hermano” competition,
the format of which has changed constantly and
which in 2010 successfully premiered its 12th
edition. The weekly galas are watched by an average
of around 20% and three million viewers.
The show presented by Mercedes Milá in turn took
over from “Supervivientes”, where during this
edition contestants faced difficult conditions on the
island and which was directed by Jesús Vázquez,
captivating an average of 2,367,000 viewers and a
17.5% audience share.
In addition, Telecinco’s offering included “MQB:
Más que baile”, a new programme led by Pilar
Rubio and which represented her first project in
Telecinco, where it had an average share of 17.6%
and 2,878,000 viewers.
During the weekend, Telecinco was the most
watched channel on Friday nights and Saturdays
with two current affair programmes: “Sálvame
Deluxe”, which in 2010 was the star offering with
an average audience share of 15.1% and 1,700,000
viewers, and “La Noria”, which retained its lead
in the time slot every Saturday with an average
audience of 1,757,000 viewers and a 15.7% share.
A late night leader too
The own production programme offering and
discussion slots that follow on from certain reality

shows broadcast during the week consolidated
Telecinco’s late night offering, where the channel
had a 19% audience share.
In 2010 Telecinco premiered the live programmes
“Resistiré, ¿vale?” (17.7%) and “Enemigos íntimos”
(15.5%), and included in its staff of presenters
Tania Llasera and Santi Acosta as the directors
of each. In addition, Telecinco introduced “Más
allá de la vida” (15.9%) in Spain, one of the most
innovative television formats at global level, with
Jordi González as the presenter and during which
the British medium Anne Germain supposedly
delivers messages to guests from dead people they
knew.
These new bets co-existed during late-night
viewing with the Sunday debates offered by
Telecinco in relation to the channel’s main reality
shows in 2010, again winning the public’s blessing
in the case of both “Gran Hermano” (20.5%) and
“Supervivientes” (14.9%).

Lively, accommodating programming blocks
throughout the day
Large numbers of viewers took up Telecinco’s
offering during mornings, afternoons and evenings,
when it again stood out as the benchmark in a lively,
flexible and accommodating schedule.
The channel once again had among its ranks the
undisputable leader of morning television, the
journalist Ana Rosa Quintana with “El Programa
de Ana Rosa”, the most popular morning magazine
programme with an average audience share
of 17.4%. Following it, “Mujeres y hombres y
viceversa”, presented by Emma García, ensured
that the flame of love pursued by contestants before
almost one million viewers and with a 16.8% share
was kept more alight than ever from Monday to
Friday. Similar figures (14.6% and 1,678,000) were
recorded by “De buena ley”, where the debates
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chaired by Sandra Barneda and verdicts expressed
by lawyers consolidated the programme’s success
during its programming block.
Telecinco’s robustness during afternoon viewing
was underpinned by: “Sálvame Diario”, the
programme presented by Jorge Javier Vázquez
which became the television benchmark
between social chat shows with an average of
two million viewers and a 17.4% audience share.
“Pasapalabra”, again validated its position as
the most watched television quiz show in Spain,
with an average share of 17.2% and 2,044,000
viewers. Its presenter, Christian Gálvez, won the
Premio Protagonistas and Premio Ondas awards
to the Best Television Presenter.
With respect to the weekend, Telecinco offered
two new programmes: “Vuélveme loca” during
the mornings, with Patricia Pérez and Celia
Montalbán, and “Qué tiempo tan feliz”, a
programme presented by María Teresa Campos
who since November has extended her presence
on Saturdays and Sundays.

Current affairs and Informativos Telecinco
The independence, rigour and closeness of the
team led by Pedro Piqueras informed viewers
of current affairs and were key to Informativo
Telecinco’s leadership in average audience
numbers among commercial television channels
during its three daily editions from Monday to
Friday.
By edition, the daily prime time programme
presented by Piqueras and J.J. Santos (13.7% and
1,980,000) exceeded the prime time news offering
of Antena 3 (and evidently of other commercial
channels), while Informativos Telecinco 15:00
horas, which this year was strengthened with
the presence of David Cantero together with
26

Marta Fernández and Sara Carbonero, averaged
1,894,000 viewers and a 14.5% audience share
from Monday to Friday, closing the gap with its
immediate competitor.
Informativos Telecinco Matinal, which in 2010
was presented by Hilario Pino and Daniel Gómez
(10.1% and 140.000), became the most watched
early morning news programme on commercial
television. José Ribagorda and Carme Chaparr led
the weekend editions.
These results were possible thanks to the efforts
of each and every professional in the Informativos
Telecinco team, who are at all times ready to report
the news which during this year included events
inside and outside Spain with special coverage of
major global events such as the Haiti earthquake,
a major natural catastrophe to which Telecinco
assigned two teams of reporters led by Pedro
Piqueras.
The oil leak in the Gulf of Mexico, the eruption
of the Icelandic volcanoes and its consequences
for global air travel, the rescue of the Chilean
miners and the Wikileaks were other international
news stories offered by Informativos Telecinco.
Domestic current affairs, marked by the call to a
general strike, following which the president of the
Government, José Luis Rodríguez Zapatero, chose
to appear before viewers on the set of Informativos
Telecinco in an interview with Pedro Piqueras, were
also covered.
The channel’s interest in social affairs which are
of special interest in the current scenario led it to
look for answers beyond one-off news stories. In
this respect, the “Reporteros” team dealt in depth
with major issues in exclusive reports which once
again evidenced their proximity and were the most
watched by viewers.
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All of this through Telecinco’s synergy between
television and the Internet, where www.
informativostelecinco.com the channel offered all
editions of Informativos Telecinco daily live and at
the same time as they were broadcast on screen,
special live transmissions of the matches of the
Spanish national team during the World Cup and the
UEFA European League, the Golden Ball ceremony
and the reading of the Golden Globe nominations,
inter alia. The technology used by the channel’s
website which includes a high quality full screen
viewfinder, enabled users to stop the picture, watch
the most decisive moves again without abandoning
the view page, access the game’s statistical data
and include comments through Facebook, Twitter
and MSN Messenger.
World Cup Championship: Spain wins
on Telecinco
The transmission of sports events by Informativos
Telecinco in 2010 deserves a special mention. The
year 2010 was the year in which the Sports team
made history together with the Spanish national
football team. The 11 July 2010 is more than just
a date for all fans: it is the day on which Spain
became the world champions and this was shown
on Telecinco. With four minutes to go to midnight
Iniesta scored a goal on 11 July 2010. Spain had
the world at its feet and with it, 14,582,000
viewers (an 80.3% share) who stayed glued to
the channel until the heroic end of extra time with
Holland and which has become the most watched
transmission in Spanish television history. And
not only were the matches with an average of
10,712,000 viewers and a 66.2% audience share
a milestone in Telecinco but the slots offered by
the Informativos Telecinco sports team before
and after each match were watched by 2,948,000
viewers with a 26.8% audience share (before the
game) and 6,458,000 viewers with a 40.4% share
(after the game).

who travelled over to South Africa, together with the
rest of the Sports editorial team, ended a two month
sizeable effort with the enormous satisfaction of a
job well done. The team was made up of J.J. Santos,
Sara Carbonero, Ramón Fuentes, Paco González,
José Antonio Camacho and Guillermo Amor as
the visible faces to whom the entire channel was
committed with the professionalism and passion
with which Telecinco covers all the events that it
transmits.
Following the World Cup victory, the channel has
broadcast two qualifying games of the Spanish
national team for the next European Championship,
with an average of 5.500,000 viewers and a 34.8%
audience share. Moreover, in 2010 Telecinco
transmitted the renewed version of the former
UEFA Cup, known as the UEFA Europa League, with
an average of 3,285,000 viewers and a 20.2%
audience share. The extra-time of the Atlético de
Madrid-Fulham final, with a 43.8% share and more
than 9 million viewers ended with the victory of
the Spanish team and was the third most watched
programme on Telecinco since 2001.
LaSiete, Factoría de Ficción, Boing, Cuatro and
Gran Hermano 24 horas: a single multichannel
offering in the sector
The year 2010 saw the digital switchover and the
definitive deployment of Telecinco’s multi-channel
offering, a set of channels made up initially of
Factoría de Ficción and LaSiete and which during
this year was strengthened through the start-up of
Boing and the recent inclusion of Cuatro at the end
of the year and the 24 hour Gran Hermano channel,
the broadcasting of which is linked to the duration
of the present edition of the quiz show, following
which Telecinco will launch a new television
offering.

And while Spain had its dream come true and lifted
up the World Cup, the 50 Telecinco professionals
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In order to reach out to the most heterogeneous
audience possible in the different target groups,
the group of channels which in 2010 made up the
“Telecinco family” offered appropriate content
for each profile and opened up to viewers and
advertisers an incomparable range of possibilities
in the audiovisual sector: Telecinco as the general
channel aimed at the general public; Factoría
de Ficción as the series channel par excellence;
LaSiete as a window to access the best Telecinco
and Cuatro content and Boing, aimed at children
and young people.
The effort in promotion and content proved
successful since in barely four months Boing
recorded a share of 0.82%, Factoría de Ficción
ended the last month of the year with a 2.12% share
and LaSiete with 1.62%, both of which more than
doubled their records for the same month in the
previous year.

As a result, Boing, LaSiete and Factoría de Ficción
contributed more than 3 points overall to the
multichannel offering of Telecinco, which ended
2010 as the most watched commercial television
channel with a 17.7% share, up 1.5 points on
last year and 1.9 points higher than the Antena 3
channels taken as a whole.

2010

17,7
15,8

2009

+1,5

- 0,8

+1,36

2,12
+0,77
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0,85
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0,55
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Year 2010
FDF
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Factoría de Ficción, leading prime time theme
channel
CThis channel, which was conceived with the
characteristics of a pay channel but works on
a free tv basis, is characterised by the quality of
its offering, including a compendium of the most
successful domestic series of the last few years, the
most acclaimed international fiction and chosen
film titles. In the last quarter of the year it became
the prime time leader of all theme television
channels.

The group of channels that in 2010 made up the “Telecinco family” offered
suitable content to each profile and opened up to viewers and advisers a wealth of
possibilities without precedent in the audiovisual sector
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The Telecinco series channel included important
novelties in its schedule in 2010, considerably
strengthening its third party production
programmes through the transmission of
emblematic series which have been successful
in and outside Spain, including the “C.S.I.”
saga, “Life”, “Criminal minds” and “Crossing
Jordan”.
Of the new programmes included in 2010, three
medical dramas were particularly noteworthy:
the mythical “ER”, starring George Clooney and
boasting 23 Emmy awards, one Golden Globe,
3 US Actor Syndicate Awards and 8 People’s
Choice Awards, inter alia; “Mercy” and “Trauma”.
Action series were strengthened, in turn, with
the debut of “Rules of the Game”, starring the
Oscar winning actor Timothy Hutton.
The offering of Factoría de Ficción also
consolidated its positioning among young
viewers with the inclusion of the comedy
series “Monk” and “The New Adventures of
Old Christine”. All these foreign fiction series
were broadcast in 2010 together with the
domestic series of Telecinco that were highly
successful on Factoría de Ficción: “La que se
avecina”, “Aída” and “Tierra de Lobos”, inter
alia.



LaSiete, a young channel offering the most
successful content of Telecinco and Cuatro
Entertainment programmes, reality shows,
fiction for young people, comedy, sports and
reports make up the content brought together in
LaSiete in 2010, making it an option for young
viewers who have found in the channel a window
on to the most sought- after content of Telecinco
and, since 1 January, Cuatro too.
Of the novelties, LaSiete included in its offering
a number of both domestic and foreign series
for young viewers, which are broadcast during
the week at different times: “Beverley Hills,

90210”, a spin-off of the successful 90s series,
“Rebelde”, “Camaleones”, “Lipstick jungle”,
“Alias” and “The Legend of the Seeker”.
Nationally, this year LaSiete ran “La pecera de
Eva”, a very original series starring Alexandra
Jiménez and showing the problems of high
school students from the point of view of the
school’s psychologist. The star’s popularity on
the web, the protagonist of “El blog de Eva” at
Telecinco.es and the follow-up of her comments
on each episode in social networks have turned
the series into an Internet success with almost
127,000 fans on Facebook and 4,300 followers
on Twitter.
Together with “La pecera de Eva”, LaSiete
offered the multimedia short movies “Becari@s”
and “Sexo en Chueca.com” in a renewed version
with longer chapters, new plots and sets and a
cast including Dafne Fernández, Octavi Pujades
and Elsa Pinilla, among others.
Comedy was another of the genres looked at
by the channel, with the debut of the in-house
production hidden camera programme “Los Siete
Pelmas” and the inclusion of “Vaya semanita”,
the programme of the regional channel ETB that
for the first time in its history made the jump to
national television; the sketch slot “Agitación
+ IVA”, the fiction series “Fibrilando” and the
“Guaypaut” programmes, presented by Carmen
Alcayde, “Soy famoso, ¡sacadme de aquí!” and
“Michinoku: furia amarilla”.
The reality shows which were broadcast on
Telecinco throughout the year, “Gran Hermano”,
“Supervivientes”, “Más Que Baile” and “Las
joyas de la corona” were particularly important
on LaSiete, whose schedule included exclusive
daily summaries, weekly galas and the
corresponding debates. Together with the latter,
LaSiete launched the innovative multimedia
format “Adopta a un famoso”, offering viewers
the opportunity to take a celebrity home for 24
hours and turn him into another member of the
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family while a camera accompanies him to show
how the day goes.
The offering was completed by transmissions and
sports programmes produced by Informativos
Telecinco, such as “LaSiete en el Mundial”, a daily
overview from South Africa of the World Cup
latest this summer, presented by Paco González,
and “Europa en juego”, a programme presented by
Ramón Fuentes who analysed each UEFA Europa
League round with exclusive match summaries.
With respect to live transmissions, in 2010
LaSiete offered exclusive coverage of the
European in-door soccer championship, Sub17 and Sub-19 football, the two semi-finals and
the final of the FIFA Club World Cup and the
friendlies between Argentina and Brazil and the
final of the US San Jose Tennis Open, played by
the Spaniard Fernando Verdasco.
Together with Informativos Telecinco the channel
also offered new episodes of “Reporteros”, a
weekly programme that analyses in depth some
of the year’s most noteworthy current affairs
together with an edited version of successful
programmes on Telecinco such as “Sálvame”,
“Vuélveme loca”, “Más allá de la vida”, “Mujeres
y Hombres y Viceversa” and “El juego de tu
vida”, among others.
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Boing, the start of a new children’s and young
viewers’ channel
This year the channel transformed the content
it offered children and young viewers during
weekend mornings into a channel with its own
identity that widened the target spectrum of the
Telecinco universe and opened up solid lines of
commercial communication.
Star products of the Turner Network factory
such as “Ben 10 Alien Force”, an idol of millions
of children worldwide, “The Powerpuff Girls Z”,
“The Garfield Show”, “Amazing Spiez!”, “Bratz”,
“The Secret Saturdays”, “Angel’s Friends”,
“Geronimo Stilton”, “Dinosaur King”, “Titeuf”,
“Jewelpet”, “Hero 108” and the live action
series “The New Adventures of Robin Hood”
made up the content of this new channel that
focused its prime time offering on adolescent
viewers.
Its offering also includes successful series
worldwide such as “Inazuma Eleven”, “Beyblade
Metal Fusion”, “Bakugan Nueva Vestroia”,
“Digimon” or “Naruto”, for which the channel
received in 2010 the Salón del Manga Award to
the Best Animation Channel, an annual event
organised by the Federación de Instituciones
Profesionales del Cómic (FICOMIC).
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Telecinco.es, the Internet commercial television
leader
Telecinco.es worked extensively with the Internet,
social networks, multi-platform content and
virtual universe technology in 2010. Thanks
to the flexibility of its content, its value added
television offering and its extensive commitment
to interactivity, the Telecinco site was once again
the most visited commercial channel website in
Spain and one of the leading Internet means of
communication.

Attempts by its direct competitor to increase
figures by adding social network traffic failed to
cast a shadow over the data of Telecinco.es: almost
1,700 million pages viewed 284 million visits and a
monthly average of more than 7.2 million one-time
users.
The performance of the traffic of Telecinco.es was
very positive throughout the year, with consecutive
increases that led to record highs in October with
almost 9 million one-time users, the highest figure
recorded until then by a television website in
Spain.

Thanks to the complete information posted on the website concerning each
screen product, exclusive contents, graphic materials, interviews, reports, digital
encounters and blogs and the integration of websites with social networks such
as Twitter, Tuenti, MSN and Facebook –where it already has more than 130,000
fans–, there were millions of visits by Internet users. Moreover, Telecinco.es
provided content on demand in the form of complete videos of series and extracts
from the highlights of programmes and fiction, among other things. In total, there
were more than 200 million downloads.

INTERNET TRAFFIC 2010
pages viewed

+

VISITS

USerS

Total

Monthly
average

Total

Monthly
average

Monthly
average

Daily
average

1,699,673,120

141,639,427

284,074,939

23,672,912

7,248,890

520,379

1,484,490,474

123,707,540

228,909,519

19,075,793

6,360,629

426,665

* Cuatro and La Sexta were not audited by OJD in 2010
* Source: Data from Nielsen audited by OJD

31

Economic value

Performance of the traffic of Telecinco.es
One-time users
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Of the most visited websites, particularly
noteworthy were “Mujeres y hombres y
viceversa”, which received almost 70 million
visits from its eminently young target audience,
“Gran Hermano”, with almost 67.7 million visits

and “Sálvame”, which posted almost 35 million
visits. The success of these programmes on screen
and the Internet resulted in their generating the
largest number of video downloads totalling more
than 172 million.

MOST VISITED SITES 2010
PROGRAMMES AND FICTION

VIDEO DOWNLOADS
PROGRAMMES AND FICTION

SITE

VISITAS

PRODUCT

downloads

1

MUJERES Y HOMBRES
Y VICEVERSA

69,955,513

1

MUJERES Y HOMBRES
Y VICEVERSA

62,966,171

2

GRAN HERMANO

67,760,742

2

GRAN HERMANO

35,296,693

3

SÁLVAME

34,220,596

3

SÁLVAME

21,393,223

4

EL PROGRAMA DE ANA ROSA

14,048,963

4

AÍDA

15,404,760

5

SUPERVIVIENTES

9,507,113

5

LA PECERA DE EVA

10,315,433

6

AÍDA

8,814,517

6

INFORMATIVOS TELECINCO

9,228,551

7

LA PECERA DE EVA

7,942,804

7

LA QUE SE AVECINA

6,423,864

8

LA QUE SE AVECINA

4,052,593

8

LA NORIA

4,786,016

9

HOSPITAL CENTRAL

3,044,438

9

SUPERVIVIENTES

4,756,218

10

TIERRA DE LOBOS

2,823,166

10

SIN TETAS NO HAY PARAÍSO

4,750,514
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On the fiction side, “Aída”, with 8.8 million visits, “La pecera de Eva”, with more
than 7.9 million and “La que se avecina” with 4 million, sparked the most interest
among net users, and led the video download ranking with more than 31 million
downloads as a whole.

Together with the television on demand offering,
Telecinco.es remained committed to offering live the
channel’s most emblematic programmes and certain
extraordinary events. Among the first, noteworthy
were all the editions of Informativos Telecinco
available on www.informativostelecinco.com, “El
programa de Ana Rosa”, “Gran Hermano” and its
Sunday debate, “Sálvame” y “Mujeres y hombres
y viceversa”. With respect to special events,
noteworthy was the live transmission of all 2010
World Cup games – which alone generated almost
7 million visits -, the Europa League games, the 20
Anniversary Gala of Telecinco and the presentation
party of Divinity.es.

Telecinco.es, a pioneer in own Internet
production
“Becari@s”, the first fiction product of a television
channel in Spain, continued on Telecinco.es in
2010 with the start of its fifth season, becoming the
longest running multimedia series with the highest
number of Internet viewers, more than 3.3 million
visits and 2.2 million downloads.
Artists such as Melendi, Carlos Baute, Pilar Rubio,
Eva González and Almudena Cid were added to the
already long list of celebrities who wished to share
as guest stars the humour of the adventures of the
protagonists Willy y Diego.
Moreover, “Becari@s” carried out in July a solidarity
campaign and devoted one of its chapters to the
initiative “Mójate por la Esclerosis Múltiple”, in

order to raise awareness of MS which affects more
than 40,000 people in Spain.
The success of “Adopta a un famoso” and “Sexo
en Chueca”, which were also developed initially
as exclusive content for Telecinco.es, resulted in
their television debut on LaSiete in 2010, proving a
notable success in viewer numbers.

Start of Divinity.es, celebrities worldwide with
a single click
In 2010 Telecinco.es took another step in the
creation of content through its commitment to
young, urban, modern and cosmopolitan viewers:
Divinity.es, a portal independent of the specialist
television offering in the world of celebrities,
tendencies and society pages.
Divinity.es brings together the blogs of a broad team
of collaborators –such as Bimba Bosé, Nacho Montes,
Màxim Huerta or Carmen Lomana, inter alia-, in which
the most varied issues are discussed from an original
perspective and with a quality journalistic approach
and with a sense of humour. This is a webpage that
includes all its news in Facebook and Twitter and
makes available to Internet users a “press kiosk”
with links to the most important industry magazines
worldwide, among other content.
Internet users expressed such enthusiasm over
Divinity.es that in only six months it positioned itself
among the most successful sites in all Telecinco.es,
with more than 6.1 million visits.
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Telecinco Cinema, guarantee
of successful quality feature-length film
production
Major productions by internationally acclaimed
directors, projects introducing the seventh art to
young film makers, comedies aimed at the public at
large, tapes that bring genre films to cinemas and
thrillers starring some of the faces most familiar to
viewers were the main focus this year of Telecinco
Cinema’s prescribed investment in the Spanish
film industry through films premiered and projects
under development.
The year 2010 marked Telecinco’s 10th anniversary
in the film industry in which it made history with
productions such as “Ágora”, “El Laberinto del
Fauno”, “Celda 211”, “El Orfanato”, “Alatriste”,
“Ché”, “Spanish Movie” and “Los crímenes de
Oxford”, among many others. Ten years after its
first steps in the industry through films such as “Al
otro lado de la cama”, “Los dos lados de la cama”,
“Lobo” and “Intacto”, among others, Telecinco
Cinema is one of the leading film producers in
Spain in terms of the volume of investment and
box- office takings, and has won awards at the most
prestigious festivals.

In keeping with these parameters of quality,
profitability and public awareness, Telecinco
Cinema premiered four different genre films this
year: “El mal ajeno”, the first work of Oskar Santos
and starring Eduardo Noriega and produced
by Alejandro Amenábar; “Rabia”, a production
involving Guillermo del Toro and directed by
Sebastián Cordero which won the Biznaga de Oro to
the Best Film at the Malaga Festival 2010; “Agnosia”,
a romantic thriller directed by Eugenio Mira and
starring Eduardo Noriega, Bárbara Goenaga and
Félix Gómez and “La daga de Rasputín”, a comedy
directed and interpreted by Jesús Bonilla together
with Antonio Resines, Antonio Molero, María
Barranco and Carolina Bang, among others.
Together with the premiering of these films, in
2010 the channel started filming another four
projects, including one of the most ambitious in the
history of Spanish film-making: “Lo imposible”, the
new film of Juan Antonio Bayona (“El Orfanato”),
starring Naomi Wats, Ewan McGregor and Tom
Holland which is being filmed in Thailand, Alicante
and Madrid. The film tells the story of a British
couple living in Japan who on the first day of their
holidays in Thailand are faced with a brutal tragedy
–the tsunami of Indonesia- that will change their
lives forever.
Other films are “Verbo”, the first feature length film
of the short-film maker Eduardo Chapero Jackson
starring Miguel Ángel Silvestre, Alba García and
Verónica Echegui, “Lo mejor de Eva”, a thriller
by Mariano Barroso with Leonor Watling and
Miguel Ángel Silvestre and “No habrá paz para los
malvados”, the new film of Enrique Urbizu, starring
José Coronado and Rodolfo Sancho.
In addition, Telecinco Cinema carried out the filming
of the tv movie “Alakrana”, of Salvador Calvo, the
most successful television movie director following
“Paquirri” and “La Duquesa”, and “Vuelo IL8714”,
based on the investigation into the biggest aviation
catastrophe in Spain.
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Atlas, the market’s leading audiovisual news
agency
Following the closure of Telecinco´s main
television competitor´s news agency, the Group´s
news agency strengthened its position in the
industry as the only private company that provides
these services.
Atlas’s main clients, include domestic television
channels such as Interecomía, VEO TV or La
Sexta; regional channels such as Canal Sur, TV

Extremadura or TV Castilla La Mancha; and local
channels such as Popular TV that once again
trusted the agency’s political, economic, social,
sports, cultural and current affairs services in
general.
Once again, Atlas was the audiovisual agency of
reference on the digital media market, present
on the front page of the main on-line general
information newspapers, including ElMundo.es,
ElPaís.com, LaVanguardia.es, ElPeriódico.com,
ABC.es, among other.
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Awards received by Telecinco in 2010

Fotogramas de Plata to “Celda 211” for the Best Spanish Filma
TP de Oro award
 To Ana Rosa Quintana as the Best Presenter of Varity Shows
 To “Pasapalabra” as the Best quiz show
 To “Gran Hermano” as the best reality
Micrófono de Oro to Television Award to Pilar Rubio and Ángeles Blanco
Goya Awardsa
 To “Celda 211”: The Best Film, the Best Director, Best, the Best Leading Male Actor, Award for
Most Promising Actor, Best Supporting Actress, Best Screenplay, Best Set, Best Sound
 To “Ágora”: Best Original Script, Best Photography Director, Best Production Director, Best
Artistic Director, Best Costume Design, Best Special Effects, Best Make-up and / or Hairdressing
Unión de Actores Award
 To Luis Tossar for his role in “Celda 211” as the Best Leading Male Actor
 To Carlos Bardem for his role in “Celda 211” as the Best Supporting Actor
 To Alberto Ammann for his role in “Celda 211” as Most Promising Actor
José Mª Forqué de Egeda Award to “Celda 211” and Luis Tosar
Academia de la Televisión (ATV) Award
 To Blanca Portillo as the Best Series Actres for her role in “Acusados
Special award to the data protection report (Lopdgest) to “12 meses, 12 causas” in Television for the
work on raising awareness of the obligation of companies and institutions to comply
Antena de Oro award to Sara Carbonero in Television
TV Academy Talent awards to Beatriz Galán, responsible for the morning edition of Informativos
Telecinco
Ondas Award
 To Paco León as Best National Fiction Actor
 To “Pasapalabra” in the Special Jury Award category
Producción Profesional Award to Telecinco’s transmission of the World Cup in recognition of business
excellence, research, technological development and production broadcast, audiovisual, advertising
and film-making.
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ADVERTISING
Publiespaña group, a leading multichannel
offering
Publiespaña evidenced its notable capacity to
adapt and address the new challenges which arose

in 2010: the elimination of advertising on TVE,
the digital switchover and the entry into effect of
a new legal advertising framework, all of which
represented major changes in a sector again led
by Publiespaña, in terms of both market share and
turnover, with the best efficiency ratio in the market
(viewer – investment ratio).

Viewer and market figures
GROUPS

Viewers
% Share individuals

Market
(Million euro)

% Market share

Efficiency ratio

17.7

792.9

32.1

181

15.8

690.2

27.9

177

7.0

295.1

11.9

169

6.6

276.5

11.2

169

11.4

272.6

11.0

97

24.1

-

0.0

-

Other

17.4

144.7

5.9

34

TOTAL

100.0

2,471.9

100.0

Regional channels

TELECINCO Group: Telecinco+FDF+LaSiete+Boing
ANTENA3 Group: Antena3+Neox+Nova+Nitro
LASEXTA Group: LaSexta+LaSexta2+GolTV

Sources: Kantar Media, Infoadex.
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Advertising modules, a unique arrangement in
the marketplace that ensures that advertisers
reach their target audience

has embarked on a new line of business and the
launch of innovative formats such as integrated
sponsorship.

2010 was a year of consolidation of conventional
marketing through advertising modules: a
management model taken up by Publiespaña
halfway through 2009 with a complete, diverse
and highly flexible commercial policy where each
advertiser chooses the viewer profile closest to
his needs, planning his campaigns on any of the
channels that during the year form part of the
Group.

The decrease in the time available for these
typologies, the limit of which has fallen from five
to three minutes an hour, has afforded Special
Initiatives a higher exclusivity index, enabling
the company to reconsider this item in order to
continue offering tailored proposals to advertisers.

Publiespaña rounded off its offering with a wealth
of possibilities. These possibilities combine and
facilitate the purchase of slots on the basis of
the target market, qualitative targets and specific
programming times preferred by clients on the
different channels, handing them the master key
to plan their messages in order to impact not only
the largest number of viewers from a quantitative
viewpoint but also ensuring they reach the type
of public that most interests them within the
most appropriate timeframe given their potential
consumers’ profile.

In 2010 Publiespaña carried out the marketing of
the South Africa World Cup, undoubtedly the most
noteworthy commercial event of the year where
viewers in their millions broke all existing records
in Telecinco.

A conventional advertising strategy recognised by
the market which has been strengthened through
the development of new non-conventional formats
following the entry into effect of the General
Audiovisual Communication Law. The amendments
introduced by this Law in relation to advertising
propelled the company to investigate new special
advertising formulae, making 2010 a year of
transition in the area of Special Initiatives.

As part of the opening game and the seven other
games played by Spain, the company launched an
innovative offering aimed at catering for all types
of advertisers. This included products such as the
“Apuesta por la Roja” module, which offered the
possibility of appearing through advertising in all
matches before the start, at half time and following
the final whistle. The noteworthy difference was
in the form of economic specifications, which was
based on the position reached by the Spanish
team.

The new arrangement established by this new legal
framework for all commercial developments other
than the traditional spot proved a real challenge
for Publiespaña that has been able to reinvent
its product portfolio with the direct management
of some of its existing products such as product
placement, the maximum exponent of content and
advertising integration. In this way, the company
38

Publiespaña advertisers, the World Cup
“winners”

An event of general interest open to all clients
was the premise on which Publiespaña devised
its commercial policy for the package of matches
acquired by Telecinco for this major sporting event
that proved a complete success for the Spanish
team, its fans and the advertisers that looked to the
channel.

Publimedia Gestión, the consolidation of a
multi-support offering based on pay television,
Internet and outdoor
In 2010 Publiespaña, through its subsidiary
Publimedia Gestión, offered its clients a complete

Corporate Responsibility 2010

mix of means that was strengthened in both the pay
television and Internet area and outdoor.

Telecinco, a profitable brand beyond
the screen

The multi-support offering of Publimedia Gestión
was extended by the addition of more pay
televisions channels to Chello Multicanal channelsCanal Hollywood, Canal de Historia, Canal Cocina,
Odisea, Sol Música, The Biography Channel, Canal
Decasa- marketed since 2009For outdoor, 2010
was the year of the expansion of the audiovisual
advertising circuit. Iwall Inshop, one of the most
innovative market systems, present in shopping
centres in Spain and Andorra, grew operations from
10 to 40 shopping centres and from 100 to 500
screens. World class companies such as Coca Cola
have trusted this system which thanks to screens
which include sound, achieved a major impact
among the public through innovative and highly
notorious advertising.

The Telecinco brand once again evidenced its
profitability beyond its advertising management
through products associated with series and
programmes or sales of production rights or
transmission of the channel’s formats on existing
content distribution platforms.

Similarly, Publimedia Gestión grew its Internet business
with the inclusion of www.kissfm.es and in its portfolio
of marketed websites, where noteworthy is Telecinco.
es and since 1 January 2011, Cuatro.com.

In this respect, Telecinco was present in premium
access services in ONO, Imagenio and Digital
+, where viewers were able to watch episodes
of “Tierra de Lobos”, “Aída”, “Hospital Central”,
“Acusados”, “La Pecera de Eva” and “La que se
avecina” before they were shown on Telecinco. All
these series were available for pay in high quality.
In this respect, Telecinco´s website also offered
“Canal 24 horas de Gran Hermano” through micropayment via texting or higher rate line calls and a
system of weekly or monthly vouchers paid for via
credit card.
“Camera Café”, “Aída” “Fibrilando” and “Hospital
Central” were among the most- watched
programmes on Paramount Comedy or AXN on
pay platforms together with the feature length coproductions on the different channels packaged by
Chello Multicanal, with which Telecinco entered
into a content and marketing agreement in 2009.
Audiovisual content exploitation on mobiles has
provided a growing market for Telecinco content
and in particular, fiction series have become one
of the products for which there is most demand
by users of the main operators, including Orange
and Vodafone Live, enabling customers to access
Telecinco content at any time and place.
With respect to international sales, “Escenas de
Matrimonio” was produced in France and broadcast
through M6 while among the most significant
agreements; noteworthy was the tv movie “El
Pacto” in France and “Felipe y Leticia” in Venezuela
and Portugal. This latter production was distributed
worldwide by Beta.
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The Spanish video market was again marked by
the success of the series “Sin tetas no hay paraíso”
with the launch of three complete seasons on DVD
and the new seasons of “La que se avecina” and
“Aída” and the tv movies “La Duquesa”, “Felipe y
Letizia”, “Sissi” and “Alfonso, el príncipe maldito”.
On the music side, in 2010 Telecinco launched
the record “Más Que Baile” and a new edition of
“Las 101 canciones…” associated with “Sálvame
Deluxe”, while during the past Christmas

campaign the board game “Pasapalabra” and
its DVD version were again one of the most
popular gifts associated with television brands
on the market together with the universe “Gran
Hermano”, whose merchandising -games, duvets,
official brand clothing - and the videogame “The
Sims”- again sold well. This was also the case
of “Sálvame” and its derivative products, which
gave rise to the creation of its own board game,
a karaoke and a loyalty club through an editorial
project in the form of a magazine.

Economic-financial results
Consolidated balance sheet (€ million)
2008

40

2009

2010

non-current assets

540,659

523,906

1,568,689

current assets

286,898

210,184

412,222

total assets

827,557

734,090

1,980,911

equity

461,474

291,609

1,376,105

non-current liabilities

103,832

112,256

105,831

current liabilities

262,251

330,225

498,975

TOTAL liabilities

827,557

734,090

1,980,911
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Summary of the income statement (€ million)
2008

1

2009

2010

Net income

981,853

656,260

855,061

Operating costs

594,948

533,479

635,620

Operating profit

386,905

122,781

219,441

Profit before tax and minority interests

207,650

2,849

36,500

Net profit group 1

211,279

48,442

70,545

To be distributed to shareholders from dominant society

Economic value generated and distributed (€ million)
2008
1. Economic value generated

2009

2010

982.0

656.3

855.1

594.9

533.5

635.6

-3.6

-45.6

-34.1

8.7

6.39

7.4

600

494.29

601.5

381.9

162.01

253.6

2. Economic value distributed


Operating costs



Taxes and minority interests



Community donations and investments

Total economic value distributed
3. Economic value retained 1
1

Economic value retained = economic value generated – economic value distributed
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Shareholder value

available on Televinco’s website until the following
session.

Telecinco has a smooth relationship
with investors in line with the
requirements of the National Securities
Exchange Commission (CNMV) for listed
companies.
In this respect, it informs investors through three
channels: through the quarterly submission of
results to the CNMV, through its corporate website
(http://www.telecinco.es/inversores/es/) and by
email to each investor and analyst.
As a general rule, following this process there is a
presentation of results which may be followed in
real time through a conference call and webcast
in order to afford stakeholders the opportunity to
raise any questions that they consider appropriate.
This informative event is recorded and stored and is

In addition to the regular publication of quarterly
and annual results, in 2010 Telecinco carried out
a roadshow in Spain, the UK, France and Italy as
a result of the capital increase with preferential
subscription rights during which company
Management held 44 meetings with 89 investment
companies in eight towns and cities.
Similarly, the Group participated in 11 seminars
held in Spain and the UK devoted to companies
in the media sector where it had direct contact
with 127 investment companies in 78 meetings. In
addition, meetings were held with 62 companies
and there were 40 conference calls. Moreover,
there were 252 meetings or conference calls with
the analysts of the brokers who cover the company
(34 at 31 December 2010).
Lastly, noteworthy is the fact that Telecinco received
around 400 requests for copies of its annual report
in English and 150 in Spanish from analysts and
investors.

General Stock Market Index Performance in 2010
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Performance of General Stock Market Indices
INDE

21/12/2007

31/12/2008

21/12/2009

31/12/2010

%

CAC 40

5,614.08

3,217.97

3,936.33

3,804.78

-3.3

DAX

8,067.32

4,810.20

5,957.43

6,914.19

16.1

FTSE 100

6,456.90

4,434.17

5,412.88

5,899.94

9.0

IBEX 35

15,182.30

9,195.80

11,940.00

9.859.10

-17.4

MIB 30

38,885.00

20,064.00

23,248.39

20,173.29

-13.2

EUROSTOXX 50

4,404.64

2,451.48

2,964.96

2,792.82

-5.8

DOW JONES

13,365.87

88,776.39

10,428.05

11,577.51

11.0

227.61

147.44

155.10

161.79

4.3

DOW JONES MEDIA

It is important to offer information on the stock
market scenario in 2010 in order to understand
the company’s stock market performance. In this
respect, 2010 was an irregular year, particularly
in terms of the performance posted by different
countries. If for the USA it was a positive year with
the Dow Jones up +11%, in Europe, performance
was not so clear. London and Amsterdam registered
robust growth while in Milan and Madrid the annual
trend was to sell. In particular, the IBEX35 recorded
the worst performance of any European index,
down -17% and approaching the levels seen at the
end of 2008.
It is difficult to separate the performance of
Telecinco’s share from that of other shares in the
media sector and the performance of the Madrid
stock exchange where double-digit falls were
registered by all.

the period for consideration by the anti-trust
authorities. Also noteworthy was the fact that
on 19 November that year a capital increase was
arranged with preferential subscription rights for
shareholders. The value of this right (calculated
on the stock market value at close of business
on 18 November) amounted to €0.90 which was
deducted from the share value.
The capital increase amounted to €499,201,775
with the issue of 86,817,700 new shares, with a
par value of €0.50, at a price of €5.75. By the end
of subscription period, the issue was 9.3 times
oversubscribed, bearing out its excellent reception
by the market and turning the transaction into a
success for the Group.

Within this context, it is necessary to evidence
how the stock market performance of Telecinco’s
shares was negatively affected by the delay in the
approval of the acquisition of both Cuatro and 22%
of Digital+ by the anti-trust authorities at both
European and Spanish level.

A second capital increase took place on 24
December through the exchange of shares in
Sogecuatro amounting to €572,534,584.71
involving the issue of 73,401,870 new shares at a
price of €7.80 with a par value of €0.50. Following
the transactions the share capital of Telecinco
amounts to €203,430,713, fully subscribed, and
represented by 406,861,426 shares with a par
value of €0.50.

The announcement of the transaction in December
2009 received a warm reception from the market
until early April 2010, when there was a significant
adjustment, coinciding with the extension of

As a result of the capital increases and including
in the calculation all new shares issued (although
trading of the shares issued on 24 December 2010
was not allowed by the CNMV until 27 January
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2011), the Telecinco Group’s capitalisation at 31
December 2010 amounted to €3,348.48 million,
making it the 21st company of the IBEX35 in
terms of capitalisation. Noteworthy is the fact that
Telecinco’s capitalisation is the most significant in
the media sector.

The volume of company shares traded in 2010
amounted to 558.3 million, equivalent to €5,268.8
million. The volume of trading peaked on the
continuous market on 9 March 2010 just before the
pay-out of the 2009 dividend. On that day, trading
amounted to €141 million.
Moreover, the Telecinco share price reached its
annual intra-day peak of €12.31 on 9 April 2010
while it recorded its annual intra-day minimum on
1 July 2010, with a price of €6.89 per share.

Stock market capitalisation (€ million)
3,348

2010 Dividend
1,467

On 24 February 2010 the Board of Directors
resolved to distribute an interim dividend
against 2009 profits, for an amount of €48,440
thousand. This resolution was ratified by the
subsequent General Shareholders’ Meeting of
14 April 2010. The dividend represented a gross
amount of €0.20 per share, a yield of 2.1% and a
pay-out of 100%.

1,296

Source: Bloomberg; Includes 73,401,807 shares issued during
the Extraordinary General Meeting held 24/12/10, trading of
which had not yet been allowed by the CNMV at 31/12/10.

Stock market performance 24 June 2004- 30 December 2010
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With respect to 2010, on 24 February 2011
Telecinco’s Board of Directors approved the
proposed pay-out of a gross dividend of €0.35 per
share with a dividend right (the ordinary dividend
amounting to €0.25 and extraordinary dividend
to €0.10), to be approved during the General

Gross dividend per share (€)
Dividend yield (%)

Shareholders’ Meeting. This pay-out represented a
dividend yield of 4 % and a pay-out of 199 % of
the net reported profit. Once again this year the
share value of Telecinco’s shares offered one of the
highest dividend yields on the Ibex.

16,7%
1,28

1,30

1,18
0,865
0,70
4,2%

5,8%

6,1%

9%
0,35
0,20

4,0%

2,1%
2004

2005

2006

2007

Shareholder structure

2008

2009

Shareholder structure

Following the two capital increases, of which the
second was reserved for the Prisa Group (17.3%), at
31 December 2010 Mediaset (41, 6%) is Telecinco’s
majority shareholder. Capital is distributed as
follows:
Treasury shares increased during the year to 1.58%
compared with the level at the 2009 year end due
to the impact of the capital increases and the price
adjustments agreed with the Prisa Group on the
acquisition of Sogecuatro. The remaining 39.5% is
free float, mainly held by US and UK investors.

2010

17,33%

41,2%
39,9%

1,58%
Mediaset
Prisa

Free-Float
Treasury shares
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Sustainable
Management
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Telecinco’s Corporate Responsibility (CR) model is
the response to the manner in which the channel
reconciles the development of its business model
and the management of the social and environmental
impacts that this entails.
In this respect, CR is the expression of the way in which Telecicno
understands and responds to its environment from the location where
it conducts its business and through the management of relations
with employees, shareholders, advertisers, competitors, institutions,
administrations and suppliers.
The sustainable management model is therefore the result of the
adaption of good CR practice and the standards accepted by Telecinco
and specifically the Global Reporting Initiative (GRI) to the specific
information and entertainment features of commercial television.
In this way, Telecinco’s challenge has been to reconcile its aspiration
to become a benchmark in ethical business management with its
identity as an information and entertainment channel. This mission
calls for a proactive and adaptable focus which underpins the entity’s
effort to reflect upon the idea of the meaning of responsibility within
a sector focused on entertainment consumption but where the ability
to influence and socialise are considerable.
In order to help ensure that this culture of responsibility filters through
the organisation, Telecinco manages sustainability through the work of
the General Corporate Secretary that depends directly from the Board
of Directors, who carries out the coordination of the areas handling
corporate responsibility. This management structure is an example
of traversability which, in addition, reflects Telecinco management’s
commitment to corporate responsibility.
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Stakeholder engagement
Within this context, the management of social and environmental impacts represents a complex albeit
exciting challenge which Telecinco faces from the basis of the diversity of relations that the Group has with
stakeholders, understood as all those groups that make its business activities possible and are affected by
it. The table below summaries the stakeholders identified by Telecinco and the communication channels
used to relate to each.
Communication channels with stakeholders

EMPLOYEES

Corporate intranet: Cinco.net
Employee Portal
Suggestions box
Notice board
Health & Safety Committees
HR department
Regular meetings with shareholders and investors. Presentation of
quarterly results s
Shareholder office:
http://www.telecinco.es/inversores/es/contacto.shtml

SHAREHOLDERS

Investor relations
Ctra. de Fuencarral a Alcobendas, nº 4
28049 - MADRID
E-mail: inversores@telecinco.es
Telephone:
Shareholders: 91 358 87 17
Investments: 91 396 67 83

ADVERTISERS

www.publiesp.es
Commercial Communication Watchdog (SELF-REGULATION)

COMPETITION

Associated Commercial Television Union (UTECA)
European Association of Commercial Television (ACT)
Mixed Self-Regulation Oversight Board

ADMINISTRATION

Advisory Board for Telecommunications and the Information Society
(CATSI)
Impulsa platform
National Securities Exchange Committee (CNMV)
Telecommunications Market Committee

SOCIAL ORGANISATIONS

Corporate General Management
rc@telecinco.es
Continue
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SUPPLIERS

Procurement and General Services
www.publiesp.es
Private access for suppliers

VIEWERS

www.telecinco.es
blogs, digital encounters, forums and opinion polls

With all stakeholders:

Corporate Responsibility Report
http://www.telecinco.es/inversores/es/
General Corporate Management
E-mail: rc@telecinco.es

Participation in the development of
public policies
Telecinco is a member of the Advisory Board for
Telecommunications and the Information Society
(CATSI), a body reporting to the Ministry of
Industry, Tourism and Commerce that offices the
Government advice in this area. Moreover, through
its participation in the Impulsa platform, Telecinco
has participated in the process accompanying and
promoting the digital switchover in Spain.

Participation in Corporate
Responsibility initiatives
Global Compact
Since 2007 the Telecinco Group has taken on a
commitment to support the UN Global Compact,
an international imitative proposed by the United
Nations aimed at achieving a voluntary commitment
from entities in matters related to corporate
responsibility through the implementation of Ten
Principles based on human rights, employment, the
environment and eradication of corruption.
For more information on the Global Compact in
Spain, see www.pactomundial.org
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Carbon Disclosure Project (CDP)
The Carbon Disclosure Project (CDP) is a UN
initiative launched in 2000 in order to provide
climate change solutions through the disclosure
of significant information for the taking of
business, political and investment decisions. CDP
analyses the policies and actions of the largest
companies worldwide in relation to climate
change and provides significant information for
its 534 institutional investors, with assets valued
at $64 billion.
Participating companies complete a questionnaire
that is subsequently used to generate annual reports
as to how the leading companies worldwide have
assessed the risks and opportunities associated
with climate change and how they are coping with
them.
In 2010 Telecinco participated in a CDP enquiry
process and reported its greenhouse gas emissions
and information connected with climate change.
The results were recorded in the report: “Carbon
Disclosure Project 2010 Spain: the top 85
companies in terms of capitalisation” which may
be accessed at: http://www.ecodes.org/docs/
CDP10Spain.pdf
Socially responsible investment
Once again this year Telecinco formed part of
the FTSE4Good Ibex, which reviews twice a
year and recognises the levels of environmental
management, human rights and labour policy and
compliance with certain standards in relation to
working conditions in the supply chain, rejection of
corruption etc.
Moreover, Telecinco continues to figure on the
list of companies eligible to invest in a socially
responsible manner, which is prepared by Triodos
Bank.
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In 2010 Telecinco formed part of the eleven Spanish
companies on the list of the 100 most sustainable
Spanish companies in the world according to the
Global 100 Sustainable Performance Leader which
is prepared annually by the US Company CDR
Analytics.

Participation in the GRI task force
In 2009 the task force was established to prepare
a media guide, setting out the principles of
sustainability of the Global Reporting Initiative.
This task force is made up of nine international
communications groups – including Telecinco, eight
NGOs devoted to overseeing the working conditions
of the sector’s professionals, the journalism studies
programme of Fundación Javierana and the AVINA
Colombia and Nuevo Periodismo Iberoamericano
Foundations.
In 2010 meetings were held in New York
(Riskmetrics head office), Paris ( Vivendi head
office), Berlin (Bertelsmann head office), during
which the main indicators were defined and
submitted for initial public consultation following
which the comments received were included in
the draft. During the group’s final meeting, work
continued on the definition of indicators, setting
specific objectives. The process is currently in the
second stage of public consultation.
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Corporate Governance
Telecinco’s efforts to align its regulations and
corporate governance to the recommendations
of the Unified Code of Corporate Governance
have been recognised by, among others, the
Observatory of Corporate Social Responsibility,
that ranks Telecinco first among IBEX-35
companies with respect to Corporate Governance
compliance. The study offered a positive
assessment of the effort made by Telecinco
in relation to the information reported each
year on corporate governance and the level
of its compliance with the Unified Code’s
recommendations.

As a result of the profound and substantial changes
made by Telecinco to its structure, regulations
and manner of reporting to shareholders,
corporate governance is well established within its
management structure.
Noteworthy is Telecinco’s pioneer imitative among
IBEX companies of seeking external assurance
for its Annual Corporate Governance Report since
2009.
The Company’s ultimate decision -making body is
its Board of Directors that has all the necessary
competencies for its administration and delegates
the ordinary management of activities to the
Steering Committee, the Audit and Compliance
Committee and the Appointments and Remuneration
Committee.
In 2010 the entry of the Prisa Group as a
shareholder of Telecinco as a result of the
integration of the management company of the
free television channel “Cuatro” in the capital of
Telecinco, supposed an increase in the size of the
Board of Directors, set at 15 members, in order to
allow for two new nominee directors representing

the new shareholder. This jeopardised compliance
with the recommendation concerning the size of
the Board of Directors. Therefore, and pursuant
to the recommendations of the Appointments
and Remuneration Committee, in March 2010
one of the executive directors was dismissed. At
the same time and as various appointments had
expired, the Appointments and Remuneration
Committee considered that the most appropriate
option would be not to renew the appointment of
any director who did not form part of a Committee.
This effort by the company kept the number of
directors at 15, ensuring consistency between
the recommendation and the obligations deriving
from such integration and made it possible to
go on complying not only with the appropriate
number of directors but also the category balance
with the independent directors of Telecinco
continuing to represent 33.33%. It should be
noted that the Chairman of the Board of Directors
is also independent.
Female presence on the Board has not changed since
2009 with the presence of Ms Helena Revoredo
Delvecchio as an independent director.
Of the aspects set out in the Board’s Regulations,
noteworthy are: the limitation of the mandate for
independent directors, set at 12 years; the age limit
when directors should tender their resignation
to the Board of Directors, set at 80 following the
unanimous amendment of Article 14-3.a) and the
directors’ obligation to inform the Board of Directors
of any penal proceedings in which they appear as
the accused and the development of the same and
to report to the Appointments and Remuneration
Committee any other professional positions they
may hold, including any other Board of Director in
which they may participate.
Noteworthy were the measures aimed at increasing
shareholder participation through the right to
attend the General Shareholders’’ Meeting if one
voting share is held and through the possibility
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of representation, delegation and fractioning of
the vote and the channels established to facilitate
participation such as the arrangement of an
Electronic Forum for Shareholders.
The following competences, inter alia, are
reserved exclusively to the Board of Directors
and may not be delegated to any other decision
-making body: (i) approval of the annual budget
and strategic plan, (ii) supervision of the
investment and financing policy and the Telecinco
Group’s corporate structure, (iii) approval of the
corporate governance policy, (iv) supervision of
the Corporate Responsibility policy, (v) approval
of the remuneration policy of executive directors
and the main contractual conditions to be
observed, (vi) assessment of executive directors’
performance, (vii) follow-up of the risk control
and management policy and internal information
and control systems.
With respect to remuneration, since 2007
Telecinco has prepared and submitted to the
General Shareholders’ Meeting a report on its
directors’ remuneration policy, prepared by the
Appointments and Remuneration Committee,

Share capital
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Date of latest change

29/12/2010

Share capital (€)

203,430,713

No. shares

406,861,426

No. voting rights

406,861,426

setting out detailed information and disclosures
of the remuneration received during the reporting
period, detailing any additional remuneration
received, contribution to defined pension plans
and other items specified in the Annual Corporate
Governance Report.
The report also contains information on the
remuneration system that will determine the
directors’ remuneration in 2011 and the figures
for 2008 and 2009. The information contained
in the Report has been extended and includes
the structure and amount of the remuneration
of Telecinco’s senior managers and main Group
companies. This information is made available to
shareholders as from the date of the publication
of the notice of the General Shareholders’ Meeting
and is accessible through the website or by asking
for a free printed copy and is voted on annually
during the General Shareholders’ Meeting.
More detailed information on corporate governance
may be found in the Annual Corporate Governance
Report for 2010, available at (http://www.telecinco.
es/inversores/es/) (this information has been
verified by PwC).
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Direct and indirect holders of significant interests, excluding directors
Name

% Direct

% Indirect

% Total

BERLUSCONI ,SILVIO

0.000

41.552

41.552

PROMOTORA DE INFORMACIONES, S.A.

0.000

17.336

17.336

TWEEDY BROWNE COMPANY LLC

0.000

4.408

4.408

FMR LLC

0.000

2.487

2.487

(*) One of the main changes in 2010 was the acquisition by the Prisa group of a 17.336% interest in Telecinco and
the decrease in the interest held by Mediaset Investment, SPA, that was the majority shareholder, to 41.552% of the share capital of
Telecinco.

Structure of the Company’s Administration
Mr Alejandro Echevarría Busquet

Independent

Chairman

Mr Paolo Vasile

Executive

Chief Executive Officer

Mr Giuseppe Tringali

Executive

Chief Executive Officer

Mr Massimo Musolino

Executive

Director

Mr Pier Silvio Berlusconi

Nominee

Director

Mr Marco Giordani

Nominee

Director

Mr Alfredo Messina

Nominee

Director

Mr Giuliano Adreani

Nominee

Director

Mr Fedele Confalonieri (*)

Nominee

Director

Mr Manuel Polanco Moreno (*)

Nominee

Director

Mr Juan Luis Cerbrián Echarri

Nominee

Director

Mr Angel Durández Adeva

Independent

Director

Mr Borja de Prado Eulate

Independent

Director

Mr José Ramón Alvarez-Rendueles

Independent

Director

Ms Helena Revoredo Delvecchio

Independent

Director

(*) Mr Confalonieri and Mr Polanco were appointed Deputy Chairmen of the Board of Directors early 2011.
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Board of Director Committees and members
Steering Committee
Mr Alejandro Echevarría Busquet

Chairman

Independent

Mr Paolo Vasile

Member

Executive

Mr Giuseppe Tringali

Member

Executive

Mr Fedele Confalonieri

Member

Nominee

Mr Giuliano Adreani

Member

Nominee

Mr Borja Prado Eulate

Member

Independent

Mr José Ramón Alvarez-Rendueles

Member

Independiente

Chairman

Independent

Mr Angel Durández Adeva

Director

Independent

Mr Fedele Confalonieri

Director

Nominee

Mr Giuliano Adreani

Director

Nominee

Mr Marco Giordani

Director

Nominee

Mr Alfredo Messina

Director

Nominee

Mr Borja Prado Eulate

Chairman

Independent

Mr Fedele Confalonieri

Director

Nominee

Mr Giuliano Adreani

Director

Nominee

Mr Angel Durández Adeva

Director

Independent

Audit and Compliance Committee
Mr José Ramón Alvarez-Rendueles

Appointments and Remuneration Committee
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Risk control systems

The main conclusions drawn are as follows:

Telecinco’s Risk Management System, which was
implemented in 2007, is based on Enterprise Risk
Management (ERM) of the Committee of Sponsoring
Organizations of the Treadway Commission (COSO
II) and sets forth a series of standards, procedures
and an organisational structure focusing on sound
and correct company management consistent with
the set objectives.



This risk management system aims to identify,
control and manage the risks that may affect the
attainment of the set objectives. In addition, it
enables the impact to be assessed in euro of each
of the risks identified, the probability of occurrence
and the level of control existing over each.









As part of the risk system, noteworthy is the
Integrated Corporate Risk Management Policy
with the following specific objectives:







Overseeing operational efficiency and
effectiveness.
Protecting the Group’s assets.
Guaranteeing the reliability and integrity of
financial information.
Compliance with applicable legislation,
regulations and contracts.

Broadly speaking and as a basic part of the financial
controls, Telecinco submits its financial information
and annual accounts to review by a renowned
external audit firm.
From the point of view of risks, in 2010 Telecinco
conducted through Internal Audit Management a
detailed analysis of the risks that could potentially
affect the attainment of the objectives defined by
the Company.



Telecinco has increased its level of accepted risk
as compared with 2009 as a result of the current
global downturn and excessive reliance on the
decisions of the authorities.
The television business is still highly competitive
in terms of both viewers and budget revenues.
Telecinco’s main risks are the credit risk, the
liquidity risk and the market risk.
There are risks deriving from Telecinco’s
investment in Endemol and the purchase of that
producer’s debt.
Thanks to technological advances, in 2010 piracy
risks have increased because of the permitting
of illicit distribution, public disclosure and
availability over the Internet of television content
and films the exploitation rights of which are
owned by Telecinco.
In 2010 Telecinco identified risks associated with
the acquisition by Telecinco of the free television
channel Cuatro and a 22% interest in DTS
Distribuidora de Televisión Digital S.A.

Internal Audit Management prepares the Annual
Audit Plan which is submitted for discussion and
approval to the CEOs and subsequently to the Audit
Committee for explanation and approval. The Audit
and Compliance Committee met on five occasions
to contribute to the presentation of the Group’s
financial information.
In 2010 Audit Management devoted 45% of their
time to the performance of operational audits, 30%
to compliance audits and 25% of risk assessment
and review.
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Similarly, Internal Audit Management and a group of
specialists from the audit firm conducted a review
of the information systems control and security
environment. In this connection, noteworthy is the
obtention of the Information Systems and Control
Risks Certification (CRISC™).
Following the instructions of the main shareholder,
Mediaset, a review was conducted of the financial
reporting processes and the controls over the
reporting of the annual accounts at 31 December
2009 and the interim accounts at 30 June 2010
were analysed. Additionally, noteworthy was the
fact that Internal Audit Management met on three
occasions with the Comitato per il Controlo Interno
and Collegio Sindicale del Gruppo Mediaset in
relation to the presentation of the Annual Audit
Plan and the review of its level of compliance.
With respect to compliance with Corporate
Governance recommendations, in 2010 the project
was started up following the “Recommendations
Guide on Internal Control Systems for Financial
Information” (SCIIF) for listed companies issued by
the CNMV.
The project, which was promoted by the Audit
and Compliance Committee, is divided into the
following stages:
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Stage I: Diagnosis of the current situation
Stage II: Design and development of the
model of internal control system over financial
information (SCIIF)
Stage III: Model implementation

Through the procedures established to cover certain
management areas, the Regulations of the Board
of Directors and Delegated Board Committees,
the Internal Code of Conduct of Gestevisión
Telecinco, S.A. and its Corporate Group for Trading
on Securities Market, collective agreements, the
necessary measures are established to avoid
corruption and the relevant penalty or disciplinary
measures, if appropriate.
Compliance with the procedures described is
mandatory and responsibilities are established
in the areas involved. Internal audit carries out
regular compliance audits for verification.
The fraud avoidance procedure is in the draft stage
and therefore the development of the anonymous
complaints channel is contingent upon its final
approval set for early 2011.

Acquisition Procedure.

Procedure for travel and
travel expenses.

Procedure for control of
furnishings and sundry
materials.

Procedure for the purchase of
rights.

Procedure for provisions
of funds.

Campaign operations process.

Procedure for the operation
of the Acquisition and Sales
Committee.

Procedure for requesting
work materials.

Customer incident settlement
process.

Procedure for signing
contracts.

Asset return procedure.

Advertising order processing
procedure.

Procedure for the use of email
and Internet .

Tangible asset control
procedure .
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Finally, Telecinco places special emphasis
on compliance with human rights and in
particular, children’s rights. In this respect,
Telecinco fully applies the Law on Employment
Prevention governing the child protection at
work. In particular, Telecinco’s intranet provides
employees with a Dossier and an Informative Note
on working with children and the participation of
children in television production and sets out the
principles and recommendations to be applied to
protect children’s employment rights and other
working conditions in accordance with Spanish
legislation.
Security personnel subcontracted by the Telecinco
Group receive training in human rights and hold
the official Security Guard qualification which
includes a training module on human rights
(Social-professional; Professional Ethics, security
personnel ethics and conduct). Security personnel
are in turn required to take an annual refresher
course which also includes training in this area.
Although Telecinco adopts all the measures
possible to ensure the responsible management of
the content and advertising broadcast, there are
situations in which the procedures in place have
been unable to screen out possible instances of
non-compliance.
Set out below are details of the disciplinary
proceedings instigated in 2010:

ACTION GUIDANCE
European emission quota legislation
(Directive 89/552/EEC
Unified Code of Corporate Governance
Guarantee connected with the Allocation of
Slots
Agreement concerning the Procedure for the
Marketing and Management of Advertising
Spaces on General Television
Agreement concerning Good Practice in
Advertising
General Audiovisual Communication Law
Law governing the Cinema
Self-regulation Code of Television Content
and Childhood
Advertising Code of Conduct
Self-regulation Code of Food Advertising
aimed at children , prevention of obesity and
health ( PAOS Code)
Ethical Code of electronic commerce and
interactive advertising (on-line confidence)
Principles of the UN Global Pact

AE/TV/ 1/2010: unlawful advertising poker

Decision: €316,740

AE/TV/ 11/2010: excess advertising

Decision: €313,290

AE/TV/ 18/2010: excess advertising

Decision: €637,515

AE/TV 24/10: children’s content “I LOVE TV”

Decision proposal: €89,000

AE/TV 26/10: excess advertising

Disciplinary proceedings –
decision proposal pending

AE/TV/ 23/2010: schedule changes

Decision proposal: €210,000

PS/00222/2010 law on information society services
(LSSI)

Decision: €50.000
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Supply chain management
In 2010 Telecinco boosted its promotion of
sustainability through the supply chain and thus
addressed one of the basic aspects of fair market
practice contained in ISO 26000.
In order to improve social, ethical and
environmental performance while at the same time
promoting sustainability throughout the supply
chain, Telecinco has introduced a clause into
contracts with suppliers under which the latter
undertake to observe their workers’ employment
and trade union rights, not to use child labour,
reject any kind of forced labour, prohibit any
type of discrimination, comply with legislation on
occupational risk prevention, oversee employee
safety in the performance of their professional
obligations and expressly prohibit any behaviour
that entails corruption, bribery or extortion.
In turn, the supplier awarded the contract declares
that he observes environmental legislation and
promotes the efficient use of limited resources
such as energy, water and raw materials in the
performance of his activities.
With respect to responsible product management,
one of Telecinco’s objectives is to ensure that its
social, environmental standards and commitment
to human rights which prevail throughout the
channel’s content are consistent with those of
producers. This message is transmitted during
numerous meetings with producers and Telecinco’s
close collaboration with them throughout the
creative process and project development. This
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is all set forth in the contract signed between
Telecinco and producers.
100% of the producers with whom Telecinco works
is based in Spain, irrespective of the fact that in
some cases the main shareholders are in other
countries in the West (such as Magnolia in Italy).
In the case of content emission right providers,
66% are foreign. Of this 66%, 65% are based in
Europe, 30% in USA and 4% in Mexico.
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Type of supplier
Technological services

27%

Production services

21%

Professional services

11%

Work and Maintenance

7%

Travel

11%

Canteen

4%

Security

4%

Cleaning

6%

Reception porters, auxiliary
employees

2%

Transport

2%

Public programmes

5%

Total: 100%

Telecinco has introduced a clause in supplier contracts to ensure that they
undertake to observe human, labour and trade union rights, inter alia.
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Data protection
Additionally, Telecinco’s effort has been recognised through a special mention
in the Annual Report of the Spanish Ombudsman concerning the joint imitative
between Telecinco and the Spanish Data Protection Agency (AEPD): With respect
to the campaigns conducted to disclose the risks of social networks…
The efforts of the professionals who form part of
the Data Protection Unit (lawyers, IT experts,
engineers and auditors), which reports to the
General Secretary of Telecinco were rewarded
with a major rise in awareness in the areas of the
companies involved.
Of the many initiatives and aspects handled by the
Data Protection Unit in 2010, the measures set out
below reflect the refined processing of personal
data ensuring regulatory compliance and taking
into account data security at all times:
Beyond compliance with regulatory measures:
Service to the public, addressing applications for
rights of access, rectification and cancellation.
Statistics in this respect are as follows:
Around 1,000 applications addressed by email,
ordinary mail and administrative mail that have led
to the de-registration or modification of personal
data (emails, nicks, forum participation, telephone
numbers)
Awareness raising programme with departments
and companies.
Regular awareness raising meetings and sharing
of data protection and compliance related matters
with group company departments.
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Publication on the corporate intranet of useful
information and guides for employees and their
families, including:


Enabling configuration of parental control over
Internet browsers.



Children’s Internet Guide.



Data protection recommendations for parents



Data Protection Guide for the Elderly

Reminder campaigns concerning personnel
modus operandi, via email and the intranet, where
employees may also find the “Basic guide to
personal data protection”.
Information security and integrity






Completion of the project for the consolidation
and virtualisation of the entire IT server
infrastructure, providing high availability for all
IT systems.
Vulnerability testing of the company’s external
networks and web services.
Implementation of plan to automate user
reviews, equipment log files and documentation
concerning data privacy.
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Acquisition of Cuatro

Managing personal data responsibly with the
engagement of the entire professional team

Prior analysis of the status of data protection in
the four new companies that, as from 28 December
2010, formed part of the Telecinco Group
(Sociedad General de Televisión Cuatro, S.A.U.,
Sogecable Media, S.L.U, Sogecable Editorial,
S.L.U. and Compañía Independiente de Noticias
de Televisión, S.L.U), and roll-out of standardised
criteria for the management of files owned by
such companies and implementation of initial
measures for adapting measures existing in other
group companies. The basic aspects were defined
in the days following the official announcement of
the purchase.

Telecinco’s effort has been recognised through a
special mention in the Annual Report of the Spanish
Ombudsman concerning the joint imitative between
Telecinco and the Spanish Data Protection Agency
(AEPD): “…With respect to the campaigns conducted
to disclose the risks of social networks […] Special
reference should be made to the agreement signed
between the Spanish Data Protection Agency and a
television channel through which the latter dedicated
its solidarity and awareness raising campaign “12
meses, 12 causas”, for one month to fighting for the
right to privacy and personal data protection.”

The maxim of the Data Protection Unit is that
its function should be perceived as something
necessary, carried out by Group company
employees but highly beneficial for users, viewers
and customers. Its strict data protection policy
is also applied to any suppliers who can access
the personal data of any of the companies of the
Telecinco group.

Together with the mention of the Spanish
Ombudsman and the 2010 award which is granted
annually by the Spanish Data Protection Agency
(AEPD) for its awareness raising campaign “For
privacy and data protection” as part of its “12 meses,
12 causas” campaign, a series of recognitions
evidence the significance of the great work carried
out by the Data Protection Unit in this respect.
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A television channel’s sense of social responsibility
is clearly reflected in the approach it adopts
towards content. On the one hand, mention should
be made of those contents which stand out in terms
of their social and environmental impact, and on the
other hand, we need to analyse the way in which this
sense of social commitment is passed on through
content, i.e. the instruments and media employed in
the dissemination of content.
The context is therefore complex, there being two aspects – the
thematic aspect and the approach adopted – to be taken into
consideration when analysing Telecinco’s content from the Corporate
Responsibility angle. There is no doubt as to television’s capacity
to influence viewers by passing on civic values, affecting consumer
habits, fostering cultural diversity, etc.
Taking into consideration the specific characteristics of the Telecinco
Corporate Responsibility management model, its content needs to be
analysed from two different perspectives:
1. Firstly, during 2010 Telecinco affirmed its social commitment
by broadcasting contents with a high social impact, through
specific campaigns and programmes intended to foster social and
sustainable values.
2. Secondly, its managed its content in a responsible manner, giving
news coverage to matters of social interest, making sure that
its content was accessible to all, and ensuring that the ethical
standards to which Telecinco has committed itself were complied
with.
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Programming of socially responsible content
Telecinco’s responsible programming revolves around two key campaigns, the long-standing “12 meses,
12 causas” and the follow-on initiative “El poder de la gente. The characteristics of each are described
below:

“12 meses, 12 causas” (“12 months, 12 causes”), a socially-inspired initiative
in constant evolution”
This Telecinco initiative underwent a process of
change during 2010 which resulted in the launching
of “El poder de Jun” (“The Power of Jun”); this was
based on an institutional spot which sought to
amplify the initiative of the inhabitants of a town in
Granada which had managed to save municipal funds
intended for Christmas decorations to create jobs.
It was this small, yet significant gesture that led
to EL PODER DE LA GENTE, which has evolved out
of “12 meses, 12 causas” and is adapted to the
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current day and age. It is a call for people to take
action, a source of inspiration and a catalyst for
the good intentions of ordinary people who have
found solutions to tackle their own problems and
help solve those of others. Telecinco has turned this
project into a social network and into a series of
institutional spots in order to amplify the impact
of the more inventive of the ideas proposed by all
those people who have believed that they have the
power to help.
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EL PODER DE LA GENTE (“PEOPLE POWER”), a social network based on
solidarity where good ideas can be developed and projected outwards
In 2010, Telecinco’s social initiatives were
determined not by the number of months in the year
but by all the many individual ideas which could be
implemented. For this, we enlisted the support of
some of Telecinco´s most famous communicators,
persons noted for their capacity for getting their
message across to viewers: Pilar Rubio (watch
video ), Jesús Vázquez (watch video ), Cristian
Gálvez (watch video ), Sara Carbonero (watch
video ), Mercedes Milá (watch video ) and Ana
Rosa Quintana (watch video ). All these persons
lent their image and voice to an institutional
campaign made up of a total of six spots – one
featuring each of these presenters -, the idea being
to foster the spirit of the project among Telecinco
and La Siete views by means of concepts such as
“You can change things”, “Let your idea inspire
others” and “You win, I win”, among others.

has given all people the opportunity to make known
their socially-inspired ideas, to find out about other
people’s ideas, to discuss them, to vote on them, to
come together in supporting them, and, inspired
by the different proposals presented, to implement
similar ideas in their own particular communities.
The EL PODER DE LA GENTE initiative has also enjoyed
international projection, through the inclusion of
pages and groups in social networks such Facebook,
where it has almost 11,000 fans, and Twitter.
Telecinco received almost 900 ideas in 2010; it
chose a series of these to be presented through
various institutional spots whereby it has presented
a variety of ideas to homes all over Spain, the aim
being to inspire those who might wish to undertake
similar socially-inspired projects.

The financial downturn has formed, throughout
2010, a new social order in which concepts such
as consumption, need, solidarity and happiness
have taken on new meaning. Society’s values have
changed and people’s sense of inventiveness has
become heightened, enabling them to take charge
of their future and get on with their lives. Telecinco
is aware that thousands of good ideas come to
nothing because they lack projection, that their
impact remains small when it could have been big,
that strength comes from togetherness and that this
strength must come from people; it has therefore
presented society with a challenge, appealing to
people’s imaginations, encouraging them not to
close their eyes to what is happening around them;
in short, giving the people the floor.
Throught 2010, EL PODER DE LA GENTE (www.
elpoderdelagente.es) web page has been the platform
conceived as a social network which anyone can join
to form part of the project. By making full use of the
tools made available by new technologies, Telecinco
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Spots broadcast in 2010:
• “The power of Jun”, an example of
sustainability and solidarity (watch video )
To eliminate the expense incurred in decorating the
streets for Christmas by making decorations using
recyclable materials so that the money saved could
be used to create jobs. This was the idea in which the
residents of the town of Jun, Granada, participated
and it was presented by Telecinco to its viewers in
the institutional spot entitled “The power of Jun”.
Solidarity, sustainability, generosity, comradeship
and hope: these were the values which inspired
Telecinco to start up this campaign last Christmas
and were a fine example to be followed.

• “The power of Pescueza”, an example of rural
repopulation with the collaboration Mercedes
Milá (watch video )
“If we want to we can” was the motto adopted
by the Town Council and inhabitants of Pescueza
(Cáceres) and was what inspired Mercedes Milá
and Telecinco to support their rural repopulation
initiative with an institutional campaign which
showed the advantages which the rural life offered
in comparison to life in the city. As one of the
village’s inhabitants explained: “there are a lot
of people who are opting to live in a rural village,
because there’s life there, you live better, and with
the new technologies now available, its easier to
work from home”.

• “Marta’s power”, car sharing (watch video )
Petrol was expensive, there were too few parking
spaces, the journey was boring.... There came a
point when Marta could only see the disadvantages
of travelling to the University by car and she set
her mind to doing something about it. Using the
Internet, she contacted other students who were
making similar journey in their cars and since
then they have travelled together in just one car,
taking weekly turns. It is a solution which is more
economical, more ecological and more enjoyable,
and they shared it with Telecinco through a
campaign led by Marta herself.
• “Jose’s power”, an allotment in the city to feel
useful again (watch video )
After retirement, José found he had too much time
on his hands. What could he do to fill this time?
What outlet could he find for all his energy? And so
he took up a new “job” which once again gave him
a sense of satisfaction, providing the opportunity
for physical exercise, entertainment, healthier
foods and a way of saving money: an allotment in
the city. Jose´s initiative inspired his friends and
neighbours who now keep six allotments on a plot
of unused land which has been ceded by Barcelona
City Council.
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• “The Power of the Unemployed”, advice,
information and assistance for the unemployed
(watch video )
The “Job-seeker’s corner” web page has become a
meeting point for the unemployed. It offers advice,
information, opinion forums, psychological support,
interviews and features, all presented from a highly
positive yet at the same time realistic viewpoint. It
is the EL PODER DE LA GENTE initiative which has
received the most votes.
“Job-seekers corner” (www.elrincondelparado.com)
includes tips on tricky job interview questions, ideas
for entrepreneurs, the keys to understanding the
financial downturn, and information on free courses
for the unemployed in each of the autonomous
communities; it also features and has fans in social
network sites such as Facebook and Twitter.

• “The power of the swap”, how to give a new
life to unused objects (watch video )
Swapping has been going on for as long as Mankind
has existed, and in 2010 it proved itself to be as
valid and as useful as ever. This was the idea that
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inspired EL PODER DE LA GENTE to implement a
specific campaign encouraging people to swap
objects which they no longer needed for others
which could be of use to them, all free of charge.
• “The Power of time” to share knowledge
(watch video )
The revival of swapping through EL PODER DE LA
GENTE inspired its users to apply “another turn
of the screw” to this concept, moving on from
the swapping of objects to the swapping of time,
a commodity of which there appears to be little
available in today’s society. It was popular acclaim
which gave rise to the “Timebank” campaign. This
project functioned on a not-for-profit basis, with
people giving up one hour of their time on a regular
basis in order to exchange knowledge or services.
The fundamental idea was that everyone has
something to offer and something they would like
to receive.

The initiative may be assessed quantitatively in
terms of its Internet impact as follows:
Nº of visits and pages viewed in relation to
El poder de la Gente
Web pages visited:
Visits to the telecinco web:

2,896,496
249,204

EL PODER DE LA GENTE has received the support
of Ana Rosa Quintana, one of Telecinco’s most
effective communicators, who has incorporated
features on cooperation projects concordant with
this initiative into her programme.
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“El programa de Ana Rosa” (“Ana Rosa’s
programme”) subscribes to EL PODER DE LA
GENTE with a weekly “chain of favours”
There are many people in need of help at the
current time; aware that there are many people
who are willing to provide this help free of charge
“El Program de Ana Rosa” has subscribed to the
EL PODER DE LA GENTE initiative by starting up a
“chain of favours” as a platform for the channelling
of acts of cooperation proposed by viewers.
Once a week, Ana Rosa Quintana has presented
people with needs of various kinds, using her
communication potential to seek out assistance
which can be provided free of charge by viewers.
The only condition imposed is that those whose
problems are solved must commit themselves to
helping in some way the person who is the subject
of the next case featured.
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The drive to combat gender violence and to help
children and refugees feature once again in “12
meses, 12 causas”

Telecinco’s “A red card for gender-based
violence” initiative on the occasion of the
International Day for the Eradication of
Violence against Women

Together with EL PODER DE LA GENTE, Telecinco,
through its “12 meses, 12 causas” programme has
once again focused its spotlight on three of the
causes which have generated the greatest amount
of effort in terms of fund- and awareness-raising
since the project began in 1999: gender-based
violence, the living conditions of children in third
world countries and the situation of refugees. In
2010 Telecinco has launched special campaigns
in collaboration with the Ministry of Health,
Social Policy and Equality and with international
institutions such as UNHCR and UNICEF.

For the eleventh consecutive year, Telecinco has
made the most of its potential to disseminate the
“Red card for gender-based violence” campaign
launched by the Ministry of Health, Social Policy
and Equality. On the International Day for the
Eradication of Violence against Women, Telecinco
presenters wore the campaign lapel pins and in
those programmes which broadcast live such as
“El Programa de Ana Rosa”, “Sálvame” (“Save me”)
and “Gran Hermano” (“Big brother”) red cards were
actually shown by both audience and presenters.

Yet there have also been specific opportunities for
initiatives in which Telecinco’s content is directly
linked to social values, e.g. the International Day
for the Eradication of Violence against Women
or the Christmas campaigns of major NGOs with
which Telecinco collaborates, such as Unicef and
UNHCR.

Telecinco’s support for the UNICEF Spain
Christmas card campaign
In December, Telecinco supported the UNICEF
Spain campaign by promoting the sale of its
Christmas record, a version of ABBA’s famous song
“Chiquitita” sung by Amaia Montero. Informativos
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Telecinco (Telecinco News) collaborated with
reports and interviews; the entertainment shows
“Pasapalabra” (“Password”), “Sálvame” (“Save
me”), “Vuélveme loca” (“Drive me mad”) and
“¡Qué tiempo tan feliz!” (“Happy times”) and
current affairs programmes “El programa de
Ana Rosa” and “La Noria” (“The big wheel”),
collaborated with performances and interviews.
These were just some of the platforms which
Telecinco made available to UNICEF Spain for the
promotion of this aid campaign for the schooling
of children in developing countries.

The web pages Telecinco.es, Divinity.
es and Elpoderdelagente.es balso included interviews, digital encounters
and direct links in their Facebook,
Tuenti and Twitter pages and groups,
thus publicising this singer’s initiative
among the many millions of users of
these web pages.

Support for the “Fair and Sustainable Tourism
in Africa” initiative
Telecinco has collaborated in 2010 with the Fun
dación Banesto in the production and broadcasting
of a fair tourism spot which was shot in Tanzania.
This work was undertaken within the framework
of the “Fair and Sustainable Tourism in Africa”
campaign, which is a project designed to support
business initiatives by women in Africa in the
tourism and hotels sector. This spot, which was
broadcast from 3 August through to 1 September,
can be viewed via the following link: http://www.
telecinco.es/detail/detail24378.shtml

The spot shot in Tanzania was intended to show
viewers the characteristics of this kind of tourism,
emphasizing the fact that it can be just as attractive
as any other kind of holiday. The philosophy behind
this initiative was summarised in phrases such
as “When you first think of fair tourism, you can’t
imagine just how great it can really be” or “You
need a holiday; they need you”.
This initiative was launched in March 2006 and
has resulted in the setting up, development and
promotion of a network of tourist accommodation
sites and routes on the African continent. To date,
the “Fair and Sustainable Tourism” network has
certified over 300 accommodation sites and 25
tourist routes in 12 African countries; it places
emphasis on the training of women entrepreneurs
and collaborates in the promotion of tourism
locations, implementing technological advances in
the various areas covered and collaborating in the
financing of projects. This initiative has recently
been extended to cover a small initial group of
South American countries.
Aid for African child refugees through
the UNHCR “2010 Refugee Aid Caravan”
campaign (watch video )
During the Christmas season, Telecinco also lent
its support to the campaign “2010 Refugee Aid
Caravan” which the UNCHR Spanish Committee has
organised for the second consecutive year in order
to raise the funds required to provide tangible
humanitarian aid to thousands of child refugees
in Sub-Saharan Africa. Telecinco, through “12
meses, 12 causas”, produced and broadcast three
spots featuring the actors Luis Tosar, Marta Etura,
Paco León, Juan Diego Botto, Melanie Olivares,
María Botto and Roberto Drago who are all UNHCR
Collaborators. These three slots communicated
a single message: “This Christmas we can all be
Father Christmas and provide food, drinking water
and shelter for over one million children in SubSaharan Africa who are homeless and need our
help”.
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Finally, there have been the following specific
initiatives which reflect Telecinco’s firm sense of
social commitment:
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Ana Rosa’s Charity Calendar
Support for the “2010 Refugee aid caravan”,
a UNHCR project, by promoting its spots. www.
lacaravana2010.org

All these initiatives have been promoted through
Telecinco spots, press releases, information on the
web site, blogs, social networks etc. or have been
featured in sections included within its programmes.
From the qualitative perspective, the following
table provides an estimate of the average audience
ratings and percentage share corresponding to
content focusing on social issues:

Promotion of the “Juntos” (“Together”) Gala.
The programme El carrerón de los famosos
(“The big celebrity race”) in which celebrities
competed to win money for charities.
“Diario de…” (“The diary of ....”). These were
various reports highlighting social problems;
they focused on xenophobia (Rumanian gypsies)
healthcare issues (the mentally ill), sexual
offences (paedophilia in secondary schools),
financial issues (the black economy), drugs
(cocaine) and adoptions (an adoption in Haiti).
Promotion of a charity football match between
the participants of “Gran Hermano” and
“Mujeres y hombres y viceversa” (“Women
and men and vice versa”) to raise funds for
those left homeless by the earthquake in Haiti.
Aid trip made to Cambodia by a “Gran
Hermano” contestant in collaboration with
Global Humanitaria.
The contestants of “Más que baile” (“More
than dancing”) allocated the competition’s first
prize to various charities.
Participation of various Telecinco programmes,
such as “Gran Hermano”, “Sálvame”, etc. on
the International Day for the Eradication of
Violence against Women, through the “Red card”
campaign.
“Vuélveme loca” promoted World Diabetes Day.

Total Telecinco programming
content focusing on social issues
Share

15.7

Average
audience

799,000

No.
Broadcast

356

In aggregate, the total content focusing on social issues accounted for an
average share of 14.75% and was seen
by an average audience of 9,358,000
viewers, in 356 broadcasts.
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Responsible film production
Telecinco Cinema premiered four films during
2010: “Hierro”, “El Mal Ajeno”, “Rabia” and
“Agnosia”. The Telecinco group’s production
company also began shooting the super-production
“Lo Imposible” starring Naomi Watts and Ewan
Macgregor, “Lo Mejor de Eva” starring Leonor
Watling and Miguel Ángel Silvestre, “Amigos”, a
comedy starring Ernesto Alterio and Diego Martín,
“Verbo” a teen drama directed by Eduardo Chapero
Jackson, and finally, the thriller “No habrá Paz para
Los Malvados” directed by Enrique Urbizu and
starring José Coronado.

shows the isolation and lack of understanding
which society imposes upon the young, forcing
them into extreme situations; at the same time,
however, it gives grounds for optimism and hope
through friendship, art and music.
Finally “No habrá paz para los malvados”, directed
by Enrique Urbizu, highlights the links between
different kinds of organised crime (drugs trafficking,
human trafficking, Islamic fundamentalism...) and
the negative consequences for society of a lack
of coordination between the state security forces
whose task it is to combat them.

Of the films premiered, that with the greatest
social impact is “Rabia”, a drama which focuses
on immigration in Spain. It tells the story of an
immigrant couple who find themselves caught up
in a murder. The man is forced to hide from police
in the mansion where the woman is employed as a
maid. The film has received numerous national and
international prizes, including the Biznaga de Oro
(Golden Elderflower) at the Malaga Film Festival
and the Special Prize awarded by the Jury at the
Tokio Film Festival.

“El Mal Ajeno”, is a supernatural thriller focusing on
the chronically sick. It highlights the importance of
hope to be able to keep fighting and to find meaning
in life in extreme situations.
Of the films currently in the process of production,
attention is drawn to the social impact of “Lo
imposible”. This is a major production on the
tsunami which devastated Thailand and other
countries of the region in 2003. The films tells
the tale of a family which is on holiday in the area
at the time, portraying the social and personal
dramas experienced by hundreds of thousands of
people.
“Verbo” is a fantasy film which focuses on the
workings of the mind of a Spanish teenager who
considers suicide owing to a lack of communication
with her family and others around her. The films
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Other responsible content on the
Telecinco.com web site
Through its digital news sections, Telecinco has
addressed issues with a significant social impact.
We mention below just some of the more dramatic
articles and reports published in 2010:






Hoping against all the odds: how to cure an
incurable disease

A series on how society supports or fails to support
various young people with rare diseases in support
of the Spanish Federation for Rare Diseases (Feder).
In six articles, this series has covered the following
contents:





The incurable stigma of a rare disease (I)
“I don’t want to put her in a bubble: the outside
world is not lined with cotton wool” (II)
A charity shop in support of people with rare
diseases opens in Madrid (III)
Juanjo’s “days of sorrow and glory” (IV)
Hoping against all the odds: how to cure the
incurable (V)


Treacher-Collins Syndrome: a report produced
with the support of the 12 de Octubre Hospital
on a particularly rare disease: a life spent, from
birth, in the operating theatre.
h t t p : / /w w w.t e l e c i n c o.e s / i n fo r m a t i v o s /
sociedad/noticia/100028643/El+sindrome+de
+Treacher+Collins+una+vida+condenada+al+q
uirofano+desde+el+nacimiento
And also on Treacher Collins syndrome:
“Mummy, the children don’t want to play with
me. I played on my own today”.
h t t p : / /w w w.t e l e c i n c o.e s / i n fo r m a t i v o s /
sociedad/noticia/100029370/Los+ninos+no+
quieren+jugar+conmigo+hoy+he+jugado+sola
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Heart defects day: the minister Carme Chacón
talks about her congenital heart defect. Written
article and video.
http://www.telecinco.es/elprogramadeanarosa/
detail/detail28601.shtml
Cáncer day: Divinity: Nacho Montes interviews
Sandra Ibarra.
http://www.divinity.es/2011/02/02/soyincapaz-de-obviar-mi-cancer-si-hay-que-decirla-palabra/
UNHCR, Greenpeace and Amnesty Interna
tional Sections on La Siete.
http://www.telecinco.es/lasiete/
Section on Celebrities who support good
causes in Divinity.
http:/www.divinity.es/tag/solidaridad/
In 2011 we are also supporting the Data Pro
tection Agency on International Safe Internet
Day
“Bullying of young people on the Internet is
much more cruel”.
h t t p : / /w w w.t e l e c i n c o.e s / i n fo r m a t i v o s /
tecnologia/noticia/100033616/El+acoso+en+I
nternet+a+los+menores+es+mucho+mas+cruel
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Little ‘experts’ in social networks.
h t t p : / /w w w.t e l e c i n c o.e s / i n fo r m a t i v o s /
tecnologia/noticia/100032877/Las+redes+soci
ales+y+los+menores



Restrictions on the use by minors of social
networks?
h t t p : / /w w w.t e l e c i n c o.e s / i n fo r m a t i v o s /
tecnologia/noticia/100017929/Cerco+a+los+m
enores+en+las+redes+sociales



la+crisis+con+la+reforma+laboral+Ni+mucho+
menos



2010: the year that social networks reached
maturity.
h t t p : / /w w w.t e l e c i n c o.e s / i n fo r m a t i v o s /
tecnologia/noticia/100031500/2010+el+ano+
de+la+madurez+de+las+redes+sociales



Reconciling work and family life. Almost
50% of Spanish grandparents look after their
grandchildren on a daily basis.
h t t p : / /w w w.t e l e c i n c o.e s / i n fo r m a t i v o s /
sociedad/noticia/100030064/Cerca+de+un+5
0++de+los+abuelos+espanoles+cuidan+a+sus+
nietos+a+diario





The financial and economic downturn
explained. Information designed to help
viewers understand macro-economic problems
and how these affect people in real life.
Will the labour law reform put an end to the
crisis? Certainly not.
h t t p : / /w w w.t e l e c i n c o.e s / i n fo r m a t i v o s /
economia/noticia/100021037/Saldremos+de+







Who supervises the supervisors of financial
markets?
h t t p : / /w w w.t e l e c i n c o.e s / i n fo r m a t i v o s /
economia/noticia/100017424/Quien+vigila+a+
los+vigilantes+de+los+mercados+financieros
The challenge facing home helps: how to be
like other workers.
h t t p : / /w w w.t e l e c i n c o.e s / i n fo r m a t i v o s /
sociedad/noticia/100017967/El+reto+de+las+e
mpleadas+del+hogar+ser+como+el+resto+de+l
os+ trabajadores
What has happened to the tax havens?
h t t p : / /w w w.t e l e c i n c o.e s / i n fo r m a t i v o s /
economia/noticia/100018233/Que+ha+sido+d
e+los+paraisos+fiscales
Ethical banking: the other economy.
h t t p : / /w w w.t e l e c i n c o.e s / i n fo r m a t i v o s /
economia/noticia/100027589/Otra+forma+de+
trabajar+con+tu+dinero+Los+bancos+eticos+e
xisten
How to reduce the deficit and not die in the
attempt.
h t t p : / /w w w.t e l e c i n c o.e s / i n fo r m a t i v o s /
economia/noticia/100019933/Como+reducir+e
l+deficit+y+no+morir+en+el+intento
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Responsible reporting
Apart from content with a specific social impact,
Telecinco equips its communicators and reporters
with tools with which to approach their work in
a socially responsible manner on a daily basis, in
the way in which they transmit information and in
doing so, foster particular values.
In this sense, the news coverage of issues of
social interest is a highly useful tool which makes
it possible, when the news event takes place, to
express clearly and appropriately a commitment
to certain social values. News coverage places real
problems under the spotlight, helping to place them
firmly on the agenda and making them the subject
of public debate.
As in other years, Informativos Telecinco has
provided continued coverage of matters of political,
economic, social and cultural interest and sports,
at both national and international level. Each day it
offers four hours of news reporting to its viewers. In
presenting this information, it aims to be accurate
and sensitive, doing so in a way which makes
viewers feel closer to both the small and the big
news stories from around the world.

In all Telecinco’s news reporting there is an
underlying corporate commitment to nondiscrimination, freedom of ideas, the rejection
of child labour, gender-based violence and
corruption, sexual equality, support for human
rights and the raising of environmental awareness.
Yet at the same time, the channel maintains its own
sense of identity and editorial criterion based on
independence and accuracy in reporting.
To make its content more accessible, all editions
of Telecinco’s news reports have been broadcast
simultaneously on the Telecinco Informativos web
site. Internet users have also been able to see live
broadcasts of social, political, cultural and sporting
events and to discuss these events through Facebook.
Informativos Telecinco is firmly committed to
the protection of its users’ personal data. It
implements the measures required to guarantee
the confidentiality of the data which it processes,
adopting a responsible approach towards the risks
for the world in general, and for people in particular,
which are generated by the new information society
and new technologies.
We mention below the main news issues dealt with
in 2010 and the approach adopted by Informativos
Telecinco in covering them:
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During 2010, Telecinco has reported on each
and every one of the political corruption scandals affecting institutions, town councils and
Autonomous Communities.
The financial downturn –for yet another year–
has been featured in a large part of our content.
In reporting on it, we have focused not only on
its political and strictly economic effects but
also, and above all, on the parties most affected,
i.e. ordinary people.
The increase in the number of people living below the poverty line has featured repeatedly
in the Informativos Telecinco news programmes. Telecinco has echoed the concerns of nongovernmental organisations with respect to

Corporate Responsibility 2010

the situation of persons who, unemployed and
without money, sink into despair. Some of these
same people have actually even contacted our
Newsroom and in certain cases, the highlighting
of their plight by the media has helped them to
obtain assistance.




Yet the economic downturn cannot explain
the steady increase in gender-based violence
which we saw in 2010. It was a terrible year,
with 73 women murdered by either their
partners or their former partners. Telecinco
dealt with each of these cases individually,
avoiding all sensationalism. Telecinco places
its emphasis on the condemnation of genderbased violence, on encouraging victims to
report their plight and, where appropriate, on
showing how the perpetrators of these crimes
are punished.
Our news team includes specialist journalists and
this enables us to establish our own agenda and
to address the issues of greatest impact without
having to depend exclusively on the general
press conferences agenda. This is particularly
true in the area of health, where we have been
able to cover the breakthroughs made in the field

of Bio-medicine in 2010: the fight against breast
cancer and the testing of a vaccine which it is
hoped will prevent the development of tumours.
We have also reported on the revolutionary face
transplants which have been carried out and on
the dangers of obesity among young people.




Neurodegenerative diseases (Alzheimers,
multiple sclerosis): the breakthroughs being
made and precautions being taken in the relation
to the use of stem cells have also been reported
by Informativos Telecinco.
A large part of Informativos Telecinco’s
reporting time in 2010 has focused on the
process of enactment of two laws with a major
news and social impact: the Law on Sexual and
Reproductive Health and on the Voluntary
Termination of Pregnancy (which has been the
subject of much debate since 2009), and the
Law on the Prevention of Tobacco Addiction.
In both cases, the information has been reported
from all relevant angles: political, religious and
social, and the people involved have been given
the opportunity to express their views; this has
included reporters going out onto the streets to
gauge people’s reactions.
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And it was on the streets that we reported the
vehement opposition to the construction of
a high activity Radio-active Waste Storage
Facility. The inhabitants of those towns which
– by a decision of their local councils – were
offering to house the “nuclear cemetery” were
up in arms against each other. And Telecinco
was there to broadcast live, reporting minute by
minute a debate which is still raging.
2010 has seen no progress in the application of
a Dependency Law in certain communities, and
this failure has been highlighted by Telecinco.
Its reports were based on the facts yet delivered
through the words of the persons affected:
the elderly and persons with problems and
disabilities who often find through the media the
assistance which administrations fail to provide.
Children and the fight for their rights are key
issues for Informativos Telecinco. Our reporters
visited Cartagena de Indias in Colombia, and
thanks to the collaboration of the chairman of
the NGO “Protect” we were able to report the
weaknesses in the controls in place to prevent
child prostitution. Telecinco´s aim in this
connection is to raise society’s awareness of
the fact that any situation in which a child is left
defenceless or is the object of injustice of any
kind is a crime.

Looking abroad…
Looking abroad, the first big news story of 2010
receiving extensive coverage in Telecinco was the
earthquake in Haiti, which was a major natural
disaster. The News director Pedro Piqueras and
two teams of reporters travelled to Haiti to provide
the fullest possible vision of this tragedy: the
destruction of homes, of schools, violence, the role
of women, international aid, etc.
The first half of the year was marked by two
environmental stories which had a major impact in
the media. One was the BP Oil Spill in the Mexican
Gulf. Informativos Telecinco was there to cover the
spill itself and the efforts to contain it and combat
its effects throughout its duration. This coverage
included a trip made to the area by the channel’s
correspondent in Washington.
We also reported on the eruption of the Icelandic
volcano Eyjafjalla. For many long weeks, this
event played havoc with air travel, particularly
in Europe, where airspace had to be closed
for several days. This natural disaster showed
just how vulnerable our civilisation is from the
technological viewpoint.
Another environmental catastrophe covered was the
spillage of toxic slurry in Hungary in the month of
October. A team of reporters travelled to the area to
report the story directly. And lastly, for many weeks
Telecinco reported on the monsoon rains in China
and Pakistan and their consequences.
And another major story which was reported
all over the world – becoming almost a social
phenomenon- was the rescue of the 33 Chilean
miners is Copiacó. We sent two teams of reporters
who reported on the plight of trapped miners on a
daily basis and covered their eventual rescue.
In 2010 we also reported on the economic and
social situation in Greece following the rescue of
its economy by the European Union. There were
massive general strikes and protests against the
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drastic adjustments and austerity plans imposed
by Brussels and the IMF. Telecinco was there to
bring its viewers the story.

both Telecinco and Informativos Telecinco; it was
a privilege to broadcast this event to the whole of
Spain.

And we cannot overlook Wikileaks, another of the
major stories of the year, or even of the decade.
The publication of US diplomatic cables marked a
watershed in the new news-reporting framework
being formed owing to the emergence of the
Internet as a mass phenomenon.

The 11 July match received the highest audience
rating of any programme in television history.
14,582,000 spectators sat in front of their
televisions, with many millions more watching
in bars, town squares, friends’ houses etc. Of
the ten broadcasts which obtained the highest
audience ratings in 2010, the top nine were World
cup football matches. It is another statistic, but
for Informativos Telecinco it is not just any old
statistic because on that day, 11 July 2010, Spain
won the World Cup and Telecinco broadcast this
victory to the world.

The summer we won the World Cup...
11 July 2011 was not simply another date on the
calendar: it was the day that Spain became world
champions. That day will form part of Spanish
history, and part of the history of Telecinco and
Informativos Telecinco, for ever. At 23:56 hours,
Iniesta’s “goal of a lifetime” made our dreams come
true. For the forty-two people who had travelled
to South Africa, it marked the culmination of more
than fifty days’ hard work.
There was a total of 600 minutes’ live broadcasting
for news programmes, 1,800 on LaSiete, and
2,000 minutes in broadcast matches. The South
African contest was Spain’s first ever World Cup
win and it will be remembered in the histories of
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Content accessibility
In 2010, Informativos Telecinco made its contri
bution to the integration of disabled persons. For
one and a half hours a week, our morning news
bulletin includes the presence of a sign language
translator, so that deaf people can also follow
the news we are reporting. We are committed to
promoting the integration and normalisation of
the lives of disabled persons and to help them
overcome barriers.

Number of subtitled programmes broadcast per
channel in 2010.
Subtitled
hours

Channels

According to the most recent survey released by
the Telecommunications Market Commission,
Telecinco is the commercial television channel
which broadcasts most hours of programming
accessible by the disabled. Specifically, in 2009
Telecinco broadcast a total of 8,819 hours of
subtitled content (2,022 hours more than in 2008).

1860
hours

1557
hours

54
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34
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40
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35

56

minutes seconds
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5307
hours

2734
hours

Weekly
average

minutes seconds
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35

hours

29

hours

100
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6

41

23

18

8

42
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The following table indicates the numbers of subtitled programmes broadcast by each of the Group’s
channels, analysed by content type:
TELECINCO

FACTORÍA DE FICCIÓN

BOING

ENTERTAINMENT

16

0

26

34

FILM

149

0

208

19

GAME SHOWS

4

4

0

1

NEWS

1

1

0

0

MAGAZINE
PROGRAMMES

4

1

1

0

REALITY SHOWS

3

8

0

0

SERIES

20

14

80

6

TALK SHOWS

2

1

0

0

DOCUMENTARIES

5

4

0

0

DOCU-REALITY
SHOWS

0

1

0

0

GALAS

1

2

0

0

COMEDY

0

6

0

0

SPECIAL
PROGRAMMES

0

1

1

0

Source: Telecinco 2010.
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Analysis of complaints
Telecinco’s sense of social commitment is also
reflected through its compliance with the SelfRegulatory Code on Television Content and
Children, which aims to foster the programming
of responsible content and ensure that the rights
of children and adolescents are respected and
protected. Compliance with this Code can be
analysed from the Annual Assessment Reports on
the Application of the Self-Regulatory Code on
Television Content and Children.

Viewed overall, complaints accepted
have remained stable; complaints
presented in 2010 have remained at the
same level as in the previous year and
there has been a decrease in complaints
accepted.

From the methodological perspective, it is to be
noted that this report takes into consideration
complaints concerning uncoded programme
content screened during the “increased protection
time bands” through analogue broadcasts made
by the general nationwide television channels.

Complaints presented and accepted. Evolution
359

216

128
120
12

1st report

31

2nd report

71

3rd report

37

4th report

128

Complains presented
Complains acepted

22

5th report

Source: Fifth Assessment Report on the application of the Self-Regulatory Code on Television Content and Children. 2010.
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Historical trend in complaints presented analysed by channels
210

140

70

0
1st repor

2nd report

La 1

3rd report

Antena 3

4th report

Cuatro

Telecinco

5th report
La Sexta

Source: Fifth Assessment Report on the application of the Self-Regulatory Code on Television Content and Children. 2010.

In terms of the nature of the complaints received, social behaviour and sexual
content are the most common causes of complaint, followed by subject matter
touching on conflictive issues and inappropriate broadcasting according to the
age rating of the content.

Number of complaints presented by channels

No. of complains

Telecinco

La Sexta

Antena 3

Cuatro

TVE-1

40

32

27

22

7

Source: Fifth Assessment Report on the application of the Self-Regulatory Code on Television Content and Children. 2010.
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In terms of complaints accepted per channel, it is
to be noted that for the second year running the
number of complaints accepted by Telecinco has
fallen (there have been 7 complaints accepted,
which is the same number as was accepted by
Antena 3).
In any event, the pertinent internal meetings shall
be held to reinforce control and the rejection of all
content which is not to be included in programming
within the increased protection time bands.

No. of complaints accepted by channels

7

7

5

3

Source: 5 Assessment report on the application of the Self-regulation Code of Television Content and Childhood 2010
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Advertising on commercial television is an essential
part of the business activity, but it is also a vehicle
for the dissemination of values. In Telecinco’s case,
advertising is fundamental to the revenues required
to maintain the business, yet it is also fundamental
to an understanding of the Group´s overall Corporate
Responsibility model.
Telecinco acts responsibly by controlling its advertising content from
the ethical and legal angles and from the point of view of its social
impact. Telecinco, by giving up advertising space, also contributes to
the reinforcement and dissemination of values associated with certain
not-for-profit projects or institutions with which it collaborates.
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Responsible broadcasting of
advertisements
Telecinco’s management of advertising resources
is undertaken through Publiespaña, a company
which guarantees the responsible broadcasting
of advertising through its collaboration with the
Association for the Self-Regulation of Commercial
Communication (known as Autocontrol), to which
it has subscribed.
Autocontrol manages the system for the selfregulation
of
commercial
communication
using three basic tools: a Code of Conduct, and
independent body (the Advertising Jury) which
resolves upon possible disputes and complaints
presented against the advertisements broadcast,
and a technical unit which gives advice prior to the
broadcasting of the advertisements through a prior
consulting service known as Copy Advice.
In particular, Autocontrol manages the Spanish
system of co-regulation of television advertising,
based on an agreement subscribed between the
television operators, the Spanish Association of
Advertisers (Spanish acronym AEA) and Autocontrol,
and the agreement signed by Autocontrol with the
national audio-visual authority (SETSI).
The system functions as follows: when Publiespaña
detects that an advertisement may be in breach of
current legislation, and in particular the General
Audiovisual Communications Law (Law 7/2010

of 31 March) or the Self-regulation Codes on
television content and children and for the selfregulation of food advertising aimed at children,
for the prevention of obesity and promotion of
health, to which Telecinco has subscribed, it seeks
a prior ethical and legal report from the Autocontrol
Technical Unit (Copy Advice) and accepts its
decision. If Autocontrol’s recommendation is that
the advertisement should not be broadcast, then
the campaign is cancelled.
In 2010, Publiespaña requested 196 Copy Advices
on advertising campaigns prior to broadcasting
and made 32 legal consultations in relation to
advertising.
The rules of Law 7/2010 for which compliance is
verified include, most notably, the following:
a) The prevention and eradication of gender-based
discrimination in favour of effective equality
between men and women (Article 4).
b) 
The obligations incumbent upon providers
of audiovisual communication in relation to
children (Article 7); this deals with content
which could be damaging to the physical, mental
or moral well-being of children and which can
only be broadcast between 10 p.m. and 6 a.m.

The ceding of advertising space for the dissemination of campaigns with a high
social and environmental impact is the way in which Telecinco expresses its
sense of social commitment. In 2010 its support for various charities (UNICEF,
Fundación Josep Carreras and Fundación Plan) resulted in the ceding of advertising
space valued at 483,400 euros.
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The following table reflects the general distribution of advertising business among the various channels
which make up the Telecinco Group:

TOTAL block 2010

11,669

13,695

12,903

2,896

half blocks per day 2010

32

38

35

24

half blocks per hour

2

2

2

1

minutes between blocks

34

29

31

45

101,509

86,403

88,991

46,055

19.3

16.4

16.9

8.8

total minutes advertising (TD)
% of advertising over total
broadcast time

Space ceded free of charge in 2010
Channels

Entities and Campaign Dates

UNICEF – Campaign to promote Child Development
and Survival, from 3 to 31 December 2010, valued at
FUNDACION JOSEP CARRERAS Fight Leukaemia
campaign, on 21 January 2010 and from 22 to 27
February 2010, valued at
FUNDACION PLAN ESPAÑA Campaign for the
elimination of Inequality among girls, from 3 to 31
December 2010, valued at 2010

Amount of advertising space ceded
for social purposes
130,600 €

13,575 €

109,950 €

UNICEF from 3 to 31 December 2010, valued at r

89,400 €

FUNDACION JOSEP CARRERAS on 21 January 2010 and
from 22 to 27 February 2010, valued at

14,025 €

FUNDACION PLAN ESPAÑA from 3 to 31 December
2010, valued at

75,000 €

UNICEF from 3 to 31 December 2010, valued at

50,850 €

TOTAL economic value

483,400 €

Amount in euro by entity of advertising space ceded for social purposes.
With the enforcement of the new law on General Audiovisual Communications Law (Law 7/2010 of 31 March), all
advertising space ceded free of charge is counted as advertising and subject to time restrictions.
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2010 Milestones
With regard to human resources management in the Telecinco Group,
2010 has seen substantial progress in relation to equality policies,
with the approval of the first Equality plans for all the Group companies
(the Atlas España equality plan receiving public recognition). The year
has also been characterised by the stability and excellent state of
health of labour relations, reflected in the signing of the Collective
Agreements for 2011 in Telecinco and Atlas España in December (the
month in which these agreements expire). Another milestone has been
the commencement in the month of October of the first edition of
the Master’s degree course in the Creation and Management of
Content, which has been developed by Telecinco in conjunction with
the Universidad Europea de Madrid; a large part of the teaching staff
assigned to this course are Telecinco Group professionals. And another
has been the process of planning and preparation for the integration
of CUATRO within the Telecinco Group (from the organisational,
administrative and employment perspectives). The work in this area
has been ongoing throughout the year, although most particularly in
the second half of the year once the mandatory authorisation from the
National Competition Commission had been received. The foundations
have thus been laid for the culmination of this integration process
during the first half of 2011. In short, it has been a year of intense
activity which has produced very satisfactory results.

In 2010 the Telecinco Group team has been made
up of 1,104 employees, all of whom work in Spain.
The Telecinco Group’s activities require a multidisciplinary team, with a varied range of technical
and professional skills and training. Most of its
employees are between 36 and 45 years of age.
Telecinco attaches a great deal of importance to the
question of equal opportunities, and the numbers of
men and of women on its workforce are almost even.
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2008

2009

2010

Average workforce (no. of persons) 1

1,184

1,139

1,104

Workforce at year end (no. of persons)

1,163

1,107

1,122

Average age (years)2

38,86

39,52

40,38

Average length-of-service (years)3

10,79

11,56

12,04

Proportion of female employees (%)2

46.01

46.62

46.41

Proportion of workers with permanent contracts (%)2 y 4

98.23

99.00

98.94

Turnover rate 5

3.29

1.23

0.72

New employees joining

59

32

31

Employees leaving of their own accord (employees who have left
and those who have voluntarily taken extended leave of absence)

39

14

8

Scope: Telecinco Group. Average annual figures.
(1) It does not include workers hired through short-term employment agencies
(2) Average figures (structural + occasional staff)
(3) Calculated at 31 December of each year
(4) This percentage does not include workers hired through short-term employment agencies.
(5) Employees leaving of their own accord

Workforce by Group companies
2008

2009

2010

739

710

704

5

3

2

ATLAS ESPAÑA

195

192

186

CINEMATEXT MEDIA

14

11

-

CINEMATEXT ITALIA

6

8

-

TELECINCO CINEMA

9

7

8

MEDIACINCO CARTERA

2

2

2

CONECTA 5

26

19

19

PUBLIESPAÑA

145

149

153

PUBLIMEDIA GESTION

40

36

30

3

2

-

1184

1.139

1.104

GESTEVISION TELECINCO
Grupo Editorial

ADVANCED MEDIA
Total workforce

88

Scope: Telecinco Group. Average annual figures.
N.B. The companies Cinematext Media y Cinematext Italia ceased to form part of the Telecinco Group in 2009. On the other hand, the
company Advanced Media was dissolved and wound up in 2009.
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Breakdown of the workforce by employment category and by gender

2008

30
Mana
gement

35 49

51 74

Heads of
department

Journalist

2009

30

Mana
gement

640 544

1.184
Workers and
operators

Total per gender

Total workforce

461
384

70

Women

480
391

74

Men

29 45
Heads of
department

47

607 532

73

Journalist

1.139
Workers and
operators

Total per gender

Total workforce

2010
442
367

69

31

Mana
gement

34 42
Heads of
department

47

592 512

72

Journalist

1.104
Workers and
operators

Total per gender

Total workforce

Scope: Telecinco Group. Average annual figures.
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Group company workforces, broken down by employment category and by gender
TELECINCO

592

Management personnel
39 / 19
Heads of Department
23 / 26
Journalists 0 / 0
E.S
Administrative personnel
28 / 93
Technical staff
Operators
19 / 0

O.S

311 / 143

Men

Heads of Department 0 / 0
Journalist 0 / 0
Technical staff
3/2

O.S

O.S Ocasional staff

423 / 283

MEDIACINCO CARTERA

Management personnel 3 / 0
Heads of Department 1 / 1
Journalists 0 / 0
E.S
Administrative personnel 0 / 3
Technical staff 0 / 0
Operators 0 / 0
Heads of Department 0 / 0
Journalist 0 / 0
Technical staff 0 / 0

Women

E.S Estructural staff

Total

TELECINCO CINEMA

512

Management personnel
Heads of Department
Journalists
E.S
Administrative personnel
Technical staff
Operators

1/0
0/0
0/0
0/1
0/0
0/0

Heads of Department 0 / 0
Journalist 0 / 0
Technical staff 0 / 0

O.S

Total

4/4

ATLAS ESPAÑA
Management personnel 5 / 2
Heads of Department
5/5
Journalists
E.S
Administrative personnel 0 / 3
Technical staff
Operators 0 / 0

43 / 63
26 / 32

Heads of Department 1 / 0
Journalist 0 / 0
Technical staff 0 / 0

O.S

Total

1/1

80 / 106

Total

PUBLIMEDIA
Management personnel
Heads of Department
Journalists
E.S
Administrative personnel
Technical staff
Operators

PUBLIESPAÑA
3/3
0/0
0/0
0/0
0/0
12 / 12

Heads of Department 0 / 0
Journalist 0 / 0
O.S
Technical staff 0 / 0
Total

Management personnel
18 / 7
Heads of Department
2/7
Journalists 0 / 0
O.S
Administrative personnel
0 / 18
Technical staff
Operators 2 / 2

Management personnel 0 / 0
Heads of Department
2/3
Journalists
O.S
4/4
Administrative personnel 0 / 1
Technical staff 0 / 1
Operators 0 / 0

41 / 56

Heads of Department 0 / 0
Journalist 0 / 0
O.S
Technical staff 0 / 0
15 / 15

Scope: Telecinco Group. Average annual figures.
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CONECTA 5

Total

Heads of Department 0 / 0
Journalist
0/4
O.S
Technical staff 0 / 0
63 / 90

Total

6 / 13
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Age analysis of the taem
312
278

200
166

165
147

148

Men

130

115

Women

110
90

2

19

3
1

>61

13

6

56 a 60

51
34

67
51

43

17

51 a 55

8

24

46 a 50

41 a 45

Telecinco has a particular interest in maintaining a
pool of potential future employees, and therefore
monitors very closely both the development
of its work experience trainees and their final
reports. During 2010, 21.46% of Grant recipients
and trainees have been hired to cover occasional
requirements detected. Of the 219 students from
universities and professional training institutes, 3
have been hired through Temporary Employment
Agencies to work in the Publiespaña .
As in previous years, Telecinco has been keen
to promote collaboration agreements with
educational establishments. It has 89 agreements
with educational establishments of various kinds,
including secondary schools, establishments

36 a 40

31 a 35

7

1

26 a 30

<25

providing master’s degree programmes and
universities in various autonomous communities.
Analysis by type of contract
2008

2009

2010

permanent

98.2%

99.0%

98.94%

temporary

1.8%

1.0%

1.06%

*

*

0.11%

work-experience contracts

Scope: Telecinco Group. Average annual figures.
In line with the way in which the information reported for the
years 2008 and 2009 was analysed, temporary contracts include
Specific Job contracts and Work Experience contracts.

2010
trainners

grant
recipients

TOTAL

TELECINCO

53

67

120

ATLAS ESPAÑA

5

59

64

CONECTA 5

1

21

22

13

13

160

219

PUBLIESPAÑA, PUBLIMEDIA GESTIÓN
TOTAL GROUP

59

Scope: Telecinco Group.
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The efforts made by Telecinco to hold on to talented workers and the general
situation of reduced mobility in the labour market have resulted in employee
turnover rates even lower than those recorded in past years, the overall turnover
rate for 2010 being 0.72%.
Employee turnover rate by age group and by gender (*)

2009
0.09
0.09

25-30

0.09

36-40
41-45

Women

25-30
0.35

31-35

Men

2010
0.18

0.18

31-35

0.18

36-40

0.09
0.09

41-45

0.09
0.09

0.09
0.70

46-50

0.53

46-50

0.54

51-55

0.09

51-55

0.09

56-65

0.09

56-65

0.09

TR by gender

Scope: Telecinco Group.

0.18

TR by gender

(*) Employees leaving of their own accord include those who have terminated the employment relationship. voluntarily and those who
have taken extended leave of absence voluntarily.

Analysis of the workforce by nationalities
German

2

Italian
English
United States

1
2

French

1

Moroccan

1

Spanish
total workforce
92

18

1,079
1,104
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Analysis of foreign workers by company, professional category and gender
SENIOR
MANAGEMENT

HEADS
OF DEPARTMENT

WORKERS

OPERATORS

TOTAL

EMPRESAS

Men

Women

Men

Women

Men

Women

Men

Women

Men

Women

TELECINCO

4

0

0

0

3

3

0

0

7

3

ATLAS ESPAÑA

0

0

0

0

0

0

0

0

0

0

TELECINCO
CINEMA

0

0

0

1

0

0

0

0

0

1

MEDIACINCO

0

0

0

0

0

1

0

0

0

1

CONECTA 5

0

0

1

0

0

1

0

0

1

1

PUBLIESPAÑA

2

0

0

0

1

4

0

0

3

4

PUBLIMEDIA

1

2

0

0

1

0

0

0

2

2

TOTAL

7

2

1

1

5

9

0

0

13

12

Scope: Telecinco Group.

In 2010, Telecinco continued to apply its policy
for the integration of disabled persons, and at the
same time has continued to adapt its installations
to remove all architectural barriers preventing
access by the disabled.
Number of disabled workers by employment
category
2008

2009

2010

1

1

1

JOURNALISTS

5

4

5

WORKERS

2

OPERATORS

8

5

6

SENIOR MANAGEMENT
HEADS OF DEPARTMENT

Scope: Telecinco Group.

being based on the principle of equality and favouring
reconciliation of each employee’s professional and
personal life. True to its commitment to equality in the
opportunities given to men and women, Telecinco has
formed an Equality Commission. This body, formed of
equal numbers of men and women, is responsible for
overseeing the implementation and monitoring of the
Equality Plans defined and for establishing measures
which prevent and eradicate situations of harassment
in the workplace.
The Company’s Management provides the Equality
Commission with the same information as is
provided to the Workers’ Committee in relation to
the application of the Equality Plan and policies
designed to promote equality and prevent sex
discrimination. In addition, once a year, the
Equality Commission is provided with the following
information related to the application in the
Company of the right of equality in the treatment
and opportunities afforded to men and to women:


Telecinco has continued throughout 2010 to develop
a work environment which is favourable to both
professionalandpersonaldevelopment,withconditions

The proportions in percentage terms of women
and men at the various professional levels: a
comparison of the situation at the beginning and
at the end of the year in question.
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Comparison in percentage terms of the salaries
paid to men and to women by professional
categories (personnel included within the scope
of the Collective Agreement).
Promotions and professional changes during
the year, for men and for women (in percentage
terms).
Points to be highlighted concerning the
application of the Equality Plan during the year
to which the information provided corresponds.

In 2010 and 2011, following detailed reviews of the
actual situation in each of the Group companies,
Equality Plans have been negotiated and
signed and a Procedure for the Management of
Psychosocial Risks and situations of harassment
in the workplace has been established for all the
Telecinco companies. A summary is provided
below:
Company

Policy

The Equality plans establish specific objectives
for each of the different areas covered, such as
the reconciliation of work and personal/family
life, remuneration, professional categorization
or communication, and the measures to be
adopted in order to achieve these objectives.
In turn, assessment and monitoring measures
are established to ensure that the Company’s
Management and the Equality Commissions see to
it that the plans are correctly applied and adhered
to and analyse the extent to which the established
objectives have been met. The functions of the
“Equality officer” are as follows:






EQUALITY PLAN I
Telecinco

PROC. MANAGE. PSYCHOSOCIAL
RISKS AND HARASSMENT



EQUALITY PLAN I


Atlas España

EQUALITY PLAN II
PROC. MANAGE. PSYCHOSOCIAL
RISKS AND HARASSMENT
EQUALITY PLAN I

Publiespaña
y Publimedia
Gestión

EQUALITY PLAN II
PROC. MANAGE. PSYCHOSOCIAL
RISKS AND HARASSMENT
EQUALITY PLAN I

Conecta 5

EQUALITY PLAN II
PROC. MANAGE. PSYCHOSOCIAL
RISKS AND HARASSMENT
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Offer potential users information and guidance
with regard to the measures contained in the
Equality Plan.
Coordinate with the corresponding employees to
ensure that the measures adopted are correctly
applied in all the company areas affected.
Preparation of information on the application
of the Equality Plan and proposals for its
improvement.
Apply and provide information on possible
legislative changes related to any of the areas
covered by the Equality Plan.
This officer may take part in meetings of the
Equality Commission – with the right to speak
but not to vote unless he/she is a representative.

In 2010 Equality plans were negotiated
and a Procedure was established
to manage psycho-social risks and
incidents of harassment at work for all
Telecinco companies.
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In 2010, the person who performed the functions
of “Equality Officer” – a person pertaining to the
Labour Relations Area Management and who forms
part, in turn, of the Equality Committee – has
undertaken the following work:






Specialised training: This officer has received
specific training as equality officer to ensure that
his/her functions as such are correctly performed.
Monitoring report: In November 2010 this
officer presented to the Equality Committees
of Telecinco and Atlas Spain all the annual
monitoring information related to the
application of the policy of equal treatment
and non-discrimination, and on aspects to be
highlighted in relation to the application of the
Equality Plan and other related measures.
Communication campaign: this officer has
carried out a communication campaign to ensure
that all employees are informed of the measures
and rights applicable to them. The following
internal communication channels were used for
this purpose:






Publication of the complete texts of the Equality
Plans and Procedure for the management
of psychosocial risks and harassment in the
workplace in Cincot.Net/Employee Portal.
Publication of information circulars in the
“News” section of Cinco.Net, together with an
e-mail sent to all employees’ company e-mail
addresses to inform them of any changes in
this area.
Development of a Guide to Reconciliation
Measures for each of the companies, which
describes and explains Working Hours,
Maternity leave, Paternity Leave, Leave of
absence for breastfeeding, Reductions of the
working day, Extended leave of absence and
Welfare benefits. This Guide is published in
the Employee Portal and can be printed out for
consultation purposes; it also includes links
to the various application forms required for
these purposes.



Equality Commission: The Telecinco and Atlas
España equality commissions met prior to the
signing of each of their respective Equality
Plans to analyse the diagnostic review of the
company’s situation presented by the Human
Resources Department, analyse the proposals
presented by both parties and approve the
definitive Equality Plan.

All this information is available to all employees, both
via the Intranet and through the Employee Portal.
Issues relating to equality and reconciliation are
managed by the Labour Relations Area Management.

In 2010 the Ministry of Health, Social
Policy and Equality presented to
Atlas España an “EQUALITY IN THE
COMPANY” award.
In 2010 the Ministry of Health, Social Policy and
Equality presented to Atlas España an “EQUALITY IN
THE COMPANY” award. 36 such awards were given
(out of 600 candidates) to companies considered
to have an outstanding record in the application
and implementation of equality policies.

ATLAS ESPAÑA
2010-2013

Telecinco’s equal
treatment
and
nondiscrimination policies are reflected in the
development and application of its business
Equality Plans, as well as in its specific Procedures
for prevention and action in situations of genderbased harassment.
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The procedure for the management of psychosocial
risks and situations of harassment in the workplace
applicable to Publiespaña and Publimedia Gestión
(in force since May 2010) and to Telecinco,
Atlas España, Conecta 5, Telecinco Cinema and
Mediacinco Cartera (in force since November 2009)
essentially covers the following areas:




Declaration by the company of its commitment
to the principles of equal treatment and nondiscrimination.
Preventative measures aimed at action against
the risk source.



Development of specific intervention procedures.



Follow-up of measures adopted.

The Telecinco Group’s opinion is that an effective
communication policy in relation to equality and
non-discrimination is essential in order to achieve
actual and effective implementation of the measures
established. Telecinco therefore disseminates
through its internal communication channels
all relevant information in this connection; this
is achieved primarily by means of circulars and
through the use of the corporate Intranet (Cinco.
Net) and the Employee Portal which includes a
specific “Equality” section and contains the full text
of the Equality Plan and of the Procedure for the
Management of Psychosocial Risks and situations of
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harassment in the workplace, thus ensuring that the
entire workforce is familiar with these documents.
There have been no discriminatory incidents in
Telecinco during 2010. No situations which could be
regarded as discriminatory or reflected any genderbased inequality in the employment sphere were
detected during the diagnostic reviews carried out
beforehand as the basis for the development of the
Equality Plans and of the objectives established in
them.
The company’s collective agreement and the
collective agreement for the sector set out the
salary tables applicable to the various professional
categories and provide details of the remuneration
regime applicable, indicating the supplementary
salary items payable and the applicable conditions.
Because these salary tables are set out in a collective
agreement, the basic salary is necessarily
applicable equally to both men and women; the
economic regime is based on the application of the
salary specified in the tables shown in the collective
agreement for the corresponding professional
category, irrespective of gender.
Apart from the texts of the collective agreements,
which are published in the Intranet so that they
are available to all the employees, the Employee
Portal contains an Information guide to equality
and social benefits so that the information on these
measures is available to all company employees.
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Social benefits
















Disability and life insurance for all group
employees.





Supplements for temporary disability to make
up 100% of the functional salary, personal salary
supplements and supplements for job position
dependent on demand and shift.
Supplementary salary payments when employ
ment contracts are suspended for maternity
leave or for paternity leave (for as long as
these situations endure, the worker receives a
supplementary payment which, added to the
amount he/she receives from the Social Security
system, makes up 100% of his/her functional
salary plus personal supplements).
Study grants (including language studies) of
between 40% and 75%, to meet registration
costs and fees charged by learning centres.







Subsidisation of gym expenses for certain
professional categories.
Christmas gifts (toys) for workers’ children of
up to 17 years of age.




Employee Club (offers, discounts) this is a
section in the corporate Intranet which enables
workers to benefit from a series of special
offers, discounts and promotions on products,
activities, shows, leisure centres, etc.

Transport service linking Telecinco’s installa
tions with the Suburban rail and Metro stations,
despite the fact that there are public urban and
inter-urban bus routes.

Measures for the successful
reconciliation of family/personal
and professional life

A staff canteen which is free for all Group
employees on the days on which they work.
Special advances; these are in addition to the
ordinary advances on pay statements or the
accrued portion of extraordinary payments and
may be given on a variety of grounds: acquisition
of a main home, eviction, a need to carry out
urgent or essential repairs to the worker’s home,
for costs necessary for the worker’s health or
that of his/her family, or other exceptional and
serious situations of financial necessity.

Health insurance subsidised by the company in
the case of group Management personnel, with
special offers for all other employees.

Maternity leave: employees of Atlas España,
Conecta 5 and the Publiespaña Group receive I
extra week’s paid leave in addition to the legally
established paid maternity leave (first paragraph
of Article 48.4 of the Workers’ Statute).
Extension to accumulated breastfeeding
leave: this leave is extended to 13 working
days (for Atlas España and Publiespaña Group
employees); in companies to which the collective
agreement for Offices for the Community of
Madrid is applicable, the accumulated paid
leave for breastfeeding is 15 working days.
Flexible working hours: Telecinco and Atlas
España envisage, for departments in which this
is possible in view of the way in which their
work is organised, a daily flexibility margin for
ordinary working hours (continued or split shift)
which is distributed as follows: up to 30 minutes
prior to the entry time and/or lunch break
according to the worker’s timetable and up to 30
minutes after the entry time and/or lunch break
according to the worker’s timetable.
Pregnancy protection measures: as an additio
nal protection measure, pregnant women have a
parking place reserved for them in the Fuencarral
installations; this is available to them from the
very beginning of their pregnancy. The collective
agreements signed by Telecinco and Atlas
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España envisage the possibility of women who
are assigned a timetable dependant on demand
(implying constant timetable changes) temporarily
suspending this regime as from the sixth month
of pregnancy and throughout the breastfeeding
period; the Prevention Service carries out basic
monitoring of the pregnancy in the workplace.


Division of paid leave: in cases of birth of a son/
daughter, death, accident, serious illness and
hospitalisation, or surgery without hospitalisation
requiring rest at home, of a relation up to the
second level of kinship or affinity, employees have
the possibility of dividing up one of their days of
paid leave by hours, to be used up flexibly in the
manner best suited to the worker’s needs and the
organisation of his/her family affairs.





Taking of holidays for the following year in
advance: in situations of need resulting from
a serious illness of family members up to the
second level of kinship or affinity, up to 5 days’
holiday corresponding to the following year may
be taken when the employee has used up all
his/her holidays for the current year and, where
appropriate, the 3 days’ leave for private affairs
corresponding to the current year (Atlas España,
Conecta 5 and Publiespaña).
Remunerated hours for personal activities:
each employee is entitled to 25 hours per annum
for personal activities; this is separate from
their paid leave and leave to attend to private
matters.

Workers receiving social benefits in 2010
measure
Disability and life insurance

Nº of beneficiaries 2010
100% of employees
Telecinco:

149

Atlas España: 129
Publiespaña:
Temporary disability supplement

26

Publimedia: 4
Telecinco Cinema: 1
Conecta 5:

1

Mediacinco Cartera: 1
Telecinco: 16
Maternity supplement

Atlas España: 9
Conecta 5: 1

Paternity supplement
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Telecinco: 15
Atlas España: 4
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Telecinco: 43
Atlas España: 33
Grant

Publiespaña: 9
Publimedia: 3
Telecinco Cinema: 3
Telecinco: 11

Special advances

Atlas España: 4
Publiespaña: 16
Publimedia: 3
More beneficial financial terms available for 100% of
employees who apply.

Medical insurance

Medical insurance for all senior management personnel and
heads of department (Publiespaña Group) who request it. In
2010, this insurance has been received by 104 senior managers
and 13 heads of department.

Christmas presents (toys)

In 2010 toys were distributed to the children of 595
workers.

Free canteen (Madrid) / Luncheon
vouchers (other offices)

100% of employees

Subsidisation of gym expenses
(the necessary groups)

11 people.

Christmas hamper

1.113 hampers distributed.

Bus service

Made available to 100% of employees (Madrid)

Employee club
(special offers through Cinco.Net)

Available for 100% of employees

Car park at the Fuencarral work centre

All employees can make use of this car park, its maximum
capacity being 560 places (+ 50 places in the courtyard)

In relation to the company collective agreements, i.e. in Telecinco and Atlas España, negotiations take
place between the Company’s Management and the respective Workers’ Committee, by majority. In the other
Telecinco companies, the collective agreements applied are the sector agreements (Advertising and Offices).
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The Heads of Agreement which will eventually become the collective agreements
for 2011 in Telecinco and in Atlas España, were signed at the end of 2010.

Collective Agreements applicable in 2010, by company:
TELECINCO

8th Gestevisión Telecinco Collective Agreement (company agreement)

ATLAS ESPAÑA

4th Atlas España Collective Agreement (company agreement)

CONECTA 5

Collective Agreement for Offices, Madrid (sector agreement)

PUBLIESPAÑA

Collective Agreement for Advertising Companies (sector agreement)

PUBLIMEDIA GESTIÓN

Collective Agreement for Advertising Companies (sector agreement)

MEDIACINCO CARTERA

Collective Agreement for Offices, Madrid (sector agreement)

TELECINCO CINEMA

Collective Agreement for Offices, Madrid (sector agreement) and 8th Gestevisión
Telecinco Collective Agreement (certain terms have been assimilated)

No. persons covered by
collective agreement

Workforce covered by
collective agreement

TELECINCO

647

89,00%

ATLAS ESPAÑA

171

93,96%

6

66,67%

PUBLIESPAÑA

150

100,00%

PUBLIMEDIA GESTIÓN

25

100,00%

MEDIACINCO CARTERA

1

50,00%

TELECINCO CINEMA

19

100,00%

CONECTA 5

100

Corporate Responsibility 2010

The employees who are not covered by a collective
agreement are Senior Management Personnel or
certain special groups such as performing artists,
who are expressly excluded from their scope of
application. In the case of contracts entered into
directly by Telecinco, the Collective Agreement
is applied to both permanent and temporary
employees, no distinction being made between them.
The provisions of current legislation are applied
in respect of temporary workers hired through
Temporary Employment Agencies; this means that
the same conditions in terms of salary, working
hours etc. as correspond to the job positions which
these workers are occupying are applied to them.

Freedom of expression, of union
and of collective bargaining are
fundamental rights and, as such, are
recognised and respected in all the
Telecinco Group companies.

Committee and in all matters relating to Health
and Safety in the workplace through the Health
and Safety Committee, which has the same number
of members and was formed by the Company
Management and Prevention Delegates.
In relation to the minimum advance notice which
must be given for organisational changes, the
minimum periods are specified in the Company
Collective Agreements of Telecinco and Atlas
España; for the other companies, the periods
established in the respective sector agreements
are applied. The Workers’ Statute is applicable in
relation to negotiations with employees regarding
significant organisational changes and indicates
the information and consulting procedures which
must be adhered to.

Performance assessment

Telecinco’s workers participate in the company
through their union and syndicate representatives.
There is a Workers’ Committee which was elected
for the period 2007 through to 2011 and has 21
members in view of the size of the workforce; there
are 5 Union Delegates. There is also a Workers’
Committee in Atlas España which was elected
for the period 2008 through to 2012 and has 9
members in view of the size of the workforce.

The Performance Assessment System has been
applied in the companies of the Publiespaña
Group for the last 15 years in the case of technical
workers. It was extended to cover all other groups
in 2007, except in the case of Senior Managers,
for whom it was started up in 2008. In 2010, this
system has been applied to all the employees
of the Publiespaña Group except for General
Managers. The Group is considering the possibility
of extending this assessment system to the other
companies although it must first consolidate the
process of integration with Cuatro and standardise
practices and procedures.

The main unions which are active in Telecinco are
UGT, CCOO, CGT, APLI and CSI-CSIF; in Atlas España
they are CGT and UGT. In the other companies of
the Telecinco Group, the workers have no legal
representatives. 81.60% of the total workforce of
Telecinco and Atlas España is represented by the
workers’ legal bodies of representation.

The Performance Assessment System is mechanised
through the employee Portal. This has allowed
for greater speed in making assessments, greater
accuracy of historic data and greater transparency in
results. There have been fewer incidents and a greater
level of commitment to the process, indicating that
the system has now reached maturity.

The workers’ union representatives have
participated in all matters addressed during 2010
by the Interpretation Committee and the Equality

The System involves a performance assessment at
the beginning of the year which includes a section
for improvements/observations. There is a follow101
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up meeting half way through the year to assess
the correct implementation of the assessment
system by superiors. The assessments are taken
into consideration when making professional
career-related decisions and in order to determine
training needs.
Technical workers, Secretaries and middle
managers are awarded a bonus dependant on
results obtained. For all other groups there is no
variable remuneration linked to performance.
Similarly, part of the variable remuneration paid
to other Telecinco Group Management personnel is
related to their performance assessments.

Percentage of employees covered by the
Performance Assessment System
PUBLIESPAÑA and PUBLIMEDIA GESTIÓN

97.8%

TELECINCO and ATLAS ESPAÑA

9.4%

Total Group

24%

Training
During 2010, the team training policy already in
place has been maintained, the Telecinco Group
preparing at the same time for the merger with
Cuatro. Continuing with the plan initiated in prior
years, priority has been given to training in new
management tools and technological renovation.
Training has been given in the light of changes to
legislation in the audio-visual sector, employees
having been trained with regard to the General
Audiovisual Communications Law and in the
protection of personal data, as regulated by the
Organic Law on the Protection of Personal Data.
On the other hand, work has been undertaken
on the development of a Reception Programme
intended for the Publiespaña Group, within the
framework of the merger with Cuatro, and on the
News Programmes Technological Renewal Project,
in relation to the use of the AVID programme; this
began in December and all persons working in the
News area are required to be trained in the use of
this new technology.
The level of satisfaction with the training
provided is assessed upon completion of training
programmes through the completion by recipients
of questionnaires and periodic meetings with the
persons responsible.
TRAINING
ACTIVITIES

2008

2009

2010

Languages

136

123

94

Group training

912

634

574

Seminars and
congresses

94

77

215

6

4

6

Online

57

57

89

Grants

117

87

93

Master’s degree
programmes

Scope: Telecinco Group – indicating the number of persons
attending training.
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Hours of training provided in 2010, analysed by professional category and by gender:
Ratio of hours
of training by
professional
category

Hours of training per employee,
by professional category
2008
men

2009

women

men

2010

women

men

2010

women

men

women

MANAGEMENT PERSONNEL

2,375

2,419

660

486

1,282

363

18.65

11.74

HEADS OF DEPARTMENT

1,204

1,968

497

377

428

823

12.75

19.48

110

190

75

125

99

182

2.09

2.55

9,391

6,743

6,111

9,112

4,164

4,280

9.42

11.66

113

292

49

202

113

360

*

*

13,193

11,612

7,392

10,302

6,086

6,008

10.29

11.72

JOURNALISTS
EMPLOYEES and OPERATORS
WORKERS HIRED THROUGH
TEMPORARY EMPLOYMENT
AGENCIES
TOTAL
Scope: Telecinco Group

* No ratio of hours per person is indicated for training given to personnel hired through temporary employment agencies since the
accounting system records the number of contracts signed and not the number of persons hired through these agencies; the calculation
of a ratio would therefore imply a distortion of the information- it would indicate hours per contract rather than hours per person, since
one person may have had more than one contract.

Programas de formación en habilidades
2010

2009

Nº
PROGRAMMES

HOURS

ATTENDANCE

Nº
PROGRAMMES

HOURS

ATTENDANCE

13

217

21

8

  388

31

PUBLIESPAÑA

4

262

14

18

3,316

48

PUBLIMEDIA GESTION

6

665

18

13

1.536

27

ATLAS ESPAÑA

1

13

1

1

  200

8

CONECTA5

-

-

-

-

-

-

TELECINCO CINEMA

-

-

-

-

-

-

WORKERS HIRED
THROUGH TEMPORARY
EMPLOYMENT
AGENCIES

-

-

-

-

-

-

21

1,157

54

28

5,440

114

COMPANY
TELECINCO

TOTAL GROUP
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During 2010, the Training Programmes provided
by Telecinco in across-the-board skills have
focused on management skills, individual coaching
programmes for managers, commercial skills geared
towards sales, language teaching (English, French
and Italian) and training in office automation. The
total number of hours training provided during
the year in across-the-board skills was 4,528. The
objective of 37.44% of this training was to increase
the employability of our professionals.

Across-the-board training
programmes
In 2009, Telecinco and the Universidad Europea de
Madrid started up the first Master’s degree course
in the Creation and Management of Audio-visual
Content. This is a post-graduate course which
commenced at the start of the 2010-2011 academic
year; it is the only such course which focuses on the
entire chain of value of the television business.
The Master’s degree course is made up of 500
hours of lectures and practical work, spread out

over a nine-month period (the practical coursework
is planned to take place within companies of the
Telecinco Group and TV production companies
working in the same sector). 98 hours of training
have been given in 2010; of this total, 87 were
given by Telecinco professionals and the remainder
by University lecturers. This training has covered
modules I, II and V of the course (Audio-visual
technology, Broadcasting and distribution channels,
and Business Models and Skills).
Visits to Telecinco by students have also been
organised, enabling the students to see sets and the
recording of series (“Tierra de Lobos” and “Hospital
Central” among others) as well as reality shows (“Big
brother”) and to participate in conferences with
some of the top professionals in the sector (such as
Ana Rosa Quintana and Manuel Villanueva (Director
General of Content) who have given the students a
practical understanding of the day-to-day operation
of a television channel.
The first edition of this Master’s degree course was
highly successful, generating demand for a second
edition to be held.

2010
COMPANY

No. PROGRAMMES

HOURS

ATTENDANCE

TELECINCO

17

  892

36

PUBLIESPAÑA

10

2.110

98

PUBLIMEDIA GESTION

10

  962

32

ATLAS ESPAÑA

5

  280

   7

CONECTA5

-

-

-

TELECINCO CINEMA

1

    40

   2

WORKERS HIRED THROUGH TEMPORARY EMPLOYMENT AGENCIES

3

  244

   5

36

4,528

180

TOTAL GROUP
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PREVENTION OF OCCUPATIONAL HAZARDS
The 2010-2014 Prevention Plan for the entire Telecinco Group was signed in April
2010 within the framework of the Group’s Prevention of Occupational Hazards
Policy

This plan is confined to the activity performed by the
workers of the Telecinco Group companies which
form part of the Community, at all its work centres,
and, insofar as they are affected, the workers of
other companies or institutions with which these
Centres are shared; the plan sets out the standards
to be adhered to in relation to prevention.
The Implementation of the aforementioned Plan
is reflected in the Annual Prevention Programmes
set for each year, which establish the specific
measures to be taken by each company pertaining
to the Community. The 2010-2014 Prevention Plan
sets out the Group’s Policy for the Prevention of
Occupational Hazards and its Environmental Policy;
these policies can be accessed by any member of
the workforce via the corporate intranet.

Workers represented on Joint Health and Safety
Committees

171

647

ATLAS ESPAÑA
TELECINCO

There are two Health and Safety committees:
one in Atlas and another in Telecinco, S.A.; the
composition, functions and powers of these
committees are established in Articles 44 and 42
respectively of each Collective Agreement. The
tasks of these Committees include participation
in the design, implementation and assessment of
programmes for the prevention of hazards in the
company, the promotion of initiatives in relation
to methods and procedures for the prevention of
occupational hazards, and the examination and
analysis of any injury to the health or physical
integrity of the workers with a view to assessing the
causes and promoting the necessary preventative
measures.
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The fact that Telecinco participates in the Spanish
Association for the Prevention of Occupational
Hazards (Spanish acronym AESPLA) is a reflection
of its firm commitment to the prevention of
occupational hazards and its active participation in
the search for ways of making ongoing and shared
improvements to employment conditions; attention
is drawn in this connection to the signing by AESPLA
in 2010 of a framework collaboration agreement
with the National Institute of Safety and Hygiene in
the Workplace.
As in prior years, Telecinco has continued to train its
employees in areas relating to risks which affect, in
particular, professionals from the audiovisual sector. It
has also undertaken the work required to ensure that
technical equipment and human teams will function
correctly in situations of emergency (assessments of
premises risks and programmes, safety inspections,
drills, or the training of secondary intervention teams,
among other measures).

TRAINING IN THE PREVENTION OF OCCUPATIONAL HAZARDS 2010

TRAINING PROGRAMME

Participants

Duration

Total no. hours

11

15

165

7

8

56

12

6

72

VOICE HANDLING. SPEECH AND PERSUASION IN REPORTING

3

20

60

INTRODUCTION TO EPIDEMIOLOGICAL STUDIES AND TACKLING
OCCUPATIONAL HEALTH OUTBREAKS

1

25

25

JCB ROBOT-160-M MINILOADER OPERATORS
FIRE EXTINCTION COURSE
PREVENTION OF ELECTRICAL HAZARDS

TOTAL

34

378

Total hours: Participants*Course duration
Scope: the data presented correspond to the workforces of the Telecinco Group companies and personnel hired through short-term
employment agencies.
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ABSENTEEISM

2008

2009

2010

OCCUPATIONAL ACCIDENT RESULTING IN SICKLEAVE

11

  8

    10

OCCUPATIONAL ACCIDENT DURING JOURNEY

11

  13

     8

285

339

   288

NON-OCCUPATIONAL ACCIDENTS

16

13

     7

MATERNITY AND PATERNITY

33

60

    55

OCCUPATIONAL ILLNESS

-

-

-

TOTAL NO. DAYS LOST

NA

NA

11,865

ORDINARY ILLNESS

Scope: TELECINCO, ATLAS ESPAÑA, PUBLIESPAÑA, PUBLIMEDIA GESTIÓN, CONECTA 5, TELECINCO CINEMA, MEDIACINCO CARTERA.
The companies Grupo Editorial and Factoría de Ficción have no employees on their workforces.

ACCIDENT LIKELIHOOD RATES

2008

2009

2010

FREQUENCY RATE

5.44

4.11

5.28

INCIDENCE RATE

9.28

7

9

LEVEL OF SERIOUSNESS

0.05

0.039

0.08

Frequency rate = nº OARS x 1000000 / Hours worked = 10 x 1000000 / 1704 x 1111
Incidence rate = nº OARS x 1000 / average workers = 10 x 1000 / 1111
Level of seriousness = OARS days lost x 1000 /hours worked = 161 x 1000 / 1704 x 1111
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Although the Telecinco Group’s activity does not
generate significant environmental impacts, the Group
has a commitment to operate in a sustainable manner
through the efficient use of natural resources and
responsible waste management. This commitment is
reflected in the Environmental Policy.
Environmental Policy










Compliance with current and future environmental legislation and
any other requirements endorsed by the organisation.
Reduction and prevention of the environmental impact of the
company’s activities, controlling and cutting consumption of
energy and resources as far as possible through the use of the most
efficient processes.
Definition of programmes including objectives and goals to
continuously improve the company’s environmental performance
and to periodically monitor the progress of actions implemented.
Transparency of stakeholder information on the company’s
activities and related environmental impacts.
Environmental awareness building among employees and suppliers
by means of informative and training activities to foment the
involvement of the entire Group in the correct management of the
business.
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Telecinco has identified opportunities to invest
in physical structures and in operating systems
to reduce environmental impacts and generate
cost savings. These investments will permit
more efficient management of densely populated
workspaces and will have a positive effect on cost
management.
In line with the Environmental Policy defined
and the environmental management manuel in
the approval phase, the Telecinco Group has
continued to implement initiatives to enhance its
environmental performance so as to cut energy
consumption, increase waste recycling and reduce
greenhouse gas emissions.
Environmental management in the Telecinco
Group is performed by the Joint Prevention
Service. The main facilities managed are the
Fuencarral and Villaviciosa offices and studios,
located in Madrid. The Fuencarral facilities are the
largest, receiving a daily influx of approximately
1,400 people.
Telecinco always considers the possible impact of
programmes that are produced in exterior locations,
particularly when production could affect natural
ecosystems. As an example, during the programme
Supervivientes Honduras (survival programme), a
number of international bodies cooperated with the
producer Magnolia TV to ensure that the work did
not harm the environment. Among other preventive
measures, more than 4,200 metres of fibre optic
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cable was installed with extreme care under the sea
without touching the coral reefs.
In the case of Supervivientes 2010, Perdidos en
Nicaragua (survival programme), Telecinco and the
producer Magnolia TV collaborated with the Intercom
Group’s online eco-store www.citrusparadis.
com, using ecological products in the programme
(including toothpaste, sun cream, soap, aftersun
cream and shampoo) so as to avoid harming the
environment, in line with a healthy, planet-friendly
image totally suited to the location.
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Consumptions
Consumption of water, energy and materials
TOTAL CONSUMPTION

2008

2009

2010

Water (m3)

25,164

24,255

27,011

Electricity (GJ)

58,237

58,729

59,611

Diesel (GJ)

215

79

63

Propane (GJ)

720

543

574

1,019

1,058

1,469

34,117

20,781

22,805

1,613

1,728

2,543

875

724

653

Natural gas (GJ)
Paper (kg)
Batteries (kg)
Toner (units)

Scope: Telecinco Group, Telecinco Cinema and Publiespaña’s offices in Barcelona and Alicante.
Note: m3 = cubic metres; kg= kilograms; GJ- gigajoule.

Energy consumption by sources
Spanish electricity mix 1
Coal

15.93%

9,495

5.74%

3,420

38.75%

23,096

Biomass

0.79%

470

Waste

0.50%

297

18.80%

11,205

Hydraulic

8.32%

4,961

Photovoltaic

0.82%

487

Thermal

0.01%

3

Wind

10.26%

6,118

Other

0.10%

58

Diesel
Gas

Nuclear

Total production
1

Consumption 2010 (GJ)

59,611

According to the International Energy Agency (2008), www.iea.org/stats/units.as
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In 2010, set activity increased by close to 7% at
the Fuencarral facilities, with respect to 2009,
affecting consumption for the period.
Water consumption in 2010 rose slightly (5%) on
the previous year due largely to the start of the
construction of the new building at the Fuencarral
facilities in August 2010.
Electricity consumption also increased slightly
(1.5%). Bearing in mind the fact that changes
were made to the technical installations in the last
quarter of the year, requiring an increase in the
air conditioning system and technical equipment
to permit the integration of Cuatro, this slight rise
reflects the measures implemented to efficiently
manage energy resources.
As part of the equipment renewal plan, changes
were made to set lighting, replacing incandescent
lamps with fluorescent or cold lamps and LED
technology. The aim of this three-year plan is to
reduce electricity consumption directly through
lamp use and also indirectly by generating less
heat and therefore reducing demand for airconditioning in the studios. Currently, close to 40%
of studio lighting consists of low consumption or
cold systems, and work is under way to increase
this to 60% in 2011.
Additionally, 95 22W illumination screens were
replaced by 14W high performance screens,
generating a 47% energy saving. All the 22W
screens are to be gradually replaced. In parallel,
due to the change of production video format (from
4:3 to 16:9), the old tube monitors were replaced
with flat technology monitors, the replaced
monitors having been recycled through authorised
companies.
Continuing the trend that commenced in previous
years, in 2010 a further 45 mts2 of solar panels were
installed on building exteriors, thereby fulfilling
the objectives defined. Electricity consumption
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through the air-conditioning systems is expected
to decline as a result of this measure.
A specialised firm, DRK, was commissioned to
prepare a study on the change of illumination from
incandescent or fluorescent to LED, so as to reduce
electricity consumption. The results of the study
were submitted in the last quarter of the year and
the first actions will be implemented in the first
quarter of 2011.
As part of the measures to increase employee
awareness and encourage the responsible use of
limited natural resources, in June a new note was
published in the intranet inviting all employees
to control their use of electricity. In addition, the
Study Managers were asked to keep the set doors
closed during programmes to reduce temperature
fluctuations.
At the same time, measures have been implemen
ted on an on-going basis aimed at promoting
sustainable energy consumption, including,
reducing set lighting during advertising breaks
when broadcasting live and during downtime
when filming; gradually replacing light screens
in common areas with new low consumption
and higher performance screens; maintaining
the low lighting schedule in the car park and
for facade posters; daily programmed checks
by Maintenance & Conservation personnel of
all facilities at the end of the day in order to
switch off devices left on and check and renew
interior lighting on sets to increase spotlight
performance and obtain considerable savings in
electricity and heating costs.
Propane consumption also rose in 2010 (nearly
5%) due basically to the increase in the number
of meals prepared in the kitchens and to the
fact that the cafeteria remained open in August,
whereas it was closed in August 2009 for
refurbishment.
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The growth in batteries consumed in 2010 is
explained by the increase in live productions and,
in particular, in productions requiring a large
number of microphones, bearing in mind that new
batteries are always used in live programmes.
Major productions such as the Football World Cup,
the 20-Year Anniversary Gala and the programme
Más que baile doubtless contributed to this
increase.
As regards purchasing criteria, the toner supplier
holds the ISO 9001 (2000) certificate, production
complying with DIN 33870, as well as Nordic Swan
certification in four Scandinavian countries, in
line with ISO 10561 standard. The paper supplier
has OSHSAS 18001, EMAS, ISO 9001, ISO 14001,
European Eco-Label, BfR Food Certificate, ISO
9706, PEFC Chain-of-Custody, 94/62 EC Heavy
Metal Certificate and FSC Chain of Custody
certification.

Waste
Waste generated by the Telecinco Group is managed
by authorised companies. Among other waste,

computer equipment is managed by RECYTEL,
lamp and fluorescent lighting waste is managed by
the association AMBILAMP and mobile devices are
managed by ZONZOO.
Waste electrical and electronic equipment is
managed through the technical warehouse.
All current technical equipment is acquired in
accordance with RoHS regulations (Directive
2002/95/EC, transposed in Royal Decree
208/2005), i.e. payment for withdrawal and
environmentally friendly recycling at the end
of its useful life is made at the purchase date,
guaranteeing the adequate management of waste
generated by the renewal process based on forecast
or unexpected technical obsolescence.
Organic waste is only generated in the cafeteria/
canteen, where it is separated by cafeteria
personnel (organic, plastic containers, glass), this
being the only common area where food may be
consumed.
The employees separate paper, batteries, tapes,
etc. by depositing them in specific contained in the
Group’s facilities.

WASTE MANAGED (KG)

2008

2009

2010

Paper/cardboard

97,855

93,050

81,520

Tapes

20,665

16,542

25,018

1,500

1,900

2,860

23,324

17,900

19,240

742

417

729

Batteries
Waste electrical and electronic equipment
Paints, aerosols and metal packaging/
contaminated plastics

Scope: All the Telecinco Group’s facilities, except for the facilities located outside Madrid, where the waste
collection programme is not applied due to the limited volume of waste.
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Waste disposal
Telecinco disposes of its waste through the
municipal system.

Emissions
Telecinco is aware of the greenhouse gas emissions
generated by its activities and has continued to
take measures to minimise them.
Air-conditioning equipment has been replaced, in
line with our policy of renewing R-22 GASES. In
2010, 400 kg of Gas HCFC type R-22 was replaced
with type R-422-D for air conditioning systems,

ATMOSPHERIC EMISSIONS (Tn)
CO2 of energy consumed by Fuel 1
CO2 derived from electricity consumption 2
CO2 derived from air transport 3
CO2 derived from land transport 3
Vehicles owned by Telecinco 4
Bus route 5
Vehicles not owned by Telecinco
Rail transport
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in accordance with Regulations 2037/2000/EEC.
Additionally, technical materials, the Mobile Unit
and other equipment were transported to South
Africa to broadcast the Football World Cup by sea,
this being the least polluting method of transport.
Telecinco also continues to report its emissions
in compliance with the GreenHouse Gas Protocol
Corporate Standard issued by the World Business
Council for Sustainable Development (WBCSD) and
World Resources Institute (WRI). This provides a
number of tools that help companies to calculate
their atmospheric emissions based on different
factors (business trips, electricity consumed, etc.)
during the year. For more information, visit www.
ghgprotocol.org.

2008

2009

2010

113.75

94.55

116.01

6,470.83

6,362.33

6,457.82

954.7

532.5

700.58

2,200.30

1,880.10

1,201.29

62.1

45.8

69.55

166.4

141.2

111.90

1,898.4

1,604.29

955.64

73.4

88.9

64.2
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OTHER POLLUTANT EMISSIONS (Tn) 6

2008

2009

2010

SOx

13.48

13.57

13.78

NOx

7.35

7.39

7.54

PARTICLES

0.56

0.56

0.57

CO

2.73

2.74

2.80

NMVOC

0.06

0.06

0.06

Scope: Telecinco Group, except for Cinematetx Media, Telecinco Cinema, Estudios Picasso and Publiespaña’s offices
in Barcelona and Alicante.
1
22006 IPCC Guidelines for National Greenhouse Gas Inventories.
2
Emission factors for Spain’s electricity mix.
3
Mobile Combustion GHG Emissions Calculation Tool. Version 2.0.
4
Available mileage data reflect the kilometres contracted per year for each rented vehicle.
5
Bus route for employees.
6
EMEP/EEA air pollutant emission inventory guidebook- 2009.
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1. Strategy and Analysis

Reported

Page

1.1 Statement from the most senior decision-maker of the organization.

Fully

7

1.2 Description of key impacts, risks, and opportunities.

Fully

7-9;
IAGC 50-53

Reported

Page

2.1 Name of the organization.

Fully

11

2.2 Primary brands, products, and/or services.

Fully

11-15

2.3 Operational structure of the organization, including main divisions, operating
companies, subsidiaries, and joint ventures.

Fully

12; 18-19

2.4 Location of organization's headquarters.

Fully

11

2.5 Number of countries where the organization operates, and names of countries
with either major operations or that are specifically relevant to the sustainability
issues covered in the report.

Fully

5, 11

2.6 Nature of ownership and legal form.

Fully

11

2.7 Markets served (including geographic breakdown, sectors served, and types of
customers/beneficiaries).

Fully

11-16

2.8 Scale of the reporting organization.

Fully

21-22

2.9 Significant changes during the reporting period regarding size, structure, or
ownership.

Fully

14

2.10 Awards received in the reporting period.

Fully

36, 95

Reported

Page

3.1 Reporting period (e.g., fiscal/calendar year) for information provided.

Fully

4

3.2 Date of most recent previous report (if any).

Fully

4

3.3 Reporting cycle (annual, biennial, etc.)

Fully

4

3.4 Contact point for questions regarding the report or its contents.

Fully

5

3.5 Process for defining report content.

Fully

4-5

3.6 Boundary of the report (e.g., countries, divisions, subsidiaries, leased facilities,
joint ventures, suppliers). See GRI Boundary Protocol for further guidance.

Fully

4-5

3.7 State any specific limitations on the scope or boundary of the report (see
completeness principle for explanation of scope).

Fully

4

3.8 Basis for reporting on joint ventures, subsidiaries, leased facilities, outsourced
operations, and other entities that can significantly affect comparability from
period to period and/or between organizations.

Fully

5

2. Organization Profile
Profile

3. Report parameters
Profile

Scope of Reporting

121

GRI Contentt Index

3.9 Data measurement techniques and the bases of calculations, including
assumptions and techniques underlying estimations applied to the compilation
of the Indicators and other information in the report. Explain any decisions not to
apply, or to substantially diverge from, the GRI Indicator Protocols.

Fully

4

3.10 Explanation of the effect of any re-statements of information provided in
earlier reports, and the reasons for such re-statement (e.g.,mergers/acquisitions,
change of base years/periods, nature of business, measurement methods).

Fully

CA 17-24

3.11 Significant changes from previous reporting periods in the scope, boundary, or
measurement methods applied in the report.

Fully

4, 12

Fully

121-131

Fully

4

Reported

Page

4.1 Governance structure of the organization, including committees under the
highest governance body responsible for specific tasks, such as setting strategy or
organizational oversight.

Fully

51-54

4.2 Indicate whether the Chair of the highest governance body is also an executive
officer.

Fully

IAGC 29

4.3 For organizations that have a unitary board structure, state the number of
members of the highest governance body that are independent and/or nonexecutive members.

Fully

IAGC 14-15

4.4 Mechanisms for shareholders and employees to provide recommendations or
direction to the highest governance body.

Fully

48-49;
IAGC 35, 59

4.5 Linkage between compensation for members of the highest governance body,
senior managers, and executives (including departure arrangements), and the
organization's performance (including social and environmental performance).

Fully

IAGC 23-24

4.6 Processes in place for the highest governance body to ensure conflicts of
interest are avoided.

Fully

IAGC 50

4.7 Process for determining the qualifications and expertise of the members of
the highest governance body for guiding the organization's strategy on economic,
environmental, and social topics.

Fully

IAGC 26-28

4.8 Internally developed statements of mission or values, codes of conduct, and
principles relevant to economic, environmental, and social performance and the
status of their implementation.

Fully

49, 57, 109

4.9 Procedures of the highest governance body for overseeing the organization's
identification and management of economic, environmental, and social
performance, including relevant risks and opportunities, and adherence or
compliance with internationally agreed standards, codes of conduct, and principles.

Fully

IAGC 40-47

4.10 Processes for evaluating the highest governance body's own performance,
particularly with respect to economic, environmental, and social performance.

Fully

IAGC 28

GRI table contents
3.12 Table identifying the location of the Standard Disclosures in the report.
Verification
3.13 Policy and current practice with regard to seeking external assurance for the
report.
4. Governance, Commitments and Engagements
Governance

122
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Commitments
4.11 Explanation of whether and how the precautionary approach or principle is
addressed by the organization.

Fully

55-57

4.12 Externally developed economic, environmental, and social charters, principles,
or other initiatives to which the organization subscribes or endorses.

Fully

49

4.13 Memberships in associations (such as industry associations) and/or national/
international advocacy organizations in which the organization: * Has positions in
governance bodies; * Participates in projects or committees; * Provides substantive
funding beyond routine membership dues; or * Views membership as strategic.

Fully

48-49

4.14 List of stakeholder groups engaged by the organization.

Fully

48-49

4.15 Basis for identification and selection of stakeholders with whom to engage.

Fully

47-49

4.16 Approaches to stakeholder engagement, including frequency of engagement
by type and by stakeholder group.

Partially

*

4.17 Key topics and concerns that have been raised through stakeholder
engagement, and how the organization has responded to those key topics and
concerns, including through its reporting.

Partially

4-5

management scope and central indicators

Reported

Page

EC1 (P)

Direct economic value generated and distributed, including revenues,
operating costs, employee compensation, donations and other
community investments, retained earnings, and payments to capital
providers and governments.

Fully

41

EC2 (P)

Financial implications and other risks and opportunities for the
organization's activities due to climate change.

Fully

*

EC3 (P)

Coverage of the organization's defined benefit plan obligations.

Fully

*

EC4 (P)

Significant financial assistance received from government.

Fully

21

EC5 (A)

Range of ratios of standard entry level wage compared to local
minimum wage at significant locations of operation.

Stakeholder engagement

PERFORMANCE INDICATORS
ECONOMIC
ECONOMIC PERFORMANCE

Not reported

MARKET PRESENCE
EC6 (P)

Policy, practices, and proportion of spending on locally-based suppliers
at significant locations of operation.

Fully

58-59
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EC7 (P)

Procedures for local hiring and proportion of senior management hired
from the local community at significant locations of operation.

Fully

87; 92

Fully

85, 64-80

Partially

21-22;
65-70;
72-73

INDIRECT ECONOIMIC IMPACTS
EC8 (P)

Development and impact of infrastructure investments and services
provided primarily for public benefit through commercial, in-kind, or
pro bono engagement.

EC9 (A)

Understanding and describing significant indirect economic impacts,
including the extent of impacts.

ENVIRONMENTAL
management scope
Materials
EN1 (P)

Materials used by weight or volume.

EN2 (P)

Percentage of materials used that are recycled input materials.

Fully

*

EN3 (P)

Direct energy consumption by primary energy source.

Fully

111

EN4 (P)

Indirect energy consumption by primary source.

Fully

111

EN5 (A)

Energy saved due to conservation and efficiency improvements.

Fully

112

EN6 (A)

Initiatives to provide energy-efficient or renewable energy based
products and services, and reductions in energy requirements as a
result of these initiatives.

Fully

112

EN7 (A)

Initiatives to reduce indirect energy consumption and reductions
achieved.

Fully

113

EN8 (P)

Total water withdrawal by source.

Fully

*

EN9 (A)

Water sources significantly affected by withdrawal of water.

Fully

*

EN10 (A)

Percentage and total volume of water recycled and reused.

Fully

*

Fully

*

EnergY

WATER

BiodiversiTY

EN11 (P)

124

Location and size of land owned, leased, managed in, or adjacent to,
protected areas and areas of high biodiversity value outside protected
areas.
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EN12 (P)

Description of significant impacts of activities, products, and services
on biodiversity in protected areas and areas of high biodiversity value
outside protected areas.

EN13 (A)

Habitats protected or restored.

EN14 (A)

Strategies, current actions, and future plans for managing impacts on
biodiversity.

EN15 (A)

Number of IUCN Red List species and national conservation list
species with habitats in areas affected by operations, by level of
extinction risk.

Fully

110

Fully

*

Emissions, effluents and waste
EN16 (P)

Total direct and indirect greenhouse gas emissions by weight.

EN17 (P)

Other relevant indirect greenhouse gas emissions by weight.

EN18 (P)

Initiatives to reduce greenhouse gas emissions and reductions
achieved.

EN19 (P)

Emissions of ozone-depleting substances by weight.

EN20 (P)

NOx, SOx, and other significant air emissions by type and weight.

EN21 (P)

Total water discharge by quality and destination.

EN22 (P)

Total weight of waste by type and disposal method.

EN23 (P)

Total number and volume of significant spills.

EN24 (A)

Weight of transported, imported, exported, or treated waste
deemed hazardous under the terms of the Basel Convention Annex
I, II, III, and VIII, and percentage of transported waste shipped
internationally.

Fully

*

EN25 (A)

Identity, size, protected status, and biodiversity value of water
bodies and related habitats significantly affected by the reporting
organization's discharges of water and runoff.

Fully

*

Products and services
EN26 (P)

Initiatives to mitigate environmental impacts of products and services,
and extent of impact mitigation.

Fully

109-104

EN27 (P)

Percentage of products sold and their packaging materials that are
reclaimed by category.

Fully

*
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Complianc
EN28 (P)

Monetary value of significant fines and total number of non-monetary
sanctions for non-compliance with environmental laws and regulations.

Fully

*

Significant environmental impacts of transporting products and other
goods and materials used for the organization’s operations, and
transporting members of the workforce.

Fully

*

Total environmental protection expenditures and investments by type.

Not
reported

Transport
EN29 (A)
overall
EN30 (A)

LABOR PRACTICES AND DECENT WORK
management scope
Employment
LA1 (P)

Total workforce by employment type, employment contract, and
region.

Fully

89-91

LA2 (P)

Total number and rate of employee turnover by age group, gender,
and region.

Fully

89-93

LA3 (A)

Benefits provided to full-time employees that are not provided to
temporary or part-time employees, by major operations.

Fully

*

Labor /management relations
LA4 (P)

Percentage of employees covered by collective bargaining
agreements.

Fully

100

LA5 (P)

Minimum notice period(s) regarding significant operational changes,
including whether it is specified in collective agreements.

Fully

101

LA6 (A)

Percentage of total workforce represented in formal joint
management-worker health and safety committees that help monitor
and advise on occupational health and safety programs.

Fully

105

LA7 (P)

Rates of injury, occupational diseases, lost days, and absenteeism,
and number of work-related fatalities by region.

Fully

107

LA8 (P)

Education, training, counseling, prevention, and risk-control
programs in place to assist workforce members, their families, or
community members regarding serious diseases.

Fully

105-106

Occupational health and safety
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LA9 (A)

Health and safety topics covered in formal agreements with trade
unions.

Not
reported

Training and education
LA10 (P)

Average hours of training per year per employee by employee
category.

Fully

102-103

LA11 (A)

Programs for skills management and lifelong learning that support
the continued employability of employees and assist them in
managing career endings.

Fully

103-104

LA12 (A)

Percentage of employees receiving regular performance and career
development reviews.

Fully

102

Diversity and equal opportunity
LA13 (P)

Composition of governance bodies and breakdown of employees per
category according to gender, age group, minority group membership,
and other indicators of diversity.

Fully

53-54; 8990

LA14 (P)

Ratio of basic salary of men to women by employee category.

Fully

96

HR1 (P)

Percentage and total number of significant investment agreements
that include human rights clauses or that have undergone human
rights screening.

Fully

*

HR2 (P)

Percentage of significant suppliers and contractors that have
undergone screening on human rights and actions taken.

Fully

58

HR3 (A)

Total hours of employee training on policies and procedures
concerning aspects of human rights that are relevant to operations,
including the percentage of employees trained.

HUMAN RIGHTS
management scope
Procurement

Not
reported

Non- discrimination
HR4 (P)

NTotal number of incidents of discrimination and actions taken.

Fully

96

Fully

*

Freedom of association and collective bargaining
HR5 (P)

Operations identified in which the right to exercise freedom of
association and collective bargaining may be at significant risk, and
actions taken to support these rights.
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Child labor
HR6 (P)

Operations identified as having significant risk for incidents of child
labor, and measures taken to contribute to the elimination of child
labor.

Fully

57

Fully

*

Fully

57

Fully

*

Fully

*

Forced and compulsory labor
HR7 (P)

Operations identified as having significant risk for incidents of forced
or compulsory labor, and measures to contribute to the elimination of
forced or compulsory labor.

Security practices
HR8 (A)

Percentage of security personnel trained in the organization’s
policies or procedures concerning aspects of human rights that are
relevant to operations.

Indigenous rights
HR9 (A)

Total number of incidents of violations involving rights of indigenous
people and actions taken.

SOCIETY
management scope
ComMuniTY
SO1 (P)

Nature, scope, and effectiveness of any programs and practices
that assess and manage the impacts of operations on communities,
including entering, operating, and exiting.

Corruption
SO2 (P)

Percentage and total number of business units analyzed for risks
related to corruption.

Fully

*

SO3 (P)

Percentage of employees trained in organization's anti-corruption
policies and procedures.

Partially

*

SO4 (P)

Actions taken in response to incidents of corruption.

Fully

*

Fully

49

Public Policy

128

SO5 (P)

Public policy positions and participation in public policy
development and lobbying.

SO6 (A)

Total value of financial and in-kind contributions to political parties,
politicians, and related institutions by country.

Not
reported
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Anti-competitive behavior
SO7 (A)

Total number of legal actions for anti-competitive behavior, anti-trust,
and monopoly practices and their outcomes.

Fully

*

Fully

57

PR1 (P)

Life cycle stages in which health and safety impacts of products
and services are assessed for improvement, and percentage
of significant products and services categories subject to such
procedures.

Fully

*

PR2 (A)

Total number of incidents of non-compliance with regulations and
voluntary codes concerning health and safety impacts of products
and services during their life cycle, by type of outcomes.

Fully

*

Compliance
SO8 (P)

Monetary value of significant fines and total number of non-monetary
sanctions for non-compliance with laws and regulations.

PRODUCT RESPONSIBILITY
management scope
Customer health and safety

Product and service labeling

PR3 (P)

Type of product and service information required by procedures,
and percentage of significant products and services subject to such
information requirements.

Fully

57

PR4 (A)

Total number of incidents of non-compliance with regulations and
voluntary codes concerning product and service information and
labeling, by type of outcomes.

Fully

57

PR5 (A)

Practices related to customer satisfaction, including results of
surveys measuring customer satisfaction.

Not
reported

Marketing communications

PR6 (P)

Programs for adherence to laws, standards, and voluntary codes
related to marketing communications, including advertising,
promotion, and sponsorship.

Fully

57;84

PR7 (A)

Total number of incidents of non-compliance with regulations
and voluntary codes concerning marketing communications,
including advertising, promotion, and sponsorship by type of
outcomes.

Fully

57
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Customer privacy
PR8 (A)

Total number of substantiated complaints regarding breaches of
customer privacy and losses of customer data.

Fully

57

Fully

57

Compliance
PR9 (P)

Monetary value of significant fines for non-compliance with laws
and regulations concerning the provision and use of products and
services.

Notes:
CA: Annual Report 2010
IGC: Corporate Governance Report 2010.
* Informed in explanatory information
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* explanatory information
4.16

Telecinco introduces different techniques to include its stakeholders’ requirements: road shows to get a better
understanding of shareholders’ concerns; audience polls to evaluate the adequacy of the content offered with the
audience’s expectations; dialogue with its audience maintained through open forums and blogs on the website as well
as via the CR mailbox, rc@telecinco.es

EC2(P)

Due to the nature of Telecinco’s activities, risks/opportunities from climate change do not have a significant impact on
its business.

EC3(P)

There is no pension plan structure provided by the organization as a social benefit.

EN2(P)

Telecinco does not account for the used materials which are from a valorized source.

EN 8(P)
EN 9(A)
EN 21(P)

Telecinco has its offices in urban areas, the uptakes and discharges of water are therefore carried via the urban
infrastructure.

EN10(A)

Telecinco only uses water from the urban infrastructure. There is no use of recycled or reused water.

EN 11(P)

The facilities directly managed by Grupo Telecinco are located in industrial areas or urban areas, remote from protected
natural areas.

EN 13(A),
EN 15(A), Non-material indicator. Telecinco does not have material direct incidence over these aspects.
EN 24(A),
EN 25(A)
EN 23(P)

Due to the nature of Telecinco’s activities, there exists no relevant risk of hazardous substances spills.

EN 27(P)

Due to the nature of Telecinco’s activities, packaging material wastes produced are considered non-material. In any
case, the Group has covered his responsibilities as a waste producer, while managing all waste produced by the
products purchased.

EN 28(P)

Telecinco did not receive any material fine or sanction for incompliance to environmental regulations

EN 29(A)

Telecinco does not have material environmental impacts related to the transportation of products or other material
goods. The impacts related to the transportation of employees are detailed with the CO2 emissions.

LA 3(A)

Social benefits are applicable to all employees equally, without distinction of type of working day.

HR1(P)

There exists no significant investment agreement including human rights clauses or which have been object of analysis
with regard to human rights matters at Telecinco.
Telecinco did not identify any activities in which the right to exercise freedom of association and collective bargaining
could be affected.
Telecinco develops all of his activities in OCDE-members countries and therefore does not consider as material the
possibility of occasional forced labor. In addition to the established regulations, Telecinco is a signatory of the United
Nations Global Compact since 2006, reinforcing his commitment to human rights.

HR 5(P)
HR 7(P)
HR 9(A)
SO 1(P)
SO 2(P)
SO 3(P)

There exists no incident related to indigenous rights violation.
Due to the nature of Telecinco’s activities, indirect management of the “Servicio Público de Televisión”, the assessment
of entering, operating or exiting operation is not considered applicable. Its activities require maintaining a continuity of
operation in the services provided.
The risks related to corruption are analyzed from the legal and reputational risks point of view by the ensemble of the
organization and its subsidiaries. The Internal Audit Department implements controls on the application of related
procedures and codes.
The Internal Rule of Conduct regulates the acts of employees. In addition, all employees are informed about the
Applicable Procedure for the Signature of Negotiated Contracts by the Purchasing and General Services Department, as
well as the Procedure for Travel and Displacement Expenses.

SO 4 (P)

During 2010, it has not been necessary to take any action related to corruption incidents.

SO 7 (P)

During 2010, there was no action due to anti-competitive behavior and monopoly practices.

PR 1(P)

Telecinco complies with all legal requirements established in this sense and its guidelines are reported in page 57.

PR 2(A)

In 2010, there was no incident related with the incompliance to regulation or voluntary codes concerning health and
safety impacts of products and services.
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Assets
Group of assets and rights owned by a company.
Audience (television)
Number of people over 4 years of age that are
watching television at a given moment.

enabling a homogeneous calculation of any
greenhouse gas.
Commercial target
Audience group comprised of individuals between
13 and 54 years of age, from the middle and upper
classes who live in cities with 10,000 or more
inhabitants.

Blog
Also known as a web log, a blog is a regularly
updated website that displays texts or articles
by one or more authors in chronological order—
in which the most recent appears first—with a
particular purpose or theme, in which the author
has the freedom to post anything he or she believes
is relevant.

Day time
Broadcast period during daylight hours.
Digital forum
Web application that serves as a platform for
exchanging opinions or holding discussions or
debates online.

Broadcast
Distribution of audio and/or video signals that
transmit programs to an audience. The audience
can be the public in general, or a relatively large
sector of the public such as children or young
people.

Digital interview

Climate change (global warming)

DTT (Digital Terrestrial Television)

Change in overall atmospheric conditions attributed
directly or indirectly to human activity, which
increases the natural variability of the climate
observed during comparable time periods.

Digital television platform that uses terrestrial
broadcast systems, in other words, antennas
located on the surface of the earth.

System of communication via the Internet in which one
or more experts on specific topics receive questions
from users and respond to them through the web.

EBIT
CO2 equivalent
International methodology for measuring
greenhouse gas emissions used to establish the
equivalence between heat retention of any gas
of this type and that of CO2,. In this manner, all
gases are converted to the CO2 measurement,

Earnings before interests and taxes.
Environmental impact
Any change in the environment, adverse or
beneficial, that results from human activity.
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Free float
Floating capital that can be traded immediately.
These are shares that are not held by large owners
and which are not subject to sales restrictions.
Frequency index
This index expresses a relationship between the
occurrence of workplace accidents resulting in
absence from work in relation to the length of
exposure to the risk.

the greenhouse effect. The massive emission of
these gases through activities such as the burning
of fossil fuels increases the greenhouse effect;
this increase is recognized as the leading cause of
global climate change. Among these substances the
following ones are included: CO2, CH4 (methane),
N2O, HFCs, PFCs, SF6 and water vapour.
GRI (Global Reporting Initiative)

Gigajoule – energy measurement unit

Initiative started in 1999 to develop and disseminate
applicable directives for preparing sustainability
documents and reports. These guidelines, to be
used on a voluntary basis by organisations, exist
for the purpose of improving the quality of their
reports and achieving greater comparability,
consistency and efficiency in their dissemination.

Greenhouse effect

GRP (Gross Rating Point)

GJ

Phenomenon by which certain gases that make
up the atmosphere retain part of the energy from
solar radiation emitted by the ground, causing a
moderation of temperature variations of the earth
and an increase in its average temperature. This
phenomenon is being intensified by the emission
of certain gases in large quantities, such as CO2 and
methane, caused by human activity.
Greenhouse Gas Protocol
International instrument used by government and
companies to record and manage their greenhouse
gas emissions. This initiative was created by
the World Business Council for Sustainable
Development (WBCSD) and the World Resources
Institute.

The basic rating point is the unit of measureof
advertising effectiveness. It consists of the
percentage of the audience that viewed a given
television spot compared to the potential market
determined previously between the television
operator and the advertiser/media centre. Data
that is later contrasted with the data provided
by Taylor Nelson Sofres. GRP are measured per
minute, although the advertising spots tend to have
a shorter duration. GRP can also be calculated by
multiplying the net coverage by the frequency of a
spot.
Incidence index
Ratio of occupational accidents to the average
number of workers exposed to the risk. This
index indicates, therefore, the probability of an
occupational accident occurring to the staff.

Greenhouse gases
Compounds that are found in the atmosphere and
which, due to their properties, are responsible for
134

Late night
Programming block from 0:00 to 2:30.
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Liabilities

Post-moderation

Total obligations and debts contracted by a
company. The liabilities represent the company’s
source of financing.

Work of controlling user-added content once it has
been published in the different forms of debate
and participation available in web applications. If
the published content is considered inappropriate,
offensive or does not comply with the established
conditions of use, it will be eliminated from the
application.

Moderation
Work of controlling user-added content in the
available forms of debate and participation so that
this does not include content that is inappropriate,
offensive or prohibited under the conditions
established for the use of these applications. Once
the text has been approved by the moderator, it is
published on the Internet.

Power ratio
In a media company, this statistic indicates the
performance of revenues compared to the audience
share.

Morphing

Prime time

Creative process of merging the image of the
advertiser with that of the channel.

Programming block from 21:00 to 00:00, during
which time the maximum audience is reached.

Occupational accident

Prime-time access

Diseases, pathologies or injuries caused by or at
work.

The programming block prior to prime time.

Rating
Page view
Files sent in response to a user request received by
a server. When a page is made up of several frames,
the group of frames will be considered a single page
for calculation purposes.

Analytical instrument that permits valuation of
the risk of a company or of a broadcast. Normally,
higher ratings are demanded of the broadcasters
with the weakest financial position (worst rating)
to compensate for the greater risk assumed.

Payout

Remake

Portion of corporate earnings used to pay
dividends. This is expressed as a ratio and is the
result of dividing the dividend by the net earnings
and multiplying the result by 100.

In film and television, a new version of a previously
released program or film, or a local version of a
series in a country other than the one in which it
originated.
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Rich media

Share

Internet advertising term assigned to a web page
that uses advanced technology such as on-demand
video, program downloading with user interaction
and advertising that changes when the user passes
the cursor over it.

Distribution of the actual audiences amongst all
channels, expressed as a percentage.

Share capital

Technical, economic and commercial information
forum.

Monetary amount or value of the assets that the
shareholders of the company own. The rights that
shareholders acquire in the company will depend
on the share capital contributed. This is divided
into equal and indivisible portions called shares.

Security document

Shareholder

Name of a mandatory document that all companies
must have available to the Spanish Data Protection
Agency [Agencia Española de Protección de
Datos] in which the measures and procedures that
eachcompany must have in place for complying
with the Security Measures Regulation (Royal
Decree1720/2007, of 21 December) [Reglamento
de Medidas de Seguridad (Real Decreto 1720/2007,
of 21 Decembre)] are detailed.

Individual or legal entity that holds shares in a
company, making it an owner of the company in
proportion to the number of shares it holds.

Roadshow

Site
Group of web pages generally associated with the
same Internet domain which normally are on the
same topic or serve the same purpose.

Security Measures Regulation
This is RD 1720/2007, of 21 December, which
implements Organic Law 15/1999, the Data
Protection Organic Law.

Severity index
This index compares the number of days with
absence from work with the number of hours the
worker is exposed to the risk. The importance
of this index is that it includes, in addition to
the consequences of the injuries, the cost in
terms of time lost from work as a result of the
accidents.
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Spanish energy mix
Types of energy used to generate electricity
(nuclear, solids, oil and gas, bio-mass, waste,
hydro-electric, wind, solar, geothermal and other
renewable sources)

Stakeholders
All of the persons, institutions or groups that
significantly affect the activity of an organisation
and its decisions, and/or that may be affected by
them.
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Sustainable development
The appearance of the concept of Sustainable
Development goes back to the presentation in 1987
of the report “Our Common Future” by the World
Commission on Environment and Development
(Brundtland Commission) created by the UN,
where it was defined as “development that meets
the needs of the present without compromising
the ability of future generations to meet their own
needs”.

corruption. Its purpose is to foment the creation
of aglobal corporate citizenship which permits
the reconciliation of the interests and processes
of business activity with the values and demands
of civil society, as well as with the projects of the
UN, international sector organizations, unions and
NGOs.
Webcast
Television program designed for transmission over
the Internet.

Target audience
Group of persons to which the channel addresses
its advertising messages.

Windows

United Nations Global Compact

The different means of commercially exploiting
an audiovisual content in terms of time. The
most common windows for audiovisual content
are movies, DVD and video, pay per view, cable
television and free television.

International initiative put forth by the United
Nations in 1999 which invites an ethical
commitment by companies and has the goal of
obtaining a voluntary commitment on the part of
institutions with respect to social responsibility
by means of implementing Ten Principles or
fundamental values related to human rights, labour
practices, the environment and the fight against

XDCAM
Professional video system that uses a PFDdisc,
similar to Blu-ray, and which, due to its
characteristics, can be reused for a very long period.
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GESTEVISIÓN TELECINCO S.A.
Edificio TELECINCO
Ctra. Fuencarral a Alcobendas, 4
28049 Madrid
Tel.:91 396 63 00
www.telecinco.es
Content department
Tel.: 91 396 63 00
Fax: 91 396 69 99
Management and Operations department
Tel.: 91 396 63 00
Fax: 91 396 66 92
News Department
Tel.: 91 396 63 00
Fax: 91 396 64 56
Email: informativos@informativost5.com
Web: www.informativostelecinco.com
Communications and External Relations Department
Tel.:91 396 63 00
Fax: 91 396 68 42
Email: gabinetedeprensa@telecinco.es
Audiovisual Sales Department
Tel.:91 396 63 00
Fax: 91 395 93 24
Email: comercial@telecinco.es
External Production Department
Tel.: 91 396 63 00
Fax: 91 396 61 82
Investor Relations Department
Tel.:91 396 63 00
Fax: 91 396 66 92
Email: inversores@telecinco.es
Corporate Governance and CR Department
Tel.:91 396 61 88
Fax: 91 396 62 84
Email: rc@telecinco.es
TT
Factoría de Ficción Telecinco
La Siete
Tel.: 91 396 63 00
Fax: 91 396 62 23
Email: fdf@telecinco.es
telecinco2@telecinco.es

PUBLIESPAÑA S.A.U.
Edificio TELECINCO
Ctra. Fuencarral a Alcobendas, 4
28049 Madrid
Tel.: 91 395 90 00
Fax: 91 395 90 10
www.publiesp.es
PUBLIMEDIA GESTIÓN S.A.U.
Tel.: 91 212 83 00
Fax: 91 212 83 01
www.publimediagestion.es
AGENCIA DE TELEVISIÓN LATINO-AMERICANA DE
SERVICIOS Y NOTICIAS ESPAÑA, S.A.U. (ATLAS ESPAÑA)
Edificio TELECINCO
Ctra. Fuencarral a Alcobendas, 4
28049 Madrid
Tel.: 91 395 92 00
Fax: 91 395 92 01
Email: broadcast@atlas-news.com (servicio de broadcast)
pagencia@atlas-news.com (producción)
redaccion@atlas-news.com (redacción y servicio técnico)
Web: www.atlas-news.com
TELECINCO CINEMA S.A.U.
Edificio TELECINCO
Ctra. Fuencarral a Alcobendas, 4
28049 Madrid
Tel.: 91 396 63 00
Fax: 91 396 61 82
Web: www.telecinco.es/t5cinema/
CONECTA 5 TELECINCO S.A.U.
Edificio TELECINCO
Ctra. Fuencarral a Alcobendas, 4
28049 Madrid
Tel.: 91 396 63 00
Fax: 91 396 61 06
Web: www.telecinco.es
MEDIACINCO CARTERA S.L.
Edificio TELECINCO
Ctra. Fuencarral a Alcobendas, 4
28049 Madrid
Tel.: 91 396 63 00
Fax: 91 396 66 92
SOCIEDAD GENERAL DE TELEVISIÓN CUATRO, S.A.U.
(SOGECUATRO)
Ctra. Fuencarral a Alcobendas, 4
28049 Madrid
Tel.:91 396 63 00
Web: www.cuatro.com
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